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Welcome to Tourism Noosa’s seasonal visitor 
forecast for autumn 2026, providing local 
businesses and organisations with data and 
insights into:

•	 Accommodation forecasts in Noosa and villages for the 
coming months

•	 Overviews of visitor trends – how Noosa compares to 
other regions

•	 Summer occupancy
•	 Domestic and international visitors and spend
•	 The value of tourism to Noosa’s economy – who’s 

spending where?
•	 Visitor spend in Noosa compared to other Qld regions.

This information has been compiled to help you benchmark, 
plan and forecast for your business, and to help inform a 
collective understanding of the value of tourism to Noosa’s 
economy. Comparisons to other Queensland tourism regions 
show how Noosa’s performance is tracking alongside current 
travel trends. 

Forward bookings in this document are as at 11 March 2026, 
however, we would expect figures to change over the coming 
weeks due to global disruptions which are affecting travel. 
Data is sourced from Tourism Research Australia (TRA) and our 
Noosa Travel Insights Hub (through Localis) – details can be 
found at the end of this document.

CHANGES  TO NAT IONAL  DATA COLLECT ION 

Due to changes in data collection by Tourism Research Australia, 
Noosa’s domestic visitor data (overnight and day-trip) is available 
only for the September 2025 quarter and can not be compared to 
the previous year. International data collection has not changed 
and is available for the full year ending September 2025.

HOT T IPS  FOR AUTUMN

Is your product loaded on to Bookeasy? Make this a priority to 
capture additional bookings 24hrs a day. Available for tours/
experiences and accommodation, direct from the Visit Noosa 
website.

If you have accommodation or tour vacancies leading into 
Easter and the school holidays, contact our Noosa Visitor 
Information Centre at info@visitnoosa.com.au and let them know! 
Visitors call into the Hastings Street centre every day, looking for 
things to do, and many are seeking last-minute bookings for tours 
and accommodation. Updating our team helps them keep you in 
mind when talking with our guests.

Our 2026 Marketing Opportunities Planner is now available, 
with a range of options and price points to help you plan, budget 
and boost your visibility throughout the year, including:

•	 Always-on opportunities through our Visit Noosa socials, 
website and Noosa Visitor Information Centre

•	 Seasonal and other campaigns
•	 Annual publications including the Noosa Holiday Guide and 

Noosa Map.
See the planner and book at visitnoosa.com.au/members/
advertising-opportunities.

INTRODUCTION

ACCOMMODATION FORECASTS:
M A R C H  –  M AY  2 0 2 6

Forward bookings across the Noosa region, as at 11 March 2026, 
are compared to bookings for the same period last year. This is 
an average of online bookings for all accommodation properties 
(including short-term accommodation), from budget to premium 
products across the entire Noosa Shire. 

Bookings over autumn are 15-20% stronger than at the same 
time last year. March bookings in South East Queensland last 
year were affected by the extended cyclone warning, prolonged 
wet weather and flooding.

The Easter long weekend falls earlier this year (3-6 April, 
compared to 18-21 April last year) and bookings have 
strengthened closer to the earlier date. The Easter school 
holidays this year are the same for Qld, NSW and Vic (3-18 April) 
– spread across 2 weeks, while holidays last year were across  
3 weeks (5-26 April).

AVERAGE FORWARD BOOKINGS IN NOOSA 
2026 v 2025, as at 11 March
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Source: Noosa Travel Insights Hub, Localis.

https://www.visitnoosa.com.au/members/advertising-opportunities
https://www.visitnoosa.com.au/members/advertising-opportunities


Noosa
Heads

Noosaville Sunshine -
Castaways

Tewantin

EASTER LONG WEEKEND OCCUPANCY

2026 2025

77%
71% 68%

59%

80%

70%

58%60%63%

42%

64%

53%

69%

58%

Peregian
Beach

Hinterland Noosa
North Shore

Noosa
Heads

Noosaville Sunshine -
Castaways

Tewantin

SCHOOL HOLIDAYS AVERAGE OCCUPANCY
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FUTURE  OCCUPANCY IN  NOOSA ’S  

V ILLAGES  AS  AT  1 1  MARCH 2026

As mentioned above, bookings are significantly stronger 
than at the same time last year, particularly in Noosa Heads, 
Noosaville and the eastern beaches. Noosa North Shore is 
particularly strong for the Easter long weekend.

This information reflects forward booking averages  
in accommodation properties, from budget to premium  
products across each of Noosa’s precincts.

 

Source: Noosa Travel Insights Hub, Localis, as at 11 March 2026.
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Noosa’s forward bookings are generally slightly stronger than or similar to Sunshine Coast and Douglas (Port Douglas) 
Local Government Areas (LGAs). The Gold Coast has stronger bookings in March, most likely due to major events 
(including the Australian Surf Life Saving Championships and the Gold Coast Triathlon, reinforcing how important major 
events are in driving occupancy.

March April May

FORWARD BOOKINGS: NOOSA & OTHER DESTINATIONS
AS AT 11 MARCH 2026
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Source: Noosa Travel Insights Hub, Localis, as at 11 March 2026.
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APRIL OCCUPANCY
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MAY OCCUPANCY
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LOOKING BACK

ACCOMMODATION OCCUPANCY  

SUMMER 2025-2026

Occupancy throughout summer was about 15%  
stronger than the previous year (average 64% 
across summer). The Christmas-New Year week 
was also similar to recent years (average about 
80% across the region) and peaked at 90% in 
Noosa Heads on New Year’s Day. 

Source: Noosa Travel Insights Hub, Localis.
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VISITORS AND SPEND IN NOOSA

As mentioned earlier, Tourism Research Australia has changed its data collection platform for domestic visitation 
(overnight and day trip). Domestic figures are only available for the September quarter 2025 (rather than the full 
year). Total annual visitor numbers and spend are not available and comparisons of domestic data to previous years 
is currently not possible. International data is available for the year ending September 2025.

TOTAL VISITORS & SPEND IN NOOSA SEPT QUARTER 2025
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TOTAL VISITATION SEPTEMBER QUARTER 2025

(Domestic + international overnight, + day trip)

Overnight visitors (domestic and international) accounted for 50% of total numbers, while contributing 
almost 90% of total spend. Day-trippers made up the other 50% of visitors but only 11% of total spend. 

Tourism Noosa’s marketing activity targets domestic and international overnight visitors who provide 
greater economic benefit to the region.

Total:
Spend: $345M
Visitors: 519,000



DOMESTIC OVERNIGHT:  

SEPTEMBER 2025 QUARTER

Noosa accounted for the following share of Qld domestic 
overnight visitation in the September 2025 quarter:

Visitors: 3.4%   |   Nights: 3.1%   |   Spend: 3.6%

Average spend per trip and average daily spend in Noosa are 
higher than the Queensland average. This has traditionally 
been the case due to Noosa’s higher concentration of 
interstate travellers who spend more than Qld visitors and 
stay longer, and is an important measure of success of our 
‘value-over-volume’ strategy.

Source: Tourism Research Australia, Domestic Tourism Statistics,  
September quarter 2025.

DOMESTIC OVERNIGHT SPEND: 
NOOSA COMPARED TO QLD

Noosa LGA Queensland

$1,128
$1,066

$296$339

Average spend per trip ($)  Average spend per night ($)

Average length of stay is a record 8 
nights (since borders re-opened, this has 
been consistently well above the pre-
COVID average which was 5.5-6 nights).

INTERNATIONAL OVERNIGHT:  

YEAR ENDING SEPTEMBER 2025
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LOOKING BACK CONTINUED

NEW ZEALAND 

 
 
 
 
 
 
Record spend for year ending Sept:

•	 +45% annual change
•	 +88% since 2019.

 
 
 
 
 
 
Record spend for year ending Sept:

•	 Spend is slightly up (+3.7%) on last year
•	 Spend is more than 80% higher than 2019.

Noosa increased its share of  
Queensland international spend, 

visitors and nights, compared  
to the previous year.

Visitors SpendNights

NOOSA SHARE OF QLD INTERNATIONAL VISITATION, 
YEAR ENDING SEPT 2025

2025 2024

7.2% 7.1%

2.4% 2.3%
1.8%

2.4%

Source: Tourism Research Australia, September 2025.

UNITED KINGDOM

International spend for the year is the 2nd 
highest on record (just shy of the record 
set in year ending June 2025). Compared 
to the previous year:

VISITORS

  

NIGHTS

  

SPEND

  

+5.2% +9% +51%

162,000 1.29M $167M

TOP GLOBAL MARKETS

UK remains our #1 market for visitor numbers (42,000) while NZ is the top 
spending market ($48.3M). We have focused our global activity in these markets, 
including consistent in-market representation in the UK.

SHARE OF QUEENSLAND
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Visitors (overnight and day-trip) contributed 
65% of the in-region Mastercard spend in 
Noosa during Dec - Jan. 

This was about 4.3% higher than the previous 
year, while spend by locals fell almost 2%.

Locals
$113.2M

35%
-1.8%

Visitors
$207.7M

65%
+4%

VISITORS AND LOCALS CARD SPEND 
IN NOOSA DEC-JAN

Source: Noosa Travel Insights Hub, Localis.

Visitor spend in the Noosa Shire in 
December and January ($207.7m) 
increased by 4.3%, compared to the 
previous year ($199.2m), based on  
in-person card spend at the point  
of sale (excludes online and  
pre-visit spend). 

  

$207.7M
E S T I M AT E D  S P E N D  

1  Y E A R  AG O 

$199.2M

+4.3%

VALUE OF TOURISM TO NOOSA’S ECONOMY

VIS ITOR SPEND

Source: Noosa Travel Insights Hub, Localis.

$101M
$98.4M

$106.6M

December January

ESTIMATED MONTHLY CREDIT CARD SPEND 
BY VISITORS IN NOOSA (DEC-JAN)

This year Last year

$100.8M

Source: Noosa Travel Insights Hub, Localis.

VIILLAGE ANNUAL GROWTH GROWTH MARKETS

Sunshine – Peregian Beaches +23% Brisbane inner city, inner north; Sydney inner city; Maroochy.

Tewantin – Noosa hinterland +12.5% Buderim; Nambour.

Noosaville +9% Brisbane inner city, inner north and inner east; Sydney inner city and 
eastern suburbs; Caloundra; Melbourne City; North Sydney – Mosman.

Noosa Heads +0.1% Brisbane inner city, inner north; Ku-ring-gai; Yarra; Port Phillip;  
Sherwood-Indooroopilly.

VIS ITOR SPEND IN  V ILLAGES :  DECEMBER AND JANUARY

Domestic overnight + day trip
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While Noosa hinterland attracts the most 
visits (domestic overnight stays + day-
trippers) of the Shire’s villages, the top 5 
source markets are all from the Noosa, 
Sunshine Coast and Gympie Shires, 
with more likelihood of day-trips than 
overnight stays. 

Visitation to the hinterland fell -5.4% 
compared to the previous year. Sunshine-
Peregian Beaches (+19%), Tewantin 
(+15%) and Noosaville (+9%) had the 
strongest annual growth in visitation, 
increasing their share of Noosa Shire’s 
total.

Brisbane inner suburbs consistently 
appear as strong growth markets.

  

VISITOR DISPERSAL

VIS ITS  TO NOOSA V ILLAGES :  DECEMBER AND JANUARY

Domestic overnight + day-trip

VILLAGE THIS YEAR ANNUAL 
CHANGE

TOP 5 SOURCE 
MARKETS

STRONGEST GROWTH IN  
TOP SOURCE MARKETS

Noosa hinterland 1,362,583 -5.4% Noosa 
Nambour 
Gympie-Cooloola 
Maroochy 
Buderim

Sydney inner city 
Brisbane inner city 
Brisbane inner north 
Caloundra 
Sunshine Coast hinterland

Noosa Heads 973,000 5.5% Brisbane inner city 
Noosa hinterland 
Brisbane inner north 
Sydney inner city 
Nambour

Brisbane inner city 
Brisbane inner north 
Sydney eastern suburbs 
The Gap – Enoggera 
Melbourne city

Noosaville 718,036 9.1% Noosa hinterland 
Nambour 
Maroochy 
Brisbane inner city 
Buderim

Sydney inner city 
Caloundra 
Brisbane inner east 
Brisbane inner city 
Buderim

Sunshine - 
Peregian Beaches

398,957 19.0% Brisbane inner city 
Brisbane inner north 
Maroochy 
Sydney inner city 
Buderim

Buderim 
The Gap-Enoggera 
Brisbane inner east 
Nambour 
Brisbane inner city 

Tewantin 366,257 14.9% Noosa 
Nambour 
Buderim 
Maroochy 
Caloundra

Sydney inner city 
Brisbane inner city 
Brisbane inner north 
Buderim 
Caloundra

Source: Noosa Travel Insights Hub, Localis.



COMPARAT IVE  DOMEST IC  

OVERNIGHT  V IS ITOR SPEND  

IN  QLD REG IONS

DOMESTIC OVERNIGHT VISITOR SPEND BY REGIONAL 
TOURISM ORGANISATION (RTO):  NINE MONTHS TO 
SEPTEMBER 2025
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SOURCES

Tourism and Events Queensland’s Domestic Tourism Statistics snapshot, September quarter 2025; Tourism Research Australia.

Tourism Research Australia Domestic Tourism Statistics September quarter 2025.

Tourism Research Australia International Visitor Survey, year ending September 2025.

Noosa Travel Insights Hub, Localis:

•	 Accommodation forecasts and occupancy data is aggregated from various online bookings platforms and other sources. 

•	 Localis occupancy data includes short-term accommodation and hotels, and results may differ from other sources that 
show hotel-only data.

•	 Spend estimates are based on and extrapolated from aggregate, depersonalised card usage data provided by Mastercard, 
and incorporate data from other independent research sources.

We hope you find these quarterly outlooks valuable. We are keen to hear whether the insights 
published are consistent with what you are seeing in your own business, and if there is other 
statistical information you would like to see regarding visitors to Noosa, we will do our best to 
include it in future editions.

Please email members@tourismnoosa.com.au with any feedback about this content, or any 
insights you’re seeing around changes in visitor activity gleaned from your own business that 
you feel we should be aware of.

While the Noosa region is a local tourism 
destination that falls under the Sunshine Coast 
region in Queensland’s tourism structure, Noosa’s 
domestic overnight visitor spend is larger than 
many State-funded regions. In the nine months 
to September 2025, Noosa accounted for 3.9% of 
Qld’s domestic overnight visitor spend and 33% 
of the Sunshine Coast region’s visitor spend.

Data in this section is from Tourism Research 
Australia’s Domestic Tourism Statistics and 
includes whole-of-trip spend, before and during 
the visit. This section includes accommodation 
and pre-booked spend.

^  Sunshine Coast includes Noosa

Brisbane $6,585M

Gold Coast $4,598M

Sunshine Coast^ $2,436M

Tropical North Queensland $2,203M

Qld Country $923M

Townsville $816M

Whitsundays $671M

Mackay $643M

Fraser Coast $442M

Capricorn $429M

Bundaberg $392M

Gladstone $311M

Outback Queensland $247M

NOOSA 
$811M

^Sunshine Coast includes Noosa

Source: Tourism and Events Queensland's Domestic Tourism Statistics Snapshot,  
January - September 2025 quarters.
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