International Tourism Snapshot

Year ending March 2026
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International visitors to Australia

Annual 2 Annual
Visitors change |[Avgstay change

Total Australia’ 8,473,000 10.3% 38.0 -0.6
NZ 1,316,000 6.4% 12.2 0.3
Asia’ 4,126,000 11.1% 46.4 -0.7
North America 869,000 5.0% 19.7 0.3
Europe® 878,000 12.3% 47.6 -3.8
UK 731,000 19.2% 38.5 2.2

Total holiday 4,131,000 9.7% 23.3 24
NZ 519,000 1.3% 8.3 0.9
Asia 1,978,000 9.3% 21.1 1.5
North America 497,000 6.9% 12.5 -0.5
Europe 562,000 12.5% 44.3 3.7
UK 401,000 23.0% 34.8 7.7

Total VFR’ 3,503,000 6.2% 26.8 -0.9
Nz 618,000 2.2% 11.2 0.8
Asia 1,496,000 4.4% 36.4 -1.7
North America 339,000 5.9% 19.3 1.1
Europe 354,000 10.2% 21.5 -1.7
UK 441,000 17.0% 22.7 1.5

Total business 771,000 -0.3% 11.1 1.3
NZ 181,000 10.0% 6.8 1.2
Asia 331,000 0.9% 11.9 1.7
North America 107,000 -0.9% 11.1 0.2
Europe 62,000 -18.4% 17.9 6.0
UK 43,000 -9.3% 13.9 -0.5

Total education 562,000 6.7% 137.5 9.3
NZ 11,000 6.5% 49.9 -10.6
Asia 450,000 6.1% 144.3 12.5
North America 27,000 33.4% 62.4 -10.3
Europe 29,000 9.9% 122.8 19.0
UK n/p n/p n/p n/p
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Record spend drives Australia’s tourism growth

In the year ending March 2026, the international
tourism market in Australia remained strong, with
international visitor expenditure reaching a record
$40.9 billion, marking a 20.5 per cent increase over the
year. Visitation also grew for this period, increasing
10.3 per cent to 8.5 million visitors. At the national
level, aviation capacity has grown at a slightly slower
rate than visitation over the past 12 months, up 7 per
cent.

International expenditure to Australia reached record
levels across all travel purposes, except for business
travel. There was $14.2 billion in holiday expenditure,
which represents growth of 28.4 per cent over the year.
The largest segment is education, accounting for $15.1
billion in expenditure, up 23.2 per cent year on year.
Education visitation refers to those coming to Australia
with the main purpose to study and are only considered
visitors if they leave Australia within 12 months of
arrival. Visiting friends and relatives (VFR) expenditure
increased 10.8 per cent to $5.8 billion and employment
visitor expenditure increased 3.9 per cent to $3.3 billion.
Even though it did not reach record levels, business
expenditure was up 9.1 per cent to $1.9 billion.

Australia is performing well across its major markets.
Among Australia’s largest markets were a record
number of visitors from New Zealand (1.3 million, up
6.4 per cent) and the United Kingdom (the UK, 731,000
visitors, up 19.2 per cent). Record spend was achieved
from four of Australia’s top five spending markets: China
($11.8 billion, up 30.4 per cent), the UK ($3.0 billion, up
35.2 per cent) along with New Zealand ($2.4 billion, up
17.2 per cent) and the United States of America ($2.5
billion, up 19.5 per cent).

International visitor expenditure in Australia

_ Expenditure = Annual change

Total Australia $40,897.5m 20.5%
Holiday $14,186.5m 28.4%
VFR 7 $5,837.3m 10.8%
Business $1,895.0m 9.1%
Employment $3,253.3m 3.9%

Education $15,144.9m 23.2%

s
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Queensland records standout international growth

State expenditure comparison International tourism growth in Queensland outpaced the Annual change in Overnight
. bt PN ELLuL L national  average, with international visitor expenditure Visitor Expenditure
Expenditure change | expenditure visitor . e .
Total Australia $40,897.5m  20.5% 100.0% $4,827 reaching a record $8.2 billion in the year ending March 2026, 35%
Queensland $8,155.1m 35.2% 19.9% $3,348 up 35.2 per cent. This growth was driven by both higher
\'\/‘iec‘é‘grsig“th Wales ﬁggg;gm 18.1% 27-22/0 $316§5 visitation and increased spend per night. International
— 1870 22200 2022 isita " tion rose 12.7 per cent to 2.4 million visitors, while

State visitation comparison average spend per night increased 17.2 per cent to $135.

Annual Annual # 20%
Visitors change | Avg stay [IEN1 9 Queensland is growing as a destination for visitors of all 18% 17%
Total Australia 8,473,000 10.3% 38.0 -0.6 types. The strongest growth came from education visitors,
Queensland 2,436,000 12.7% 24.8 06 who spent a record $2.2 billion (up 72.6 per cent). On top of
New South Wales 4,165,000 7.9% 25.9 -0.6 his. holid o 4 3.8 bill 32
Victoria 2,904,000 8.0% 28.7 -0.5 t IS, holiday visitors Spent a Irecor $ . 1Hion (Up 5 [-)el'
Other States 2,034,000 12.0% 34.4 -0.1 cent over the year), VFR visitors spent a record $1.1 billion
; (up 19.6 per cent), and employment visitors spent a record
T°(_§a' h°'|'d"‘(‘jy 4114%'30%0 ?3;0/;’ "333 ;‘2‘ $654.8 million (up 22.3 per cent). Across travel purposes,
ueensian: .0% 0 o . . . . . .
L L Austral land New South Vict
New South Wales 2/195.000 10.1% 136 06 only business exp(_endlture went down, decreasing 10.2 per ustralia  Queenslan en Sou ictoria
Victoria 1,373,000 7.5% 15.0 1.4 cent to $315.6 million.
Other States 1,036,000 15.6% 202 2.6
Total VFR’ 3,503,000 6.2% 26.8 -0.9
Queensland 762,000 9.0% 18.1 -2.4
New South Wales 1,278,000 2.4% 24.0 -0.1
Victoria 1,069,000 3.4% 25.4 -0.9
Other States 777,000 14.6% 28.4 -0.8
Total business 771,000 -0.3% 11.1 1.3
Queensland 170,000 -6.5% 7.6 0.8
New South Wales 334,000 -0.3% 11.0 2.7
Victoria 248,000 -2.9% 8.3 1.5
Other States 150,000 -8.9% 10.2 -0.7
Total education 562,000 6.7% 137.5 9.3
Queensland 89,000 11.8% 133.2 23.7
New South Wales 226,000 4.1% 125.4 -3.8
Victoria 173,000 13.7% 141.6 15.8
Other States 86,000 -3.1% 147.6 15.6
teqg.queensland.com Subscribe to our research updates:
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International visitors to Queensland

Annual Annual #
Visitors change | Avg stay change
Total Queensland 2,436,000 12.7% 24.8 0.6
NZ 515,000 7.8% 11.7 1.1
Asia 867,000 18.1% 32.7 -2.3
North America 292,000 2.8% 12.4 -1.1
Europe 326,000 12.0% 31.7 7.3
UK 244,000 15.6% 20.2 -0.3
Holiday 1,429,000 11.0% 17.3 2.2
NZ 254,000 6.1% 8.9 1.2
Asia 511,000 15.5% 18.1 -1.7
North America 195,000 2.1% 7.8 -0.8
Europe 239,000 9.8% 29.4 7.8
UK 165,000 17.2% 17.4 3.8
VFR 762,000 9.0% 18.1 2.4
NZ 221,000 -3.6% 10.5 0.4
Asia 229,000 26.6% 25.1 -12.0
North America 73,000 6.6% 16.5 -0.9
Europe 70,000 1.7% 19.5 1.7
UK 94,000 0.0% 17.5 -0.2
Business 170,000 -6.5% 7.6 0.8
NZ 48,000 23.4% 6.0 1.6
Asia 57,000 -10.6% 7.7 0.7
North America 25,000 -12.1% 9.2 -0.1
Europe n/p n/p n/p n/p
UK n/p n/p n/p n/p
Education 89,000 11.8% 133.2 23.7
NZ n/p n/p n/p n/p
Asia 64,000 10.4% 142.0 32.0
North America n/p n/p n/p n/p
Europe n/p n/p n/p n/p
UK n/p n/p n/p n/p
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Expenditure grew across Queensland’s Top 5 source markets. The International expenditure in Queensland

strongest growth in expenditure came from the largest market by spend,
Expenditure Annual change

China (up 90.6 per cent to $1.6 billion). There was a record of 515,000

visitors (up 7.8 per cent) from New Zealand who spent $986.3 million. Total Queensland $8,155.1m 35.2%
Expenditure from the UK grew 20.8 per cent to $634.9 million, Holiday $3,777.1m 32.5%
expenditure from Japan grew 21.6 per cent to $579.9 million and  VFR $1,130.0m 19.6%
expenditure from the USA grew 4.1 per cent to $494.8 million. Outside of  Bysiness $315.6m -10.2%
Queensland’s top 5 source markets by international visitor expenditure, Employment $654.8m 22.3%

South Korea and France reached record expenditure levels.

Education 2,150.9m 72.6%

China leads with education

Queensland’s largest source market by total spend is China and Chinese
visitors to the state are increasingly choosing to study and holiday in the
State. Total Chinese visitation grew 42.0 per cent over the year to
236,000 and total Chinese expenditure increased 90.6 per cent to $1.6
billion. Almost two thirds of the total spend was generated by education
visitors and education spend reached a new record of $992.0 million up
130.1 per cent. Holiday expenditure also more than doubled over the
year, increasing 119.9 per cent to $3 holiday88.5 million. Holiday
visitation was up 54.4 per cent over the year to 155,000 meaning
Queensland had the strongest Chinese holiday visitation growth of its
major competitors.

New Zealand continues its record streak

While Queensland is experiencing growth in visitation from around the
world, no one loves Queensland more than New Zealand. Yet again
Queensland welcomed a record number of Kiwi visitors. Total visitation
grew 7.8 per cent to 515,000 and total expenditure grew 19.1 per cent to
$986.3 million. In particular, there was a record 254,000 holiday visitors,
up 6.1 per cent. It is noted that the business sector was the strongest
performer over the year. Business visitation grew 23.4 per cent to 48,000.
VFR visitation was down 3.6 per cent to 221,000.

Record Korean spend

South Korea is Queensland’s sixth largest source market with South
Korean visitors spending a record $398.3 million in the year ending March
2026, up 24.7 per cent over the year. There were 78,000 total visitors, |
which was up by 5.7 per cent. Most of the South Korean visitors are in
Queensland on a holiday, with 55,000 holiday visitors, up 7.7 per cent,
over the year spending $230.9 million, up 15.6 per cent. Around a
quarter of these holiday visitors were on a working holiday.

BURLEIGH HEADS, GOLD COAST

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teg/enewsletters
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International visitors by region

Total Queensland

Brisbane
Gold Coast
TNQ

Sunshine Coast

Whitsundays
SGBR
Fraser Coast
Townsville

Visitors
2,436,000
1,354,000
678,000
637,000
293,000
175,000
70,000
65,000
83,000

Mackay

Outback Queensland
Queensland Country

22,000
16,000
44,000

Annual
change

12.7% 24.8
5.4% 23.4
7.0% 14.6
14.3% 9.8
-7.8% 12.6
-1.7% 7.7
-19.6% 28.3
-21.6% 6.4
-15.8% 18.8
Annual
change Avg stay2
-44.1% 24.3
-22.0% 25.4
-6.4% 59.7

Expenditure in Queensland regions

Total Queensland

Brisbane
Gold Coast
TNQ

Sunshine Coast

Whitsundays
SGBR
Fraser Coast
Townsville

Expenditure
$8,155.1m
$4,133.1m
$1,506.5m
$1,258.4m
$473.2m
$271.8m
$143.1m
$45.3m
$112.7m

Mackay - Isaac
Outback Queensland

teg.queensland.com
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$35.1m
$22.8m

Annual Spend per

change10 visitor
35.2% $3,348

45.1% $3,053
21.6% $2,221
27.6% $1,976
40.3% $1,613
27.6% $1,551
35.5% $2,058
10.0% $694
59.9% $1,355
Annual Spend per
changem visitor
n/p $1,591
n/p $1,440

%

Holiday
visitors
1,429,000
605,000
467,000
562,000
205,000
167,000
51,000
56,000
61,000

Holiday
visitors
14,000

n/p

12,000

Spend per

night
$135
$130
$152
$202
$128
$202
$73
$109
$72

Spend per

night
$65
$57

Annual
e The growth in expenditure was mostly due to visitors staying longer and increasing how much they spent on

TOURISM
& EVENTS
Q@MM
Brisbane

International visitor expenditure in Brisbane reached a record $4.1 billion, up 45.1 per cent over the year.

11.0% average. The ALOS increased 2.4 nights to 23.4 nights and the average spend per night increased 23.7 per
cent to $130 per night. Visitation also grew over the year, increasing 5.4 per cent to 1.4 million. There was a
13.99, record 31.7 million nights, up 17.3 per cent. Visitation grew among most travel purposes. Holiday visitation
-14.0% grew 1.7 per cent to 605,000, VFR visitation grew 4.6 per cent to 448,000, education visitation grew 16.9
-2.8% per cent to 63,000. Employment visitation reached a record 39,000 visitors, up 37.4 per cent. Business
:ig-i’:f visitation was the only travel purpose to decrease over the year decreasing 6.0 per cent to 128,000. Among
_21:90/2 Brisbane’s five largest markets, Japan stands out with a record 55,000 visitors, an increase of 22.8 per cent

over the year. Visitation also grew from the UK, up 12.1 per cent to 152,000, and China which wisup 29.6

A:"“a' per cent to 145,000. visitation from New Zealand, the largest source market for Brisbane, was steady, down
change

-50.0%

1.5 per cent to 244,000. Visitation from the USA was down 12.2 per cent over the year to 103,000.

n/p
339, Gold Coast

On the Gold Coast, visitors spent a record $1.5 billion, which was up 21.6 per cent over the year. The growth
in expenditure can be equally attributed to growth in visitation, the visitors staying longer on average and
these visitors spend more per night. International visitation to the Gold Coast increased 7.0 per cent over the
year to 678,000, the ALoS increased 0.8 nights to 14.6 nights and the average spend per night increased 7.6
per cent to $152 per night. Both holiday (up 5.1 per cent to 467,000) and VFR visitation (up 18.5 per cent to
165,000) to the Gold Coast increased over the year. This more than offset a 14.4 per cent decrease in
business visitation to 24,000. Education visitation was steady (down 0.9 per cent) over the year at 16,000.
There was a record 223,000 visitors from New Zealand, representing an increase of 4.0 per cent over the
year. Among the rest of Gold Coast’s top source markets there was particularly strong growth from China
(up 54.6 per cent to 82,000). Visitation from the UK (up 9.7 per cent to 66,000) and the USA (up 1.1 per
cent to 32,000) also increased. On the other hand, visitation from Japan remained steady (down 0.1 per
cent) at 29,000.

Fraser Coast

In the Fraser Coast region, international visitor expenditure increased 10.0 per cent over the year to $45.3
million. This growth reflects that visitors both stayed longer and spent more per night on average. The
average length of stay on the Fraser Coast increased 0.5 nights to 6.4 nights and the average spend per
night increased 30.2 per cent to $109. This more than offset a 21.6 per cent decrease in visitation to 65,000.
Most visitors were on holiday, despite holiday visitation being down 25.1 per cent to 56,000. Visitation from
the UK was down 32.6 per cent to 19,000 and visitation from continental Europe was down 30.2 per cent to
27,000.

Subscribe to our research updates:
teq.queensland.com/news-and-media/contacting-teq/enewsletters



International Tourism Snapshot

Year ending March 2026

TOURISM
& EVENTS

International visitors by region

Annual Holiday Annual
change Avg stay visitors change

Total Queensland 2,436,000 12.7% 1,429,000 11.0%
Brisbane 1,354,000 5.4% 23.4 605,000 1.7%
Gold Coast 678,000 7.0% 14.6 467,000 5.1%
TNQ 637,000 14.3% 9.8 562,000 13.9%
Sunshine Coast 293,000 -7.8% 12.6 205,000 -14.0%
Whitsundays 175,000 -1.7% 7.7 167,000 -2.8%
SGBR® 70,000 -19.6% 28.3 51,000 -12.9%
Fraser Coast 65,000 -21.6% 6.4 56,000 -25.1%
Townsville 83,000 -15.8% 18.8 61,000 -21.9%

Annual Holiday Annual

I P = -
Mackay 22,000 -44.1% 24.3 14,000 -50.0%
Outback Queensland 16,000 -22.0% 25.4 n/p n/p
Queensland Country 44,000 -6.4% 59.7 12,000 -23.3%

Expenditure in Queensland regions

Annual Spend per Spend per
Expenditure | change visitor night

Total Queensland $8,155.1m 35.2% $3,348 $135
Brisbane $4,133.1m 45.1% $3,053 $130
Gold Coast $1,506.5m 21.6% $2,221 $152
TNQ $1,258.4m 27.6% $1,976 $202
Sunshine Coast $473.2m 40.3% $1,613 $128
Whitsundays $271.8m 27.6% $1,551 $202
SGBR ° $143.1m 35.5% $2,058 $73
Fraser Coast $45.3m 10.0% $694 $109
Townsville $112.7m 59.9% $1,355 $72

Annual Spend per Spend per
I P =t el
Mackay - Isaac $35.1m n/p $1,591 $65
Outback Queensland $22.8m n/p $1,440 $57

Queensland Country $153.1m 28.6% $3,510 $59

=
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Tropical North Queensland

International visitor expenditure in Tropical North Queensland (TNQ) reached a record $1.3 billion, which
was up by 27.6 per cent over the year. The growth in expenditure was due to an increase in the number of
visitors to the region and these visitors increasing how long they stayed. Total visitation increased 14.3 per
cent over the year to 637,000 and the ALoS increased 0.7 nights to 9.8 nights. The average spend per night
also increased 3.6 per cent to $202. The main reason international visitors travel to TNQ is for a holiday, with
holiday visitation growing 13.9 per cent to 562,000. Business visitation also increased by 33.9 per cent to
15,000 and VFR visitation increased 3.8 per cent to 47,000. Among TNQ's largest markets visitation grew
substantially from China (up 54.4 per cent to 58,000), New Zealand (up 45.6 per cent to 39,000), the USA
(up 24.7 per cent to 110,000) and the UK (up 10.3 per cent to 82,000). Visitation from Japan was steady (up
0.7 per cent) to 99,000.

The Whitsundays

International expenditure in the Whitsundays grew 27.6 per cent over the year to a record $271.8 million.
The growth was due to visitors staying longer on average and spending more per night. The average length
of stay in the region increased 1.1 nights to 7.7 nights and the average spend per night increased 11.0 per
cent to $202. The Whitsundays welcomed 175,000 visitors, down 1.7 per cent over the year. Nearly all
visitors to the Whitsundays were there for a holiday with 167,000 holiday visitors, which is down 2.8 per cent
over the year. Among Whitsundays largest markets, visitation was down from the UK (decreasing by 20.7 per
cent to 41,000) and Germany (down 33.6 per cent to 15,000). On the other hand, visitation was up from the
USA (up 11.4 per cent to 20,000).

Townsville

Total international expenditure in Townsville increased 59.9 per cent over the year to $112.7 million, due to
both spend per night (up 8.8 per cent to $72) and the average length of stay (up 8.0 nights to 18.8 nights)
increasing. However, total visitation was down 15.8 per cent to 83,000. The decrease was because holiday
visitation was down 21.9 per cent to 61,000. VFR visitation increased by 23.4 per cent to 17,000. Visitation
from the UK was down 31.8 per cent to 15,000 and visitation from continental Europe was down 33.5 per
cent to 33,000.

Southern Great Barrier Reef

Total international expenditure in the Southern Great Barrier Reef (SGBR) region grew 35.5 per cent over the
year to a record $143.1 million. The growth in expenditure reflected visitors staying longer on average and
spending more per night. The AL0S in the region increased 7.7 nights to 28.3 nights and the average spent
per night increased 22.5 per cent to $73. This more than offset visitation decreasing 19.6 per cent to 70,000.
Visitation from Europe was down 24.9 per cent to 36,000.

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teg/enewsletters
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Note: Outback, Queensland Country and Mackay growth is usually reported on a three-year trend basis
given the large, expected variability in the annual growth due to smaller sample sizes. Given no data was
available for 2020-2022, we are comparing growth over the year.

Queensland Country

International visitor expenditure in Queensland Country was up 28.6 per cent over the year to $153.1
million. The increase in OVE over the year was mostly due visitors staying longer The ALoS increased by
13.3 nights to 59.7 nights. The average spend per night also increased 6.7 per cent to $59. Total
visitation decreased 6.4 per cent over the year to 44,000. Holiday visitation was down 23.3 per cent over
the year to 12,000 and VFR visitation was down 6.9 per cent to 17,000. There were 13,000 visitors from
New Zealand (up 17.2 per cent) and 14,000 visitors from Asia (up 25.9 per cent). Most of the decrease in
visitation appears to have come from Europe, which was not reportable due to small sample size in the
year ending March 2026.

Mackay - Isaac

International visitors to Mackay-Isaac spent $35.1 million in the year ending March 2026, but the change
over the year was not reportable due to small sample size. Mackay-Isaac welcomed 22,000 visitors which
was down 44.1 per cent over the year. These visitors stayed 537,000 nights, which is down 33.0 per cent.
The average length of stay decreased 4.0 nights to 24.3 nights. Of these visitors, 14,000 were on
holidays, which was down 50.0 per cent over the year. There were 11,000 visitors from Europe including
the UK, down 54.6 per cent over the year.

Outback Queensland

International visitors to Outback Queensland spent $22.8 million in the year ending March 2026, but the
growth over the year was not reportable due to small sample size. Outback Queensland welcomed 16,000
visitors which was down 22.0 per cent over the year. Visitors stayed 401,000 nights which was down 22.5
per cent. The ALoS decreased 0.2 nights to 25.4 nights.

International visitors by region and source market

Europe (excl UK)

Annual Annual Annual Annual Annual Annual
Visitors Visitors Visitors Visitors Visitors
change change change change change change

Sunshine Coast

International visitors to the Sunshine Coast spent $473.2 million, which was up 40.3 per cent over the year.
The growth in expenditure mostly reflects an increase in spend per night, which was up 32.4 per cent to $128.
The ALOS in the region was also up 1.6 nights to 12.6 nights. This more than offset visitation being down by
7.8 per cent over the year to 293,000. The decrease in visitors was due to holiday being down 14.0 per cent to
205,000. Meanwhile, VFR visitation increased 4.0 per cent to 79,000. The Sunshine Coast welcomed a record
14,000 French visitors which was up 35.4 per cent. Among the Sunshine Coast’s major markets, visitation also
increased from Germany (up 5.7 per cent to 23,000). Visitation decreased from New Zealand (down 13.6 per
cent to 71,000), the UK (down 7.2 per cent to 67,000), and the USA (down 3.2 per cent to 22,000).

New Zealand North America United King dom

Total Queensland 236,000 42.0% 326,000 12.0% 173,000 3.1% 515,000 7.8% 292,000 2.8% 244,000 15.6%
Brisbane 145,000 29.6% 179,000 -6.0% 55,000 22.8% 244,000 -1.5% 147,000 -5.0% 152,000 12.1%
Gold Coast 82,000 54.6% 78,000 -5.7% 29,000 -0.1% 223,000 4.0% 48,000 6.5% 66,000 9.7%
Sunshine Coast n/p n/p 90,000 -3.6% n/p n/p 71,000 -13.6% 34,000 -0.6% 67,000 -7.2%
Fraser Coast n/p n/p 27,000 -30.2% n/p n/p n/p n/p n/p n/p 19,000 -32.6%
SGBR”’ n/p n/p 22,000 -35.0% n/p n/p 11,000 np n/p n/p n/p n/p
Whitsundays 14,000 n/p 72,000 -8.8% n/p n/p n/p n/p 29,000 7.2% 41,000 -20.7%
TNQ 58,000 54.4% 132,000 1.9% 99,000 0.7% 39,000 45.6% 131,000 20.7% 82,000 10.3%
Townsville n/p n/p 33,000 -33.5% n/p n/p n/p n/p n/p n/p 15,000 -31.8%

change change change change change change
Mackay - Isaac n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p
Outback Queenslarlléj n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p -n/p
Queensland Country n/p n/p n/p n/p n/p n/p 13,000 n/p n/p n/p n/p -0/p
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Queensland

: Expenditure [ Visitors |
New Zealand 515,000 7.8% $986.3m 19.1% 1,316,000 6.4% $2,424.1m 17.2%
Total Asia’ 867,000 11.0% $3,978.9m 18.8% 4,126,000 11.1% $25,628.8m 20.7%
China 236,000 42.0% $1,555.8m 90.6% 1,045,000 21.5% $11,802.5m 30.4%
® Japan 173,000 3.1% $579.9m 21.6% 398,000 9.6% $1,579.6m 11.6%
[ singapore 48,000 22.1% $137.3m 21.2% 391,000 8.3% $1,157.9m 7.1%
&= \valaysia 18,000 5.2% $90.2m 46.6% 195,000 5.6% $827.0m 33.8%
@ Korea 78,000 5.7% $398.3m 24.7% 370,000 6.2% $1,527.7m 2.1%
mim India 76,000 -10.2% $227.4m -3.5% 428,000 0.1% $1,873.6m 6.3%
[ Hong Kong 48,000 132.7% $164.9m 133.9% 235,000 21.8% $1,250.3m 46.7%
Indonesia 23,000 -16.3% $80.8m -34.4% 225,000 6.9% $1,092.5m 8.1%
B Taivan 65,000 35.4% $289.8m 38.9% 185,000 21.7% $1,032.6m 14.5%
== Thailand 20,000 28.8% $88.0m 45.3% 93,000 4.0% $487.2m 12.4%
M rhilippines! 31,000 1.4% $139.7m 134.1% 186,000 15.3% $684.6m 25.5%
Viet Nam'! 20,000 28.9% $48.9m 138.2% 153,000 -3.6% $921.1m 14.7%
Other Asia'! 31,000 11.9% $178.0m 107.6% 223,000 8.7% $1,392.3m 10.0%
North America’ 292,000 2.8% $722.6m 9.3% 869,000 5.0% $3,179.0m 20.2%
T Usa 224,000 1.9% $494.8m 4.1% 703,000 4.6% $2,464.4m 19.5%
I*] canada 68,000 5.9% $227.7m 22.7% 166,000 6.8% $714.6m 22.4%
Total Europe® 570,000 13.5% $1,773.9m 33.7% 1,609,000 15.3% $7,285.2m 25.3%
[ B United Kingdom 244,000 15.6% $634.9m 20.8% 731,000 19.2% $3,008.3m 35.3%
(T Germany 67,000 3.4% $185.4m 17.4% 172,000 7.2% $694.8m 15.1%
Bl Fance 50,000 12.3% $213.3m 51.8% 144,000 15.8% $957.6m 27.4%
(B2 scandinavia 39,000 14.2% $126.4m 7.5% 91,000 12.0% $386.8m 18.1%
il ey 26,000 22.9% $90.5m 63.7% 76,000 17.0% $416.3m 14.0%
E3 switzerland 19,000 25.2% $64.2m 35.2% 45,000 8.8% $238.0m 10.4%
== Netherlands 23,000 20.4% $68.6m 27.0% 52,000 7.0% $220.9m 18.6%
Other Europe 103,000 10.6% $390.6m 71.0% 298,000 14.2% $1,362.5m 11.8%
Other Markets 192,000 16.9% $693.5m 22.8% 552,000 9.0% $2,380.4m 13.3%
All markets 2,436,000 12.7% $8,155.1m 35.2% 8,473,000 10.3% $40,897.5m 20.5%
Notes:

1. Annual change refers to the percentage change between the year covered by this snapshot compared to the year prior
2. Avg stay = average length of stay expressed in nights
3. Total includes those visitors classified as ‘Other’. Therefore, the sum of Holiday, VFR, Business and Education visitors may not equal to 'Total'
4. Asia includes Japan, China, Korea, Singapore, Malaysia, Hong Kong, India, Indonesia, Taiwan, Thailand, Philippines, Viet Nam and Other Asia

5. North America includes United States of America and Canada
6. Europe includes Germany, France, Scandinavia, Netherlands, Italy, Switzerland and Other Europe
7. Visiting friends or relatives (VFR)

8. All expenditure figures include package expenditure

9. Southern Great Barrier Reef region is comprised of the Capricorn, Bundaberg and Gladstone regions
10. These regions would usually be analysed using athree year trend, but are bieng analysed using annual growth due to lack of data between 2020 and 2022
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Data Source:

International Visitor Survey (IVS), Tourism Research Australia. The information included in this report was extracted from the IVS
conducted Tourism Research Australia (TRA). IVS information is collected by personal interviews with short-term international
visitors to Australia in the departure lounges at eight Australian airports prior to departure. The IVS is weighted to total figures
supplied by the Australian Bureau of Statistics” Overseas Arrivals and Departures and does not include persons aged under 15
years.

Disclaimer:

11. Until year ending December 2023 Philippines and Viet Nam were included in Other Asia. As a result comparisons to previous peiods for Other Asia, Philippines and Viet Nagp using this information you acknowledge that this information is provided by Tourism and Events Queensland (TEQ) to you

are not publishable.

Other notes:

e Expenditure estimates should be used with caution
e "n/p" = not published for technical reasons

e For this publication data has been adjusted to conform to Tourism and Events Queensland’s regional definitions, which may differ slightly from ABS Tourism Regions

without any responsibility on behalf of TEQ. You agree to release and indemnify TEQ for any loss or damage that you may suffer as
a result of your reliance on this information. TEQ does not represent or warrant that this information is correct, complete or suitable
for the purpose for which you wish to use it. The information is provided to you on the basis that the you will use your own skill
and judgement and make your own enquiries to independently evaluate, assess and verify the information’s correctness,
completeness and usefulness to you before you rely on the information.

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teq/enewsletters



