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This information has been compiled to assist your business 
with benchmarking, planning and forecasting, and to help 
inform a collective understanding of the value of tourism  
to Noosa’s economy.

Comparisons to other Queensland tourism regions show  
how Noosa’s performance is tracking alongside current travel 
trends. Forward bookings in this document are as at  
Monday 8 September 2025.

Our data is sourced from Tourism Research Australia (TRA) 
and our Noosa Travel Insights Hub (through Localis) – details 
can be found at the end of this document.

C H A N G E S  TO  
N AT I O N A L  DATA  C O L L E C T I O N 

Data for visitation and spend is now in a different format from 
previous publications due to a change in Tourism Research 
Australia’s (TRA) collection platform for domestic overnight and 
day trip data. 

As of the March 2025 quarter, TRA is using the Domestic 
Tourism Statistics (DoTS) platform which replaces the National 
Visitor Survey (NVS). International data collection remains 
the same as before – International Visitor Survey (IVS). While 
we continue to receive visitor numbers, nights and spend 
information, the main changes are:

•	 New data can’t be compared with previous periods as TRA 
has not ‘backcast’ the new method to the old method at an 
LGA (Local Government Authority) level (i.e. Noosa Shire).

•	 Yearly totals are not available at this stage – only the current 
quarter (March 2025) is available so far.

•	 Source markets for domestic visitors are no longer available 
at an LGA level, due to insufficient survey sample size.

Read more about the TRA changes here:

www.tra.gov.au/en/domestic/changes-to-the-australian-
resident-tourism-statistics-collection-in-2025

H OT  T I P  FO R  S P R I N G

If you have accommodation or tour vacancies coming into spring 
and the school holidays, contact our Noosa Visitor Information 
Centre at info@visitnoosa.com.au and let them know! Visitors 
call into the Hastings Street centre every day, looking for things 
to do, and many are seeking last-minute bookings for tours and 
accommodation. Updating our team helps them keep you in mind 
when talking with our guests.

If your business needs a boost, a range of ‘always-on’  
marketing opportunities are available. 

See our 2025 Marketing Opportunities Planner: 
visitnoosa.com.au/members/advertising-opportunities. 

 

Welcome to Tourism Noosa’s seasonal visitor forecast for spring 2025, providing local businesses 
and organisations with data and insights into visitor bookings for the coming months, along with 
overviews of visitor trends, spend and occupancy from the preceding quarter.

INTRODUCTION

ACCOMMODATION  
FORECASTS:

S E P T E M B E R  –  N OV E M B E R  2 0 2 5

Forward bookings across the Noosa region, as at 8 September 
2025, are compared to bookings for the same period last year. 
This is an average of online booking results for all accommodation 
properties (including short-term accommodation), from budget 
to premium products across the entire Noosa Shire. 

FUTURE  OCCUPANCY IN  NOOSA SH IRE

Average accommodation bookings for spring this year (37%) 
are on par with the same time last year. Bookings for the Noosa 
Triathlon weekend in November are significantly stronger this 
year than at the same time last year (66% v 52%), bringing up 
the November average. 

AVERAGE FORWARD BOOKINGS IN NOOSA,
2025 v 2024, as at 8 Sept
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Source: Noosa Travel Insights Hub, 
Localis, as at 8 September 2025.

The spring school holidays are about the same as last year  
(47% v 49%), although school holidays this year are spread 
across three weeks between Queensland, Victoria and NSW, 
compared to a four-week spread last year. The week of 27 Sept-
3 Oct 2025 overlaps, with all three states on holidays together, 
and has the strongest forward bookings rate of 52%. This also 
coincides with the long weekend (Qld and NSW).

https://www.tra.gov.au/en/domestic/changes-to-the-australian-resident-tourism-statistics-collection-in-2025
https://www.tra.gov.au/en/domestic/changes-to-the-australian-resident-tourism-statistics-collection-in-2025
mailto:info%40visitnoosa.com.au?subject=
https://www.visitnoosa.com.au/members/advertising-opportunities
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SPRING SCHOOL HOLIDAYS (Qld + interstate)
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Noosa’s forward bookings through spring, including the school holidays,  
are stronger than South-East Queensland competitor destinations. 

September October November

FORWARD BOOKINGS – OTHER DESTINATIONS (LGA) COMPARISON 
as at 8 September 2025
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Source: Noosa Travel Insights Hub, Localis, as at 8 September 2025.

Source: Noosa Travel Insights Hub, Localis, as at 8 September 2025.
*Qld, NSW and Vic school holidays are across 3 weeks in 2025, 
while they were across 4 weeks in 2024.
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FUTURE  OCCUPANCY IN  NOOSA ’S  V ILLAGES  AS  AT  8  SEPT  2025

This information reflects forward booking averages in 
accommodation properties, from budget to premium products 
across each of Noosa’s precincts.

Bookings throughout spring are generally similar to the same 
time last year, particularly in Noosa Heads and Noosaville-
Tewantin, although the eastern beaches (-4%) and hinterland 
(-7%) are softer. These areas are also softer than last year for the 
spring school holidays. 

Strong bookings for the Noosa Tri weekend in early November 
elevate that month, especially for Noosaville-Tewantin which is 
5% stronger than last year.
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LOOKING BACK

ACCOMMODATION OCCUPANCY WINTER 2025

Occupancy in the Noosa region during winter 2025 was, on 
average, around the same as last year (57% v 58%), however 
the school holidays were stronger than 2024 (63% v 59%).

June and August were slightly softer this year than last, still 
affected by wet weather and continuing cost-of-living pressures 
impacting discretionary spending, while July was slightly 
stronger, buoyed by the winter school holidays which were 
condensed to 3 weeks this year, compared to 4 weeks last year. Source: Noosa Travel Insights Hub, Localis.

June July August

WINTER OCCUPANCY AND AVERAGE DAILY RATE IN NOOSA REGION 
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As mentioned earlier, Tourism Research Australia has  
changed its data collection platform for domestic visitation 
(overnight and day trip). 

Domestic figures are only available for the March quarter 2025 
(rather than the full year), international data is available for the 
year ending March 2025, total visitor numbers and spend for  
the year are not available and comparisons of domestic data  
to previous years due is currently not possible.

DOMESTIC OVERNIGHT

Noosa accounts for the following share of Qld domestic  
overnight visitation:

Visitors: 4.2%   |   Nights: 3.8%   |   Spend: 4.5%

Compared to competitor destinations, average spend per trip 
for the March quarter for Noosa LGA was almost 50% higher 
than Sunshine Coast LGA and 7% higher than the Qld average. 
This has traditionally been the case due to Noosa’s higher 
concentration of interstate travellers who spend more than Qld 
visitors, and is an important measure of success of our ‘value-
over-volume’ strategy. 

VISITORS AND SPEND IN NOOSA: 

MARCH QUARTER 2025

291,000 1.2m

Visitors SpendNights

Total $343m

Domestic

International

248,000 856,000 $292m

43,000 344,000 $51m

Average spend per trip ($) Average spend per night ($)  

VISITOR SPEND COMPARISON BY LGA

Noosa LGA Sunshine 
Coast LGA

North Coast NSW 
tourism region

$1,178

$741

$341 $384

$802

$1,102

$260 $290

Whitsundays 
tourism region

Qld

$200

$1,356

INTERNATIONAL OVERNIGHT – RECORD SPEND

International visitors spent a record $131m in Noosa in the year 
ending March 2025:

•	 + 11% compared to last year

•	 + 35% more than the pre-COVID-19 spend. 

•	 Record spend from New Zealand of $39.2m  
(+33% compared to last year and + 41.4% since 2019).

•	 UK spend of $23.8m is almost double the pre-COVID-19 figure.

International visitor numbers (166,000) were more than +14%  
higher than last year, with a record 50,000 visitors from the UK,  
where Tourism Noosa has in-market representation. Noosa has 
increased or maintained share of Qld spend, visitors and nights  
since 2019 and 2024.

 

Source: Tourism Research Australia, Domestic Tourism Statistics, March quarter 2025. Source: Tourism Research Australia, March 2025.

Visitors SpendNights

NOOSA SHARE OF QLD INTERNATIONAL

2025 2024 2019

7.7%

6.1%

2.2% 1.9%

6.9%

2.2% 1.8% 1.6%
2.1%



In June and July, Visa card spend by visitors  
in the Noosa Shire at the point of sale  
(excludes online and pre-visit spend)  
was slightly higher than the  
previous year, with July  
performing stronger  
than June. 

  

$68.9M
E S T I M AT E D  S P E N D  

1  Y E A R  AG O 

$68.5

+1%

VALUE OF TOURISM TO NOOSA’S ECONOMY

VISA  CARD SPEND BY  V IS ITORS  IN 

NOOSA ( JUNE- JULY)

V IS ITOR SPEND BY  CATEGORIES

Please note that this section represents Visa card spend 
while in-region only, therefore pre-paid costs such as 
accommodation are not included. 

Restaurants received 21% of Visa card spend  
by visitors in Noosa during June-July 2025  
(compared to 22% the previous year), with food  
and groceries accounting for a further 28%,  
(the same as last year). 

In July, visitors accounted for:

•	 72% of total spend in restaurants 
•	 71% of total spend in retail stores
•	 61% of total spend in bars. 

Retail stores, health care and non-traditional tourism 
businesses such as home improvement, professional 
services, business to business and automotive are 
included in the mix of visitor spend in Noosa.

VIS ITOR SPEND

Source: Noosa Travel Insights Hub, Localis.

VIS ITOR AND LOCAL  SPEND IN  NOOSA

Visitors contributed 40% of the in-region Visa card spend in Noosa 
during June-July 2025, a traditionally quieter period for holiday 
visitation. The $69M spend was a slight increase on the previous year, 
contributing to the 2% increase in total spend, from $169M to $172M.

Other*

VISA CARD VISITOR SPEND IN NOOSA BY CATEGORIES:
MARCH – APRIL 2025
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Locals
$103M
60%

Visitors
$69M
40%

VISITORS AND LOCALS VISA CARD SPEND 
IN NOOSA JUNE – JULY 2025

Source: Noosa Travel Insights Hub, Localis.

$29.4M $30.2M

$39.5M

June July

ESTIMATED MONTHLY VISA CARD 
SPEND BY VISITORS IN NOOSA $M 

(JUNE-JULY)

2025 2024

$38.3M

* Other includes education & government, transportation, professional services, business to business, entertainment, vehicle rental, travel agencies, tourist attractions.

Source: Noosa Travel Insights Hub, Localis.



COMPARAT IVE  V IS ITOR SPEND IN  QLD REG IONS :  MARCH 2025

While the Noosa region is a local tourism destination that 
falls under the Sunshine Coast region in Queensland’s 
tourism structure, Noosa’s domestic overnight visitor 
spend is larger than many State-funded regions. Noosa 
accounted for 4.5% of Qld’s domestic overnight visitor 
spend and more than one-third (35%) of the Sunshine 
Coast region visitor spend in the March 2025 quarter.

Data in this section is from Tourism Research Australia’s 
Domestic Tourism Statistics and includes whole-of-trip 
spend, before and during the visit. This section includes 
accommodation and pre-booked spend.

DOMESTIC OVERNIGHT VISITOR SPEND IN REGIONAL

TOURISM ORGANISATIONS (RTOs):  MARCH QUARTER 2025
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SOURCES

Tourism and Events Queensland’s Domestic Tourism Statistics snapshot, March quarter 2025; Tourism Research Australia.

Tourism Research Australia Domestic Tourism Statistics and International Visitor Survey, March quarter 2025.

Noosa Travel Insights Hub, Localis:

•	 Accommodation forecasts and occupancy data is aggregated from various online bookings platforms and other 
sources. 

•	 Localis occupancy data includes short-term accommodation and hotels, and results may differ from other sources that 
show hotel-only data.

•	 Spend estimates are based on and extrapolated from aggregate, depersonalised card usage data provided by Visa, 
and incorporate data from other independent research sources.

Brisbane  $2,019 M

Gold Coast  $1,776 M

Sunshine Coast^     $831 M

Tropical North Queensland          $506 M 

SGBR*       $334 M 

Queensland Country    $256 M 

Whitsundays    $214 M 

Townsville    $211 M 

Mackay      $176 M 

Fraser Coast    $161 M 

Outback Queensland     $61 M

We hope you find these quarterly outlooks valuable. We are keen to hear whether the insights  
published are consistent with what you are seeing in your own business, and if there is other  
statistical information you would like to see regarding visitors to Noosa, we will do our best  
to include it in future editions.

Please email members@tourismnoosa.com.au with any feedback about this content,  
or any insights you’re seeing around changes in visitor activity gleaned from your own  
business that you feel we should be aware of.

^  Sunshine Coast includes Noosa 

*SGBR (Southern Great Barrier Reef) = Bundaberg, Capricorn and Gladstone

Source: Tourism and Events Queensland’s Domestic Tourism Snapshots,  
March 2025; Tourism Research Australia.

NOOSA 
$292M

mailto:members%40tourismnoosa.com.au?subject=

