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WHO WE ARE

Celebrating our 23rd anniversary in 2023, we are an 
award-winning, not-for-profit, membership-based 
organisation that works with local businesses, Noosa 
Council and other stakeholders to promote the diversity 
of the destination to domestic and international 
visitors, the tourism trade and media.

We also support events in the Noosa region and 
provide a wide range of training opportunities for our 
members.

We are one of the strongest tourism membership 
organisations in Queensland, with over 650 members 
who come from a diverse range of sectors including 
accommodation providers, tour operators, food and 
beverage, retail businesses, real estate agents, health 
and wellbeing, weddings, business events and service 
providers.

Our members share one thing in common – they are 
committed to the development of sustainable tourism 
within our region. The Tourism Noosa team reports to 
a Board of Directors, which consists of representatives 
from our membership, industry and community, 
carrying out the objectives of Tourism Noosa’s 
Destination Strategy for Noosa.
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Through excellence in marketing, position Noosa as the 
most desirable and sustainable tourism destination for 
our visitors, provide economic benefit and value for our 
members, our community and tourism industry.
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Tourism Noosa’s administrative office is located at:
Noosa Marina, 2 Parkyn Court, Tewantin.

Tourism Noosa acknowledges Noosa Shire Council 
as the Principal Funder of Tourism Noosa.

A C K N O W L E D G M E N T  O F  C O U N T R Y

We acknowledge the traditional owners of the country on which we live, work and 
travel, the Kabi Kabi people, and recognise their continuing connection to land, waters 
and culture. We pay our respects to their Elders past, present and emerging.

THE  TOURISM NOOSA TEAM 

TOURISM NOOSA:  
AN AWARD-WINN ING 
ORGANISAT ION

Tourism Noosa has been recognised with 
national and state awards in the Marketing, 
Education & Training, Visitor Information 
& Services, Innovation and Sustainability 
categories.

These awards are testament to 
exceptional marketing, industry development 
and environmental sustainability programs. 
These awards also recognise the contribution 
of more than 70 volunteers who work in the 
Noosa Visitor Information Centre, where
we welcome more than 160,000 visitors 
each year.
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NOOSA ’S  V IS ITOR MARKET

The Noosa region attracted 2 million visitors in 
2022, including domestic overnight visitors and 
day-trippers, for a record $1.7B (Figures 1 and 2).

While total visitor numbers remained steady 
compared to the previous year, they were down 
about 20% compared to pre-COVID 2019, 
mostly due to the lack of data from international 
travellers, which is still at low numbers.

In the same time, total visitor spend increased 
almost 60% on the previous year, and 40% 
compared to 2019. Strong gains from the 
overnight visitor market, particularly interstate 
travellers who returned after the re-opening of 
state borders, contributed to the results.

Source: Tourism Research Australia National Visitor Survey, year ending December 2022.

Overnight visitors

Tourism Noosa focuses its marketing on overnight 
travellers as they spend more in local businesses
than day-trippers. Domestic overnight visitors spent 
a record $1.6B during the year, more than 60% higher 
than the previous year and when compared to 2019. 
Visitor numbers returned to the same level as pre-
COVID which included international numbers, and 
are about 11% higher than the previous year. Noosa’s 
results were stronger than recorded for Queensland 
and most regions around the State. (Figure 3).

Interstate and intrastate visitors

Following the opening of interstate borders in late 2021, 
interstate travellers made up the bulk of the increases:

• Record interstate spend $908 million

• +40% on their pre-COVID spend

• Interstate numbers almost back to pre-COVID levels

• Average spend per person +42% to $2060

• Average length of stay increased from 5.7 to 6.3 
nights

Queenslanders answered the call to visit Noosa in 
2021 when borders were shut, and while we’ve seen 
their numbers stabilise back to pre-COVID times, 
they’ve doubled their spend since 2019 to $689.3M.

Our marketing encourages visitors to explore the entire 
Noosa region and its villages, from beaches to river 
and hinterland, and we work with member businesses 
to promote their tours, restaurants, shops, spas and 
other activities. These increased spend figures 
continue to show that visitors are taking up the call.

In the same time, total visitor spend increased 

overnight visitor market, particularly interstate 
travellers who returned after the re-opening of 

Tourism Noosa focuses its marketing on overnight 
travellers as they spend more in local businesses
than day-trippers. Domestic overnight visitors spent 
a record $1.6B during the year, more than 60% higher 
than the previous year and when compared to 2019. 
Visitor numbers returned to the same level as pre-

Domestic
overnight
1,071,000

Day Trip
955,000

Domestic
overnight

$1.6B

Day trip
$103M

Visitors Nights Spend

Domestic
overnight 1,071,000 4,430,000 $1.6B

Day trip 955,000 – $103M

Total 2,026,000 4,430,000 $1.7B

Fig 1.  Visitors to Noosa 
Year ending December 2022*

Fig 2.  Visitor spend in Noosa 
Year ending December 2022*

Fig 4.  Average spend per person
Year ending December 2022*
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Fig 3.  Annual change in overnight visitation and spend 
Year ending December 2022*

*Excludes 4 regions where comparisons from 2019-2021 are not available

AVERAGE SPEND
PER PERSON

YE
DEC 2022

PRE-
COVID

INTERSTATE VISITOR $2,060 $1,460
(+42%)

QLD VISITOR $1,096 $519
(+111%)

Year ending December 2022*
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T H E  I S L A N D E R 
N O OS A  R E S O R T

A� ordable holidays with the best 

facilities opposite Noosa River. Save 20% 

on 4 nights or more, 1 May-31 August 

or 7 November-6 December 2023.

islandernoosa.com.au 

info@islandernoosa.com.au

Little Cove, Noosa

N O OS A  B E AC H  H O U S E

Noosa Beach House Restaurant o� ers 

relaxed coastal dining in a stylishly chic 

setting in the heart of Hastings Street. 

Locally sourced, creative cuisine and 

imaginative menus inspired by Noosa. 

beachhouse.noosa@sofi tel.com

07 5449 4754

Accom Noosa o� ers a range of 

luxurious apartments, holiday houses 

and prestigious signature properties 

that are perfect for your romantic 

Noosa escape or family holiday. 

accomnoosa.com.au

bookings@accomnoosa.com.au

AC C O M  N O O S A

W I N T E R  B L U E S

Noosa_Delicious_Ad_9 Feb 2023_V2.indd   1 9/2/23   3:11 pm
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Visitor research: Members have exclusive access to 
our Noosa Travel Insights Hub, a unique visitor data 
dashboard which provides current, historical and 
forward-looking visitor and accommodation statistics. 
There is information on occupancy, average daily rates, 
visitor mobility through the region, forward bookings, 
flight searches and more. Members can use the data 
to inform their marketing and business planning. It 
complements the existing Tourism Research Australia 
quarterly visitor and spend data that is available to 
members which is directly benchmarked against past 
performance, regional, state, and national results.

Market research: Market research trends are provided 
in our marketing prospectus to help inform members’ 
decisions about cooperative marketing opportunities 
and other activity. 

VIS ITOR AND MARKET  RESEARCH

The Noosa brand is one of the most dominant 
players in the Australian tourism landscape.

Tourism Noosa carefully manages Noosa’s brand to 
reflect the diverse visitor experiences on offer and 
position Noosa’s distinctiveness to resonate over 
competitor destinations, nimbly responding to shifting 
market trends. Our brand message is supported by 
extensive cooperative marketing opportunities for 
members including digital, print and social media. 

BRAND NOOSA 

Our guiding principles in creating Noosa’s brand 
profile are to:

• Be authentic and aspirational in terms of the tone of all 
content, from imagery and video to design and words

• Be constantly present by creating a schedule of activity 
that ensures there is always a Noosa message in our 
key target markets

• Be different but discernible by seeking new ways 
to stand out from the crowd while still reaching and 
resonating with our target audience

• Promote exceptional experiences with underpinning 
messaging around our magnificent environment.

TO U R I S M  N O O S A  M E M B E R S H I P  2 0 2 3 - 2 0 2 4 

W I N T E R  B L U E SW I N T E R  B L U E S

Tea Tree Bay

Scan me for inspoScan me for inspoScan me for inspo

T H E  S I M P L E S T  F I N DS

C U LG OA  P O I N T 
B E A C H  R E S O R T

A tranquil river hideaway, nestled on 

the biggest private beach in Noosa, 

Culgoa Point Beach Resort boasts 

wonderful views and absolute serenity 

from fully self-contained one, two and 

three-bedroom apartments.

reservations@culgoapoint.com.au  

07 5449 6400

F R I DA’S  S I P  N  PA I N T

Child-friendly, Paint in Your PJs family 

sessions, kids' parties (without the sip) 

– inclusive, interactive, fun for the whole 

family. Seasoned artists to finger-painting 

pros will have a blast at this unique 

experience, creating a masterpiece 

to keep. All art supplies included.

fridas.com.au/events/kids-sessions 

noosa@fridas.com.au 

R A C V  N O OS A  R E S O R T

The ultimate retreat for couples, families 

and friends with space to relax after an 

active day exploring rainforests, beaches 

and hinterland villages. Enjoy an extended 

break in luxe suites and 1, 2 or 3-bed 

apartments or villas. Stay 4-6 nights and 

save 15%, stay 7 nights or more and save 

20%*. Terms and conditions – see website.

racv.com.au/noosa

07 5341 6300



Tourism Noosa has an integrated and targeted 
approach to digital media. Central to this is our 
consumer-friendly website, visitnoosa.com.au

Our award-winning website achieves number one for 
organic ranking on Google for a range of search terms 
relating to Noosa, and the site captures a vast number of 
visitors looking for information on the destination.

A wealth of information is featured on our website, 
designed to assist visitors in planning their holiday to the 
Noosa region. It includes sections on accommodation, 
events, activities, weddings, Noosa’s villages, green travel 
and more.

The site combines the latest innovative digital technology 
for the best user experience, including state-of-the-art 
mapping of Noosa regions, the latest campaigns, hot links 
to accommodation and experiences from our members, 
with website listing support for members so they can 
showcase their product with the greatest impact.

Tourism Noosa actively promotes the destination and 
members through social media including Instagram, 
Facebook, YouTube, TikTok and our very own Blog. 
Social media components drive traffic to our website, 
increasing the amount of Noosa content on the web 
and optimising site traffic.

Tourism Noosa’s social media activity is regularly 
benchmarked against other competitor destination social 
media channels, which year-on-year shows strong 
engagement is achieved by hosting social influencers, 
cooperative advertising and regular content creation 
projects to achieve a strong cut-through in the digital 
space.

There are a range of opportunities for members 
to advertise on our site and social media. For more 
details, please contact the Tourism Noosa Marketing 
Team at marketing@tourismnoosa.com.au.

DIG ITAL  STRATEGY  AND
CONSUMER ONL INE  MARKET ING

mailto:anna%40tourismnoosa.com.au?subject=
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Tourism Noosa coordinates targeted consumer campaigns throughout 
the year and provides effective, affordable cooperative advertising 
opportunities exclusively for members.

These campaigns are timed to have maximum visitation impact and 
returned investment value at different times of the year, such as low-
season promotional messaging and awareness around the entire Noosa 
region – beaches, river, hinterland and surrounds.

All campaigns have a range of buy-in options for members to suit various 
marketing budgets, from digital executions to print and paid social media 
advertising. Member opportunities are developed bi-annually, tailored to 
suit market conditions and the needs of members.

NOOSA CAMPAIGNS AND 
COOPERAT IVE  MARKET ING OPPORTUNIT IES

L U C I O ’S  M A R I N A

Seafood restaurant and river lounge – 

just a ferry ride up the river from just a ferry ride up the river from 

Hastings Street. A modern approach 

to dining with old-world charm. 

luciosmarina.com

07 5470 233107 5470 2331

Scan me for inspoScan me for inspoScan me for inspo

Noosa Spit

T H E  V I E W  I S  U N R I VA L L E D

C U LG OA  P O I N T 
B E AC H  R E S O R T

A tranquil river hideaway, nestled on 

the biggest private beach in Noosa, 

Culgoa Point Beach Resort boasts 

wonderful views and absolute serenity 

from fully self-contained one, two and 

three-bedroom apartments.

reservations@culgoapoint.com.au  

07 5449 640007 5449 6400

N O OS A  WAT E R F R O N T 
R E STA U R A N T  &  B A R

A premier dining establishment on the 

Sunshine Coast, o� ering tantalizing 

modern Italian cuisine and award-

winning wines. Providing a memorable 

dining experience by the Noosa River, 

accessible by road or boat.

info@noosawaterfrontrestaurant.com.au

07 5474 444407 5474 4444
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Tourism Noosa produces the 
Noosa Holiday Guide, Noosa 
Map, Noosa Country Drive Map, 
Business Events Planner and the 
Global Travel Trade Planner which 
all provide quality, cost-effective 
ways for industry to reach key 
markets at each stage of the 
holiday decision-making process.

PUBL ICAT IONS

The Noosa Holiday Guide is the key tool for visitors 
planning and enjoying a holiday and is used to search for 
and book accommodation, tours and restaurants and to 
assist visitors in touring and moving around the region.

Distribution: 
20,000

Available online 
plus printed copies 
targeting domestic 

travellers.

Distribution: 
50,000
maps

The Noosa Country Drive Map is the key tool for 
visitors wanting to explore Noosa’s stunning hinterland 
and country areas, covering historical towns, mountain 
lookouts, galleries, markets, food and beverage 
outlets, farm gates, B&Bs and more. The map includes 
suggested itineraries and points of interest.

Distributed annually across 
Noosa and Sunshine Coast 
Visitor Information Centres and 
accommodation providers.
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The Noosa Biosphere 

Trails are a series of 

world-class, multi-use 

trails for walking, 

mountain biking and 

horse-riding.

There are more than 

450km of public 

bikeways and walking 

paths through the 

Noosa Biosphere 

Reserve.

66% of the Noosa 

Shire has high 

value biodiversity 

significance.

The Great Sandy Biosphere 

is home to the tallest and 

most complete rainforests 

growing on sand. It also 

provides the world’s best 

observable example of 

ancient sand dunes.

The Mary Valley rewards with 

a landscape patch-worked with 

grazing cattle, macadamia farms, 

rainforests, endless rolling hills 

and quaint heritage towns.

The Noosa region was 

declared a Biosphere 

Reverve by UNESCO in 

2007. Adjacent is the Great 

Sandy Biosphere – the 

world’s only two adjoining 

biospheres.

The Noosa Biosphere 

Reserve is home to 2346 

species of plants and over 

700 species of native animals - 

at least 49 of these are 

internationally significant.

Noosa River is 
the only river system 

in Australia that has its 
entire upper 

catchment protected 
in National Park.

61 different regional 

ecosystems have been 

identified within the 

Noosa Biosphere 

Reserve.

44% of all Australia’s 

birdlife diversity 

resides within the 

Noosa Biosphere. 
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THIS MAP IS NOT TO SCALE

The publisher cannot be held liable for any errors 
or omissions in this publication and will not accept 
responsibility for any misleading or deceptive 
material published in the Noosa Country Drive map. 
Reproduction of any part of Noosa Country Drive 
map is not permitted without written permission 
from Tourism Noosa. 

Noosa is one of 
10 World Surfing 
Reserves around 

the globe.
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VISITOR INFORMATION CENTRES
N O O S A H E A D S

61 Hastings Street, Noosa Heads 

Open 9am - 5pm, 7 days

T E WA N T I N

Parkyn Hut

120 Poinciana Ave, Tewantin 

Free booking service call 1 3000 NOOSA (66672) or 07 5430 5000

G Y M P I E
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VISITNOOSA.COM.AU/COUNTRY-DRIVES

Experience Noosa’s beautiful hinterland and 

country areas. Discover friendly villages, scenic views, 

walking trails, art galleries, local pubs, B&Bs and more.

AN UNFORGETTABLE NOOSA EXPERIENCE

WESTERN LOOP
MARY VALLEY DRIVE  |  Imbil - Kandanga - Amamoor - 
Gympie - Traveston - Cooran (170km day trip)
EXTENSION  |  Gympie to Wolvi (+30km) 

Discover the gentle rolling hills of the Mary Valley, a patchwork of 
wooded forest reserves, paddocks of grazing cattle, tasty fresh 
produce and friendly villages. 

HIGHLIGHTS 

• Gympie to Wolvi
• Imbil Lookout 
• Local produce markets, 

cafés and winery 
• Mary Valley Rattler Heritage 

Steam Train 
• Rolling hills 
• Fishing or kayaking the rivers 

and lakes 
• Lake Borumba 
• Forest walks and native wildlife 

WESTERN LOOP TIPS 

� Stretching from Kenilworth to Gympie, the Mary Valley will get you 
back in touch with nature and let you discover country hospitality 
and an easier pace of life. 

� Do an early morning kayak on Yabba Creek to look for platypus. 

� Enjoy a drive through the forested valleys of the Amamoor State 
Forest before embarking on a walk next to trickling creeks and 
streams surrounded by Hoop Pine and Red Cedar trees. 

� Visit the Mary Valley Rattler Heritage Station in Gympie. 

� From Amama day-use area, take the short walk to a viewing 
platform for a chance to see a platypus.

� At Lake Borumba you can water ski, kayak or fish before enjoying 
the sunset across the valley from Imbil Lookout. 

� Get a real taste of the Mary Valley over a short break staying in a 
local B&B and experience some of the region’s local produce. 

� Hire a bike and cruise along the Mary Valley Rail Trail 
from Imbil to Brooloo. 

YOUR NOOSA COUNTRY EXPERIENCE

Easy to explore, Noosa's hinterland and country areas are a 
collection of historical towns, tranquil lakes, accessible mountain 
lookouts with amazing coastal and hinterland views, boating and 
fishing locations, country pubs, charming cafés, galleries, markets 
and much more. Your Noosa Country Drive could be a day experience 
or book a room in a country cottage or B&B and stay longer to 
experience more. 

THE NOOSA BIOSPHERE TRAILS

The Noosa Biosphere Trails complements the Noosa Country Drive 
with sign-posted and scenic hinterland trails for walking, mountain 
biking and horse-riding. Pick up a trail map at the information 
centres or go to visitnoosa.com.au/noosa-biosphere-trails for 
a detailed trail map. 

The trails connect the hinterland villages of Pomona, Cooran, Kin 
Kin, Lake Macdonald and Cooroy. Interpretive signs along the trails 
provide historic stories and interesting facts on the local flora and 
fauna. Keep your eyes up though as you won’t want to miss the 
stunning mountain vistas. Enjoy your trail experience, respect the 
local inhabitants, take only photos and leave only footprints.

TIPS FOR YOUR NOOSA COUNTRY EXPERIENCE 

� For more information on exact locations of restaurants, shops 
and attractions check the business listings on visitnoosa.com.au.

�  Some businesses are closed on Mondays and Tuesdays in 
the Noosa hinterland. Make sure to check opening hours before 
heading out. 

�  Some roads on this drive are gravel roads and some areas may 
not have mobile phone service. 

�  Keep your eyes open for 'honesty boxes' on your way - you won't 
find fresher produce than straight from a farm gate.

Downloadmap here
QR

CODE 
HERE

The Noosa Map is the ultimate in-region guide 
to assist visitors in getting around. The map is an 
extremely popular advertising option and members 
should book early to secure a spot. 

Distribution: 
220,000
copies

Distributed locally and across 
the Sunshine Coast.
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Noosa Ferry & Cruise Company
Our custom-designed traditional style river boats 

cruise from the Noosa Marina at Tewantin, through to 

Hastings Street, with six stops along the way.

1

noosaferry.com 
5449 8442
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Epic Ocean 
Adventures Noosa
Dolphin Sea Kayak and 
Beach 4X4 Tours, Noosa's  
most unique Eco and National 
Park experience. Dolphins, 
turtles and whales are often 
encountered.

  epicoceanadventures.
com.au/noosa 
5372 8066
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2 Pottery For 
The Planet
Queensland’s largest pottery 
studio, home of Australia’s #1 
Ceramic Travel Cup and 
maker of bespoke artisan 
pieces. Located in Noosa,  
22 Action Street and Eumundi,  
77 Memorial Drive.

potteryfortheplanet.com 
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43 Kanu Kapers
Immerse yourself in the 
stunningly beautiful 
water-wilderness on a 
sustainable one day or 
overnight kayak adventure 
in the Noosa Everglades.

kanukapersaustralia.com 
5485 3328
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5 Australia Zoo
Home of the Crocodile Hunter, 
it is the most interactive 
conservation destination on 
the planet! Cuddle a koala, 
feed a kangaroo and see a 
saltwater crocodile strike  
from the water’s edge.

australiazoo.com.au 
5436 2000
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6 Noosa River 
and Canal 
Cruises
Discover Noosa’s stunning 
waterways. Lunchtime or 
Sunset, enjoy spectacular 
views, insightful stories, and 
cruisy music. BYO welcome.
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  noosariverand
canalcruises.com.au 
0414 727 765

Stephanies Ocean Spa
Bespoke day spa rituals and float therapy within  

a short walk from Hastings Street. Award-winning 

Stephanies makes for a truly immersive spa experience.

8

stephanies.com.au 
5473 5353
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Happy Pops
Award winning, premium all-natural gelato, sorbet 

and yoghurt pops. Hand-crafted in Noosa. Create 

your own or ready to go. Vegan friendly options.

9

happypops.com.au 
0404 314 468

G
E

L
A

T
E

R
IA

Boardwalk Boat Hire
Just o� Hastings Street the best location for a

lovely on-water experience. Boat licence not required.

Kayak and SUP, a tranquil way to experience Noosa.

11

boardwalkboathire.com.au 
5455 3755
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Kaali
Contemporary, gourmet-style, 
authentic Indian food like 
you’ve never had before. Enjoy 
our unconventional menu, 
amazing food and friendly 
service on Hastings Street.

kaaligourmetindian.com
5474 8989
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12Noosa Civic 
Shopping Centre
Conveniently located  
10 minutes from Hastings 
Street with free parking and 
an indoor play space. For 
our store directory, visit our 
website.

noosacivic.com.au 
5440 7900
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13Belmondos  
Organic Market
Noosa’s best kept secret  
found in the industrial precinct. 
Specialising in organic food  
and wellness – browse 
award-winning organic artisan 
producers including a café, 
butcher, grocer and bakery.

belmondos.com 
5474 4404
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14Fiona’s Fancies
Say hello to the best cakes on 
the Sunshine Coast! We create 
all our savories, bespoke 
confectionery and celebration 
cakes in store. Enjoy the aroma 
of fresh baking with a delicious 
treat in our café or order online.

fionasfancies.com.au 
5473 5317

C
A

K
E

 S
H

O
P

|
C

A
F

É

15Creative Tours
Scenic tours to the food and 
drink trails of the region. 
Premium venues including 
local farms, wineries, 
distilleries, breweries, and 
co�ee roasters. Private tours 
available 7 days.

creativetours.com.au 
5499 3477
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ALBA by Kuruvita
Chef Peter Kuruvita’s Restaurant and Cooking School 

featuring fresh quality produce and local seafood, 

spiced with Sri Lankan and world flavours.

17

albanoosa.com.au 
5211 1555
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Noosa Springs Golf & Spa Resort
Open to the public every day, with an 18-hole golf 

course, alfresco dining and renowned Day Spa, 

Noosa Springs has something for everyone. 

18

noosasprings.com.au 
5440 3333
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Noosa Marina
Stroll the boardwalks at Noosa Marina in Tewantin.  

Sip co�ee or wine, browse local shops, enjoy a riverview 

meal or massage, take a boat tour or sunset cruise!

19

noosamarina.com.au 
5473 0166
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The Brazilian Hut 
Visit us in Noosa Junction for all your waxing, tanning 

and beauty needs. Specialists in full body waxing for 

men and women for over 16 years!

10

thebrazilianhut.com   
5455 4445
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Tourism Noosa has a 
global trade marketing 
strategy which includes trade 
and media familiarisations, 
brand alliance campaigns and 
attendance at trade events and 
missions. We assist export-ready 
businesses throughout the year to 
increase their share of international 
visitors including New Zealand and 
United Kingdom as a major focus. 
Noosa’s Trade Travel Planner is the key 
piece of collateral, distributed domestically 
and internationally, designed with the trade 
in mind and providing buy-in opportunities 
for export-ready product.

The planner assists and educates 
wholesalers, inbound tour operators and 
retail agents to sell Noosa and source 
reliable international-ready product and 
experiences.

TRADE MARKET ING

Generating tens of millions of dollars in media value 
each year, Tourism Noosa drives a proactive media 
strategy and media hosting program. It results in 
coverage from domestic and international media across 
print, digital and social platforms that highlight the 
vast range of activities and experiences on offer to 
visitors in Noosa.

MEDIA  AND PUBL IC ITY  VALUE

As part of the media hosting program, Tourism Noosa 
seeks support from members to provide accommodation 
and unique experiences for targeted media as part 
of their familiarisation of the region. We also always 
encourage members to let us know if they have unique 
experiences that are media worthy.

TO U R I S M  N O O S A  M E M B E R S H I P  2 0 2 3 - 2 0 2 4 9

31

M A N T R A  F R E N C H  Q U A R T E R
1 Halse Lane, Noosa Heads

+61 7 5430 7100

www.mantra.com.au/french-quarter

trade.sales-gcau@accor.com

C O N TA C T

@mantrahotels

@mantrahotels

Located on Hastings Street, Mantra French Quarter is the perfect place 

to enjoy a seaside escape to Noosa. Mantra French Quarter is set back 

from the hustle and bustle of Hastings Street yet o�ers direct access to the 

shopping, dining and entertainment hub, making it the perfect place to 

enjoy the best of Noosa. Mantra French Quarter o�ers a choice of one, two 

and three bedroom apartments.

  Facilities: 24-hour reception, complimentary parking, lagoon pool, 

sauna, spa, children’s wading pool.

Target markets: Families, couples, honeymoon.

Rooms: Self-contained apartments.

13

*Self-rated

4 star* 105 Free $265 pn

R AT I N G W I - F IR O O M S F R O M  R AT E

N A R R OW S  E S C A P E 
R A I N F O R E ST  R E T R E AT

+61 7 5478 5000

www.narrowsescape.com.au

reception@narrowsescape.com.au

C O N TA C T

@narrowsescape

@narrowsescape

14

5 star 8 Free $550 pn

R AT I N G W I - F IR O O M S F R O M  R AT E

78 Narrows Road, Montville

Narrows Escape has eight luxury self-contained villas nestled in rainforest, 

two with private plunge pools. Perfect for relaxing and curling up by the fire 

or soaking in a spa bath. Be immersed in nature while enjoying luxurious 

furnishings and only a 5-minute drive to Montville with art galleries, fine 

dining, hiking trails and boutique shopping.

  Facilities: BBQ on deck, nature trail, heated plunge pools (2 villas), 

swimming pool, kitchen, spa/bath, fireplace.

Accessible facilities: Wheelchair accessible room and bathroom.                                               

Target markets: FIT, Couples, Honeymooners.

Rooms: One bedroom villas.

N I C H E  H O L I D AYS  N O OS A
Various locations

+61 7 5448 0966

www.nicheholidaysnoosa.com

hello@nicheholidaysnoosa.com

C O N TA C T

@nicheholidaysnoosa  

@nicheholidaysnoosa

Embrace your dream of Noosa and explore the finest collection of stays in 

Hastings Street, Little Cove, Noosa Sound, Noosaville, Sunshine Beach and 

beyond. From a�ordable coastal abodes to luxurious havens, our curated 

portfolio o�ers a range of options, carefully handpicked just for you.

Tailored services and add-ons:  Concierge, private transfers, helicopter 

tours, restaurant bookings personal chefs, massage therapists, personal 

training, yoga and pilates instructors.

  Facilities: Beachfront views, luxurious interiors, heated pools, beach 

access, free secure parking, free Wi-Fi. 

Target markets: Couples, families, friends or a combination of all three!

Rooms: 150 properties (1 - 6 bedrooms).

5 star 150 Free POA

R AT I N G W I - F I F R O M  R AT EP R O P E R T I E S

31

brand alliance campaigns and 
attendance at trade events and 
missions. We assist export-ready 
businesses throughout the year to 
increase their share of international 
visitors including New Zealand and 
United Kingdom as a major focus. 
Noosa’s Trade Travel Planner is the key 
piece of collateral, distributed domestically 
and internationally, designed with the trade 
in mind and providing buy-in opportunities 

TRADE MARKET ING

M A N T R A  F R E N C H  Q U A R T E R 13 N I C H E  H O L I D AYS  N O OS AN A R R OW S  E S C A P E 14

missions. We assist export-ready 
businesses throughout the year to 
increase their share of international 
visitors including New Zealand and 
United Kingdom as a major focus. 
Noosa’s Trade Travel Planner is the key 
piece of collateral, distributed domestically 
and internationally, designed with the trade 

TRADE MARKET ING
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of mass events, but also the art of ‘divide and conquer’. 
While babies nap, the millennials sneak out to 
feast at Sum Yung Guys, which dishes out fragrant 
Asian-inspired flavours with punch, or sip on Japanese 
lagers with sun on their backs while listening to live 
music at Land & Sea Brewery, just one of a plethora 
of character-filled breweries in this craft-beer capital 
of Queensland. 

Separating by energy levels, the boys head for the 
hills on mountain bikes to tackle the Noosa Trails, a 
vast network of eight scenic hinterland bush trails, or 
race up Mt Coorora’s steep incline, for the breathtaking 
views or perhaps to train for the annual King of the 
Mountain race. The girls opt for an indulgent massage 
at the tropical paradise that is Ikatan Spa followed by 
cheeky cocktails at sultry Locale, and vibrant speakeasy 
Nudge Nudge Wink Wink at the end of a lane. 

Hubbie and I tackle the 230-odd steps to the 
Sunshine Beach lookout (his daily to-do), binoculars 
in hand in the hope of spotting the splash of dolphins 
or breaching whales. We take the spectacular two-hour 
coastal track into Noosa proper, verdant greens and 
birdsong to the left, 50 shades of aqua on the right. 
We can walk back, or catch a bus, free on weekends. 

Our options seem boundless: boardwalks to stroll; 
paddleboards to stand up on; golf courses to master; 
lakes to cruise, perhaps at sunset; ice-creams to devour. 
Miss One is delirious with joy when she twigs the entire 
thing is just for her. We eat fish and chips by the 
riverfront as small feet splash and pelicans glide, or picnic 
en masse on the spit and watch kite surfers soar against 
a golden sky. The kids are happy wherever there is water. 
Each morning we greet an old bearded angler who lets 
a child pull in a fish, and fly kites on the sand as the sky 
turns pastel pink at the day’s close.

NOOSA could be the PERFECT holiday destination. Christine Aldred 
tests it out QUITE OFTEN Just to MAKE SURE.

And then, there’s the food. In the thick of town, 
waterfront stalwarts remain strong. Another world of 
flavours exists in the ’burbs: modern Indian at Pucca, 
delicious food and wine at Muse, French tradition at Flo’s 
Crêperie, Mexican fare at Bandita and Middle Eastern 
flair at Humble on Duke, just for starters.

It’s more than just tantalising dining options. 
Noosa Farmers’ Market is a standout: ‘The best lamb 
in Australia’ spruiked by an ebullient farmer, gourmet 
mushrooms, Portuguese tarts, yum cha, mozzarella. 
Organic Belmondos is where fine local produce goes 
to market weekdays.

We join chef and entrepreneur Peter Kuruvita at Alba, 
his newly launched restaurant, cooking school and food 
hub at Noosa Springs, in a fun-fuelled class to master the 
art of soups. Kuruvita is in awe of the region’s sustainable 
seafood and the richness of produce from the organic 
farmers in the hinterland. “From the hills to the ocean, 
this is a paradise for foodies,” he says.

We’re valiantly working through recommendations for 
new and exciting adventures, food and otherwise, but the 
must-do list remains long and I’m still yet to kayak those 
everglades. A week after we’re home, Miss Four sends me 
a note. “Thank you for getting the tickets to Noosa. Can 
we please go back next year?” Yes indeed, I think we shall. 
We’ve hardly scratched the surface.

THE WORD IS DEFINITELY OUT: Noosa is a 
special place. It’s become our perennial family favourite: 
the swimmers, the wanderers, the adventurers, the 
foodies, the weary mums, tribes of kids – all enticed by 
di§erent temptations. It seems we’re far from alone in 
loving Noosa.

On Kabi Kabi land in the heart of Queensland’s 
Sunshine Coast, it’s a place where beaches, forests, waters 
and mountains collide in a panoply of picture-perfect 
postcard scenes, with almost eternal sunshine the 
backdrop. One minute, we’re in the midst of world-class 
shopping and dining, nonchalant bush turkeys at our feet, 
yet mere steps to sandy beaches. The next we’re shrouded 
in dense rainforest, necks craned for a glimpse of a koala 
or black cockatoo in the canopy above.

Of course there are stunning beaches – long, white 
stretches and protected palm-fringed coves – but it’s their 
proximity to the profusion of parkland that draws me in. 

3Noosa ,  Qld

CLOCKWISE 
FROM FAR LEFT:
Lovely Little Cove; 
Noosa is known for its 
laid-back coastal vibe; 
Dine by the water in spots 
like Gusto Riverfront 
Restaurant; Stop for 
co�ee in a colourful 
corner of town; Conquer 
Mt Cooroora; Sample 
Noosa Farmers’ Market; 
The spectacular coastal 
scenery of Noosa 
Headland; Glide into 
the everglades.  

At about 3000 hectares, Noosa National Park takes in 
coastline and a mix of eucalypt and rainforest, woodlands, 
wetlands and heathlands. It’s home to an astonishing 
array of wildlife: more than 240 bird species live here; 
more than 44 per cent of the nation’s total.

It’s this bounty of nature’s gifts that adventure-seeker 
and earth-lover Joel McPherson loves sharing through 
his bespoke private tours, Joel’s Journeys. Joel helps 
visitors uncover some of Noosa’s treasures, introducing 
the local community and farmers and producers doing 
great things. “The landscape is amazing with so much 
variety – the river and lakes, great beaches no matter the 
wind direction, one of only two everglade systems in the 
world – and incredible views of lofty peaks wherever 
you go,” he says.

Those natural assets aren’t taken for granted and more 
than 40 per cent of Noosa is protected through parks or 
reserves. In 2007, Noosa was awarded the coveted status 
of UNESCO Biosphere Reserve, where natural places 
and people live in harmony, only one of five in Australia. 
Two others butt up right next door, the only adjoining 
biospheres in the world. 

We’re up for testing it out. Travelling in a 
three-generational pack of 12, we’ve learned the joy 
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T he sun is bright in a perfectly 
cloudless sky. Longboarders 
are out on Laguna Bay, waiting 
on the perfect wave, while 

early morning runners pound their way 
around the national park headlands path. 

Sea, sun and sand may be the icons 
of Noosa, but in actuality, the region is 
geographically diverse, able to draw not 
only from the bounty of the coast, but 
also the fertile hinterland, which is home 
to small cattle and free-range chicken 
farms, fruit and vegetable growers, 
distillers, brewers and cheesemakers.

The abundance of homegrown 
talent – plus an ever-increasing number 
of chefs, restaurateurs and artisan 
producers moving to Noosa for the 
enviable lifestyle – makes it an epicurean 
holiday hotspot par excellence.

Day one
BREAKFAST AT THE JUNCTION 
After an energising swim, join locals 
for breakfast at Noosa Junction’s 
VanillaFood cafe. With whitewashed 
walls and recycled blond wood, there’s 
a coastal-meets-Nordic aesthetic, which 
makes sense, given owner/chef Nilla 
Tomkins originally hails from Denmark.  
Almost everything is made in-house, 
sourced from organic and sustainably 
focused producers, or picked from the 
VanillaFood kitchen garden. While 
it’s very much flavour-first, the food is 
also designed to be healthy, although 

when you’re digging into a stack of 
cardamom buckwheat waffles or avocado 
on charcoal sourdough with turmeric 
cashew cream and hazelnuts, you 
wouldn’t credit it. Coffee is by local 
roaster Clandestino (no extra charge 
for alternate milks) and tea by Mayde.

LUNCH BY THE WATER
While beachside Hastings Street in 
Noosa Heads is the go-to for many 
holidaymakers, leafy Noosaville – where 
the tranquil, tree-fringed Noosa River 
flows around sandbanks into the 
sea – has an abundance of excellent 
restaurants and cafes.
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Look beyond the famous waves and breathtaking natural beauty, 
and you’ll find Noosa is home to some equally weekend-worthy 

food and drink experiences. Natascha Mirosch spends two 
heavenly days enjoying the best of the region.

124 delicious.com.au

48 HRS.

CLOCKWISE FROM TOP 
LEFT: VanillaFood; Lucio’s 
Marina; Apéro bar snacks 
and decor; chef Justin North 
of JD’s Chicken Co

For lunch, either pick a riverside 
picnic table or dine in at JD’s Chicken 
Co. No ordinary chook shop, JD’s is 
co-owned by no less a culinary luminary 
than Justin North, the hatted chef/owner 
of Sydney’s former Bécasse restaurant.

Chickens are free-range, brined for 
ultimate juiciness and dusted with an 
umami-loaded house-made chicken salt 
before being cooked on a flame-fired 
rotisserie. There are sides of rosemary 
salted fries, potatoes roughed up and 
roasted in duck fat, and a silky, buttery 
mash. Absolutely order an extra serve of 
the glossy gravy, made from real chicken 
stock and rosemary-infused burnt butter.

APÉRO HOUR
Beachgoers packing up their towels and 
recreational fishers reeling in their lines 
are your signal that aperitivo hour has 
arrived. Pull up a chair for sundowners 
at Apéro, located across from the river, 
where flocks of chattering rosellas 
settle for the evening in the gum trees. 
An elegant wine bar with a European 
ambience, Apéro offers classic cocktails, 
local and international beers and a 
comprehensive list of old and new 
world wines, from the everyday to the 
extraordinary, along with a succinct, 
wine-friendly menu of cheese, bread, 
pate and charcuterie. 

DINNER AT THE MARINA 
For dinner, head to nearby Tewantin and 
Lucio’s Marina. Owned by the Galletto 
family of the famous but sadly now closed 
Lucio’s in Sydney’s Paddington, the 
waterside seafood restaurant opened in 
December last year and quickly became 
the most coveted reservation in Noosa. 
Here, the family-run eatery operates with 
the same mix of warmth and consummate 
professionalism as the original; and 
seafood is the star – whether oysters, 
kingfish crudo, a classic fritto misto 
or sweet local spanner crab threaded 
through Lucio’s house-made pasta. 
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TURN to continue >>> 
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EVENTS  SPONSORSHIP

The Noosa region hosts many iconic events throughout 
the year that are supported by Tourism Noosa as part 
of our events strategy. This strategy outlines clear 
guidelines, environmental sustainability criteria and 
application and reporting processes for event funding 
that ensures a transparent and accountable process 
for all events sponsored by Tourism Noosa. Key drivers 
for Tourism Noosa sponsored events are interstate 
visitation driving overnight stays, bringing visitors to 
the region during off-peak times and regional dispersal 
across the Noosa region. Events also deliver national 
and international media exposure for the region, 
elevating the Noosa brand globally.

Tourism Noosa also strives to engage the local 
community and build economic capacity for the region 
with all events.

Tourism Noosa has a focus on segment marketing that 
targets niche interest areas such as outdoor adventure, 
family holidays, wellness, weddings, food and beverage, 
and business events.

The aim is to assist in building a diverse offering of 
activities, balanced mix of visitor markets and maximise 
seasonal and regional dispersal.

Activities include digital advertising and website 
development, cooperative marketing, coordinated 
presence at consumer expos and trade engagement.

Tourism Noosa also provides opportunities for domestic 
and international trade presence such as targeted 
industry trade events, missions and roadshows.

To learn more about additional segment development 
opportunities contact the Tourism Noosa Marketing 
Team at marketing@tourismnoosa.com.au.

EXPER IENCE  AND SEGMENT
DEVELOPMENT

TO U R I S M  N O O S A  M E M B E R S H I P  2 0 2 3 - 2 0 2 4 
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SPEC IAL  INTEREST  SECTORS INCLUDE :

Adventure Travel

Tourism Noosa is developing a stronger presence for this sector by promoting 
members such as hostel operators, tour companies and hospitality venues.  The 
adventure travel message will be promoted further through the use of social 
media influencers, relevant media, PR and marketing activity to position Noosa as 
a place for fun, adventure and natural beauty, and a must-see on the east coast 
path of travel.

Business Events

Noosa is a popular destination for business events, with unique locations, 
venues and an ambience that are well suited to the sector. The business events 
market supports a range of large to medium-sized conference facilities, venues, 
experiences and restaurants from across the Noosa region. To facilitate growth in 
this sector, Tourism Noosa is developing a dedicated microsite with information 
on venues, onsite and offsite catering facilities, support services, incentives 
and activities. Business events generate strong room nights, visitor spend and 
dispersal throughout the year, making them rewarding for the destination and 
local economy. Opportunities for members include listings within the Visit Noosa 
Business Events Planner, referrals, campaign inclusions and famils.

TO U R I S M  N O O S A  M E M B E R S H I P  2 0 2 3 - 2 0 2 4 

P L A N  Y O U R  N E X T 

C O R P O R A T E  E V E N T

fresh thinking

Meet in 
green spaces, 
breathe in 

Take your event to new heights, with 

wellness delivered on a curated platter. 

Fusing healthy local produce with world-

class wellness experiences, Noosa’s award-

winning day spas, beach yoga or a guided 

horse ride along the shore are the order 

of the day. Noosa is the ideal place 

to reward your delegates.

Discover TIME TO REFRESH

Zenko Yoga – Corporate Wellness Retreats

www.visitnoosa.com.au/business-events

Supported by

A WORLD 
MADE FOR 
TWO

Enter

Pomona

Scan me for inspo

A WORLD 
MADE FOR 
TWO

A WORLD 
EnterEnter

Pomona

Scan me for inspoScan me for inspoScan me 

Under a bright blue sky or a canopy of stars, 

choose from a candlelit waterfront restaurant, 

a country escape, or a cruise down the winding 

river. Noosa has the perfect place to suit your 

personal style, from the rustic to the refined. 

Make memories in Noosa to last a lifetime.

V IS ITNOOSA.COM.AU/WEDDINGS

ADVENTURE 
IN THE NOOSA 
BIOSPHERE

It’s not just trailblazing entrepreneurs who know the value in 

pushing through comfort zones. Increasingly, research points

to the importance of adventure in the great outdoors to fuel 

success, versus sitting within four walls. 

If you want increased productivity and immense personal 

growth for your team – or to meet with corporate clients on 

a whole new playing field – make it Noosa where world-class 

national parks and a World Surfing Reserve meet a mountainous 

hinterland riddled with hiking and mountain bike trails. 

Consider this your adventure playground.

I T I N E R A R Y

3-day itinerary

Noosa Heads - Noosaville - 
Mt Tinbeerwah - Noosa North Shore - 
Noosa Country Drive

Sunshine Coast Airport is 30 minutes’ 
drive and Brisbane Airport, 
a 2-hour drive to Noosa

Weddings

Noosa is a popular destination for weddings, 
with locations, venues and an ambience that are 
well suited to the sector. Weddings generate longer 
stays, distribute spend across our membership 
businesses and generally disperse visitors 
throughout the entire region. To support the choice 
of Noosa as a leading wedding location, a dedicated 
section on visitnoosa.com.au/weddings is available, 
providing relevant information and links to active 
businesses, from hair and make-up artists to 
celebrants, venues, stylists and photographers.
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SPEC IAL  INTEREST  SECTORS INCLUDE :

Tread Lightly Noosa

In 2022, Tourism Noosa 
launched the Tread 
Lightly Noosa program, 
providing visitors the 
opportunity to lighten 
their environmental 
footprint while on 
holiday  in Noosa.

Focused on the 
protection and 
rejuvenation of our rich 
biodiverse landscape, 
the Tread Lightly Noosa 

program provides visitors with the opportunity to gain 
hands-on education and insight into local environmental 
projects and programs making a difference in Noosa 
today. For further information on the Tread Lightly Noosa 
program visit: www.treadlightlynoosa.au

TO U R I S M  N O O S A  M E M B E R S H I P  2 0 2 3 - 2 0 2 4 

Food Tourism

Noosa’s food culture 
is intrinsic to the 
destination 
and a key component 
in Tourism Noosa’s 
brand message. 
Offering everything 
from handpicked 
strawberries, 
macadamias and sustainably caught crabs to juicy red 
tomatoes, local produce is easily sourced from the farm 
gate, farmers markets, Noosa restaurants, cafés and 
local supermarkets. Noosa’s foodie reputation is well-
known, home to several top Australian chefs and chef 
hatted restaurants.

Tourism Noosa members can connect and collaborate 
with food businesses, including working closely with 
producer organisations such as Slow Food Noosa, 
Food and Agribusiness Network, Country Noosa and 
Eat Local Noosa. Food tourism is showcased via Visit 
Noosa’s marketing messages across the website, blogs, 
itineraries, social media, national advertising and media 
coverage.

An important part of the PR strategy, media hosting 
opportunities showcasing food experiences include 
live TV broadcasts, news segments and entertaining 
visiting journalists from national titles including food 
travel magazines and websites. Tourism Noosa regularly 
shares food tourism opportunities with members such 
as events, business development training and industry 
focused educational opportunities.

http://www.treadlightlynoosa.au


Member training

Tourism Noosa offers specialised training sessions on a 
wide range of topics for members throughout the year, 
depending on member feedback and requirements. 
Courses may include Digital Marketing, Facebook and 
Instagram Advertising, Google Products, Booking.com 
as well as dedicated business training, one-on-one 
mentoring, Tourism Noosa’s own Noosa Eco Check 
and connection to accredited programs through wider 
tourism industry bodies. 

Industry update forums

Tourism Noosa hosts regular industry updates and 
workshops designed to share insights on the current 
state of the local and national tourism industry, inform 
members on our current activities and upcoming 
opportunities, and provide a networking platform.

Networking events

Tourism Noosa hosts monthly networking events which 
are a great opportunity for members to get together and 
network. The events generally take place on the last 
Wednesday of each month at different member venues 
throughout the region. Look out for your invitations in 
our fortnightly member newsletters and online in the 
Members Toolkit. 

TRAIN ING AND SUPPORT

FOR MEMBERS  AND INDUSTRY

Member Toolkit

Tourism Noosa members have access to the ‘Member 
Toolkit’ area of our website with a range of services and 
information including marketing opportunities, latest 
news, RSVP to networking events, member newsletters, 
image library, visitor statistics, social media and marketing 
templates, Member Connect articles, see what’s coming up 
on the members’ calendar, contact details for the Tourism 
Noosa team and more.

Noosa Eco Check 2.0

Noosa Eco Check can help you assess and 
improve the environmental credentials of your 
business. You and your staff can learn great 
ways to easily implement environmentally friendly practices, 
improve your bottom line and help protect the environment – 
we like to think of it as “green for fun – and profit!”

The program covers energy, water, waste, purchasing, 
cleaning, sustainable gardens, conservation, communication, 
corporate social responsibility as well as great local video 
case studies! Noosa Eco Check is $10 per person. 
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For more information contact 
Anna Macklin on 0423 879 968 or 
members@tourismnoosa.com.au
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Tourism Noosa has a core commitment to contributing 
to improved environmental and cultural outcomes for the 
Noosa region and the Noosa Biosphere Reserve. We work 
very closely with Noosa Council, members, stakeholders, 
the local indigenous Kabi Kabi custodians and community 
groups such as Zero Emissions Noosa, Noosa Biosphere 
Reserve Foundation, Slow Food Noosa, Noosa Parks 
Association, Noosa Integrated Catchment Association, 
Noosa & District Landcare and Noosa World Surfing 
Reserve to achieve this objective. Unique for a tourism 
body, we have a portfolio that includes environment and 
sustainability and we encourage anyone wanting to be 
more environmentally friendly in any part of their business 
to please contact us – we have so many useful tips 
and practical advice on all aspects including how 
to get involved within the community and our own
green initiatives. For information contact 
Juanita Terry-Bloomfield on 0407 533 479
or juanita@tourismnoosa.com.au.

Environmental programs

The Noosa community has a long and proud history of 
protecting and enhancing this region’s world-class nature 
for generations to come. Tourism Noosa has come along 
on this journey through implementing environmentally 
sustainable programs including Plastic Free Noosa, Trees 
for Tourism, a Sustainable Events program, Tread Lightly 
Noosa, Solar for Strata and Noosa Eco Check which aim to 
encourage businesses to adopt more sustainable practices 
and reduce their environmental impact, while achieving 
cost savings.

The satisfaction that visitors get knowing that Noosa is a 
relaxing and beautiful destination because it is cared for 
and looked after by its local community is priceless. Noosa 
is the perfect place to become a responsible and active 
environmentally friendly community that will lead the way 
for others to follow.

. 

ENVIRONMENTAL  AND CULTURAL  SUSTAINABIL ITY 

Plastic Free Noosa
A whole of community 
plan to eliminate 
single-use plastics 

The Plastic Free Noosa program is managed by Tourism 
Noosa in partnership with Noosa Council. Plastic Free 
Noosa helps to protect the environment by empowering 
the Noosa community in eliminating single-use plastics 
through direct engagement, recognition and facilitating 
circular economies.

We have a dedicated program manager and encourage 
anyone in the region who wants to reduce their reliance 
on single-use plastics in any part of their business to 
please contact us. It’s free for you to join and we can 
educate and guide you to help significantly reduce 
your single-use packaging. For information contact 
info@plasticfreenoosa.org

Trees for Tourism 
Event, visitor and member 
carbon offset program

Tourism Noosa has created a Trees for Tourism program 
partnering with Noosa & District Landcare. This project 
supports tree planting throughout our shire for land 
rehabilitation, carbon emission reduction, shade trees for 
walkers on the Noosa Biosphere Trail and the protection 
and enhancement of koala and other native wildlife 
habitat.

Tourism Noosa sponsored events donate $1 for each 
paid participant to the Trees for Tourism program. Our 
Tourism Noosa networking events also allow members 
to donate to this important program and visitors can 
donate at our Noosa Visitor Information Centre.

We are committed to assisting Noosa Council and Zero 
Emissions Noosa in reaching the combined target of zero 
net carbon emissions in the Noosa Shire by 2026. 

mailto:juanita%40tourismnoosa.com.au?subject=Membership


The Noosa Visitor Information Centre (VIC), located on 
bustling Hastings Street, has a contemporary, eco-friendly 
architectural design that welcomes visitors to come and 
find out about some of Noosa’s best experiences. This 
widely awarded centre is well positioned to welcome, 
inform and inspire visitors and drive guests to your 
business.

Accredited VICs are the only information centres able to 
display the yellow italicised ‘i’ on a blue background. This 
symbol denotes genuine, high quality Visitor Information 
Centres with dedicated staff. These centres have achieved 
specific industry standards and are recognised as 
providing exceptional service and advice.

This award winning information centre operates with a 
team of over 70 volunteers and dedicated visitor services 
officers. The centre is a one-stop shop for visitors to plan 
their Noosa experience and caters for telephone, email, 
online and walk-in booking enquiries.

The Noosa Visitor Information Centre welcomes around 
160,000 visitors each year. The extremely prominent 
location and high foot traffic of Hastings Street provides 
maximum exposure for members. One of the many 
benefits is the opportunity to promote your business 
within the VIC by displaying brochures, setting up 
product activations, and advertising on the large 
digital screens.

Welcome to Kabi Kabi Country

As a new attraction for visitors and members to our 
VIC, we are excited to partner with Kabi Kabi traditional 
custodians in presenting a virtual Welcome to Country, 
an intimate and engaging audio-visual experience that 
shares local knowledge by utilising innovative projection 
technique and screen technologies. Visit us at the VIC for 
the showing at 7pm every evening, 7 days per week for 6 
minutes to experience this unique delivery and blending 
of traditional messaging mixed with contemporary 
technology.

Digital advertising

1. Street-front digital display advertising 

A high-quality digital image projected onto a street-
front screen extends your businesses exposure from 
dusk to late.

Running from 5pm – 9pm, 7 days a week, 365 days per 
year, the screen promotes your business to visitors and 
locals as they stroll along Hastings Street on their way 
to dinner, or an evening ice cream. There is a choice of 
formats – either still image presentation or video format.

2. Internal digital display advertising 

A prime position video screen, situated above the main 
information counter, with an 84-inch full colour LCD LED 
screen visible as you stroll down Hastings Street. This 
high-impact vision runs during business hours, 7 days a 
week (except Christmas Day).

Visitor centre activations

Tourism Noosa offers members a chance to promote 
their product or services via a display/activation in the 
Visitor Centre, 365 days a year on the busiest street 
in Noosa!

Activations can include:

• Stand-up banners

• Brochures

• Promotional staff

• Mascots

• Props

For more details or to book your prime position 
at the Noosa Visitor Information Centre please email 
Anna Macklin anna@tourismnoosa.com.au. The 
possibilities are only limited by your imagination! 

NOOSA V IS ITOR INFORMATION CENTRE 
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TOURISM NOOSA MEMBERSHIP  2023-2024

Membership of Tourism Noosa provides businesses the 
opportunity to network and interact with other members 
and to market to consumers. In addition to membership, 
there are a range of options which represent annual fees 
and may be added to your membership.

Our membership period is based on a financial year. 

This membership is for businesses that have 
direct interaction with visitors in Noosa.

This includes: Accommodation, experiences,
food and beverage, retail, weddings, wellness, 
events and the arts.

This level of membership includes a business 
listing on www.vistinoosa.com.au.

A listing on visitnoosa.com.au enables Tourism 
Noosa to promote the member across our entire 
digital space.

L E V E L  O N E

CO R E  TO U R I S M 
B U S I N E S S 

M E M B E R S H I P

L E V E L  T WO

TO U R I S M
S E R V I C E S 

M E M B E R S H I P

This membership is for businesses that support 
or provide a service to a core tourism operator – 
support services wishing to gain exposure to and 
engage with tourism operators.

Businesses may include training organisations, 
trades, professional services, digital suppliers, 
graphic designers, consultants, maintenance and 
others.

Out of Region members

All businesses trading outside of the Sunshine 
Coast, Noosa, Gympie and Fraser Coast regions.

Options are available for these members to display 
brochures in the Visitor Information Centre or have 
a presence on visitnoosa.com.au where relevant.

Businesses can apply for membership of 
Tourism Noosa online at visitnoosa.com.au and 
click on ‘Become a Member’ in the footer.

A joining fee of $50.00 is applicable for new 
members.

HOW TO APPLY

visitnoosa.com.au/membership-signup-renewal#join

BECOME A  MEMBER
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Including visitnoosa.com.au website product listing
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Marketing Core Services

Book subsidised, affordable advertising as part of our cooperative marketing program 
across national print, digital and social media platforms to reach your target audience.

Promote your business with special offers on our new visitnoosa.com.au website, the call 
to action for our digital and print marketing, with 100,000+ page views each month.

Feature your business all year round on visitnoosa.com.au with images, information, your 
social media and contact details, and a location marker and booking functionality.

Be featured in consumer e-newsletters sent to 23,000+ database across Australia and 
internationally.

Connect with our Instagram (121,000+ followers) and Facebook (59,000+ followers).

Opportunity to be featured in blog posts and website guides/itineraries.

Opportunity to advertise in the Noosa Holiday Guide, available nationally; and free 
listings in Festive Season and School Holiday Guides where applicable.

Receive online bookings through the Bookeasy platform on visitnoosa.com.au.

Access to our Noosa image and video gallery.

Opportunity for relevant businesses to participate in our Media Hosting Program with 
qualified media.

Access to brand-aligned marketing tools in line with advertising campaigns.

Display the ‘Member of Tourism Noosa’ sticker and logo to show your involvement in one 
of Qld’s largest tourism industry bodies.

MEMBERSHIP  ENT ITLES  YOU TO THE  FOLLOWING BENEF ITS 
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Communication Core Services

Receive the latest local, state and national tourism industry news and opportunities 
in our fortnightly members’ newsletters.

Your business included in This Week in Noosa newsletter and online, where applicable.

Your news/articles featured for free in the Member Connect (business-to-business) 
online platform.

Your news featured on the Tourism Noosa (industry) Facebook page, where applicable.

Access to Noosa statistics and visitor data.

Voting rights at the Tourism Noosa AGM.



Training and networking events Core Services

Invitation to monthly networking events to connect with tourism industry professionals.

Host a members’ networking event to showcase your business.

Participate in Tourism Noosa’s training programs at subsidised rates.

Subsidised training sessions on a range of topics including social media.

Bookeasy mentoring to improve your exposure to travellers.

Information forums for various industry sectors on a range of topics.

Access to the Plastic Free Noosa program and guidance to receive accreditation to 
reduce your plastic footprint.

Your introductory video posted on our industry Facebook page.

Tailored mentoring on industry programs for various sectors.

Connection to qualified and accredited programs and mentoring through wider tourism 
industry bodies.

Visitor Information Centre Core Services

Present your product/businesses to volunteers and staff at monthly Buzz events.

Opportunity to display your brochure in our Noosa Visitor Information Centre, Hastings 
Street with thousands of visitors each month.

Have your product booked through our travel desk and online booking system.

Highly visible digital advertising opportunities to reach visitors on Hastings Street.

Profile your business with an activation at the visitor centre.

TO U R I S M  N O O S A  M E M B E R S H I P  2 0 2 3 - 2 0 2 4 18
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ADDIT IONAL  MEMBER OPPORTUNIT IES

Visit Noosa website listing

For Core Tourism Business Members, a visitnoosa listing 
is included in your membership. Further listings can be 
added.

Our website achieves the number one organic ranking on 
Google for a range of search terms relating to a Noosa 
holiday and captures a vast number of visitors looking for 
information on the destination.

Our website features a wealth of information designed to 
inspire and help visitors plan their holiday to the Noosa 
region. The site includes sections on natural attractions, 
events, tours, activities, weddings and more.

A presence on visitnoosa.com.au will also enable Tourism 
Noosa to promote your business across our entire digital 
space.

INCLUDED
VISITNOOSA.COM.AU
(12 MONTHS)

Brochure display 

Members are invited to display their brochures in our 
Visitor Information Centre on Hastings Street.

Brochures should ideally be supplied in the following 
standard sizes:

• DL (portrait) – 99mm wide x 210mm high 

• A4 (portrait) – 210mm wide x 297mm high

Outside of these standard sizes, brochures may be 
supplied to the following maximum dimensions: 

• 100mm wide x 260mm high 

The weight of paper stock used in brochures should 
be no less than 148gsm to prevent the brochure from 
folding forwards when displayed in the racks. Brochures 
that do not meet the guidelines above will regretfully 
be unable to be displayed – please contact us if you are 
unsure if your brochure may be displayed.

In addition to the membership benefits mentioned on the previous pages, members can select from the following 
options, allowing you to utilise only those benefits that you consider to be of value to your business.

$260 inc. GST

A4  BROCHURE DISPLAY 
(12 MONTHS)

$180 inc. GST

DL  BROCHURE DISPLAY 
(12 MONTHS)

Cost is per display. Brochures will be displayed at our 
Visitor Information Centre in Hastings Street. You may 
purchase up to 4 brochure displays.

$150 each inc. GST

VISITNOOSA.COM.AU
(12 MONTHS)

FIRST LISTING ADDITIONAL LISTINGS
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ADDIT IONAL  MEMBER OPPORTUNIT IES

Travel Trade 

Noosa is a well-regarded destination for global travel, 
which is achieved through trade distribution to overseas 
markets. Membership is available to committed trade 
ready members that pay appropriate commission levels. 
Export-ready product will receive expert support and 
advice to increase international exposure in our key 
markets of the UK, NZ, Europe and North America through 
the following initiatives:

• Listing in the Noosa Trade Travel Planner

• Listing on the visitnoosa.com.au/trade microsite

• Invitation to trade-ready mentoring programs and 
workshops (delivered by TN, VSC and TEQ)

• Representation at trade shows, missions and 
roadshows globally

• Opportunity to host trade familiarisations

• Trade marketing campaigns in key markets, including 
digital, social, media and marketing opportunities

• EDM inclusions to a dedicated database

• Dedicated resource to increase availability of trade 
ready product in global distribution systems and 
itineraries

• Representation company inclusion in the United 
Kingdom

• Mentoring, training and expert advice and assistance

$350 incl. GST

* ADDITIONAL COSTS MAY APPLY

APPLY  NOW BECOME A  MEMBER

APPLY  NOW FOR MEMBERSHIP  WITH TOURISM NOOSA 2023-2024

http://www.visitnoosa.com.au/trade
https://www.visitnoosa.com.au/membership-signup#join
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TOURISM NOOSA MEMBERS ’  CODE OF  CONDUCT 

Tourism Noosa’s code of conduct outlines professional 
guidelines so that the conduct of Tourism Noosa members 
will enhance Noosa’s tourism industry and contribute 
positively to Noosa’s community, environment and 
quality of life.

Tourism Noosa members are expected:

1. To act professionally and with high levels of duty 
of care, safety and concern towards other Tourism 
Noosa members, customers and the Noosa 
community.

2. To deliver with integrity, all advertised products and 
services, meeting all legal responsibilities.

3. To comply with the laws of Australia and to ensure all 
contracts and terms of business are clear, concise and 
honoured in full, and ensure all dealings are ethical 
and fair.

4. To speak and act respectfully and not denigrate or 
slander anyone or discriminate on the basis of race, 
gender, religious belief, sexual orientation or political 
persuasion.

5. To ensure claims in advertising and marketing a 
product or service are true, and never misleading or 
exaggerated and are not negative about another 
member’s product or service.

6. To consider the interests of local communities and 
ensure that the impacts of their business on Noosa’s 
community life and environment are positive and 
beneficial.

7. To manage their businesses effectively and efficiently, 
enhancing the reputation of tourism in Noosa, to 
respond to and resolve customer complaints in a 
timely and courteous manner and to change business 
processes and policies when necessary.

8. To operate a humane, safe, healthy and satisfying 
working environment for staff, customers and the 
public.

9. To manage their staff/employees fairly and 
equitably.

10. To operate their businesses guided by 
environmental best practice guidelines, conserving 
water, energy and the natural environment. 
Business operations must balance the rights of 
future generations with current economic needs, 
preserving and improving Noosa’s quality of life.

11. To be ambassadors for tourism in Noosa and 
help promote community understanding of the 
importance of tourism as a vibrant contributor to 
Noosa’s economy and quality of life.

12. To always act with the highest ethical integrity 
and not misuse authority or office for personal 
gain when serving on the Tourism Noosa Board or 
associated committees.

Please note that by signing the membership application 
form, you agree to abide by all conditions set out within 
the Members’ Code of Conduct.






