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CHANGES  TO NAT IONAL  DATA COLLECT ION

Due to changes in data collection by Tourism Research Australia, 
Noosa’s domestic visitor data for the year ending March 2026 
(overnight and day-trip) can not be compared to previous years. 
International data collection has not changed and comparisons to 
previous years are possible.

HOT T IPS  FOR SPR ING

Is your product loaded on to Bookeasy? Make this a priority to 
capture additional bookings 24hrs a day.  Available for tours/
experiences and accommodation, direct from the Visit Noosa 
website.

If you have accommodation or tour vacancies leading into the 
spring school holidays, contact our Noosa Visitor Information 
Centre at info@visitnoosa.com.au and let them know! Visitors 
call into the Hastings Street centre every day, looking for things 
to do, and many are seeking last-minute bookings for tours and 
accommodation. Updating our team helps them keep you in mind 
when talking with our guests.

Look out soon for opportunities to book a spot on our popular 
Noosa Map.

INTRODUCTION

Welcome to Tourism Noosa’s seasonal  
visitor forecast for spring 2026, providing  
local businesses and organisations with data  
and insights into:

•	 Accommodation forecasts in Noosa and villages  
for the coming months

•	 Overviews of visitor trends – how Noosa compares  
to other regions

•	 Accommodation occupancy from winter

•	 Domestic and international visitors and spend

•	 The value of tourism to Noosa’s economy – who’s  
spending where?

•	 Visitor spend in Noosa compared to other Qld regions.

This information has been compiled to help you benchmark, 
plan and forecast for your business, and to help inform a 
collective understanding of the value of tourism to Noosa’s 
economy. Comparisons to other Queensland tourism regions 
show how Noosa’s performance is tracking alongside current 
travel trends. 

Forward bookings in this document are as at 25 August 2026. 
Data is sourced from Tourism Research Australia (TRA) and  
our Noosa Travel Insights Hub (through Localis) – details can  
be found at the end of this document.

ACCOMMODATION FORECASTS:

SEPTEMBER –  NOVEMBER 2026

Forward bookings across the Noosa region as at 25 August 
2026, are compared to bookings for the same period last year. 
This is an average of online bookings for all accommodation 
properties (including short-term accommodation), from budget 
to premium products across the entire Noosa Shire. 

FUTURE  OCCUPANCY IN  NOOSA SH IRE

Bookings throughout spring this year are similar to the same 
time last year. The middle week of the holidays when all 3 
states are off at the same time is about 54% occupancy, the 
same as last year. The Noosa Tri weekend, 31 Oct-1 Nov is 
slightly stronger than last year. 

AVERAGE MONTHLY FORWARD BOOKINGS IN NOOSA,
2026 v 2025, as at 25 August
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Source: Noosa Travel Insights Hub, Localis.
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Source: Noosa Travel Insights Hub, Localis, as at 25 August 2026.
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Noosa’s spring bookings are slightly stronger than other Local Government Areas (LGAs) in South East Queensland,  
while Port Douglas continues its traditionally strong period up to the spring school holidays.
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FUTURE  OCCUPANCY IN  NOOSA ’S  V ILLAGES  AS  AT  25  AUGUST  2026

This information reflects forward booking averages for spring in 
accommodation properties, from budget to premium products 
across each of Noosa’s precincts.
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LOOKING BACK

ACCOMMODATION OCCUPANCY 

WINTER 2026

Occupancy throughout winter across Noosa 
Shire was stronger in June and July than last year, 
although August dipped slightly. The winter school 
holidays were the same as last year. 

Weekends in July were particularly strong (average 
72%, compared to 67% last year) – with school 
holidays over the first three weeks, followed by the 
final days of the Noosa Mining Conference. 0
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AVERAGE DAILY RATE

The average daily rate remained steady during winter, 
with the three-month average of $348 the same as 
last year. This continues a trend from around July 
last year when average rates levelled out from the 
increases of the previous years. 

*The average across the three-week spread that covered Qld, NSW and Vic holidays.
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VISITORS AND SPEND IN NOOSA

As mentioned earlier, Tourism Research Australia 
has changed its data collection platform for 
domestic visitation (overnight and day trip). The 
latest domestic figures cover the year ending March 
2026 but can not be compared to previous years. 
International data collection has not changed and is 
available for several previous years.

Overnight visitors (domestic and international) 
account for 52% of total numbers, while contributing 
88% of total spend. Day-trippers make up 48% of 
visitors but only 12% of total spend.

Tourism Noosa’s marketing activity targets domestic 
and international overnight visitors who provide 
greater economic benefit to the region.
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TOP GLOBAL MARKETS

NZ and the UK, where Tourism Noosa focuses its global activity, 
both had record spend:

	 NEW ZEALAND  
	 $59.7M

•	 62% compared to  
last year

•	 Noosa’s highest 
spending international 
market.

	 �UNITED KINGDOM 
$33.2M

•	 +47% compared to 
last year

•	 Number one market 
 for visitor numbers.

NOOSA’S SHARE OF QLD INTERNATIONAL

Noosa increased share of Qld international spend  
year-on-year, while nights were slightly down and the  
share of visitor numbers dropped 1.7%.
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Source: Tourism Research Australia, Year ending March 2026.

DOMESTIC OVERNIGHT: SHARE OF QLD 

Noosa accounted for the following share of Qld domestic 
overnight visitation:

3.7%

3.4% 3.4%

Visitors  Nights  Spend

NOOSA SHARE OF 
QLD DOMESTIC OVERNIGHT VISITORS, 

Year ending March 2026

INTERNATIONAL HIGHLIGHTS

Record international spend (for year ending March): $178.6m: 

•	 +45% compared to last year

•	 +84% growth since pre-COVID-19

•	 Stronger than Queensland’s annual growth 
of 35%

•	 Noosa share of Qld international spend 
increased since last year from 1.9% to 2.2%.

•	 International nights (1.26m) +10% compared 
to last year. 

•	 International trip spend (per person)  
increased 64% to $1,215.
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TOTAL VISITORS TO NOOSA: 
% OF TOTAL, YEAR ENDING MARCH 2026
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TOTAL VISITORS: 2.154M
TOTAL SPEND: $1.256B



VALUE OF TOURISM TO NOOSA’S ECONOMY
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Visitors contributed 46% of the total  
in-region Mastercard spend in Noosa during 
June-July. 

The highest spending day, 4 July, coincided 
with the start of the school holiday week 
when all three eastern states were on 
holidays together.

Main categories for total spend:

•	 Grocery and food stores
•	 Accommodation
•	 Eating places
•	 Car fuel 
•	 Bars, taverns, nightclubs.

Of these top 5 categories, Bars, taverns, 
nightclubs was the only one to fall 
compared to last year (-4%).

Visitors
$144.1M

46%

Locals
$170.3M

54%

IN-PERSON SPEND IN NOOSA
JUNE-JULY 2026

Source: Noosa Travel Insights Hub, Localis, based on in-person card spend  
at the point of sale (excludes online and pre-visit spend). 

Source: Noosa Travel Insights Hub, Localis.

VISITOR SPEND IN VILLAGES (JUNE-JULY)

The visitor spend of $144M during June and July was a 16.6% increase on the previous year. This table shows the 
strongest visitor growth markets for each of Noosa’s villages during that time.

VILLAGE ANNUAL 
CHANGE

GROWTH MARKETS

Peregian 
Beach

+3% Bundaberg
Geelong
Melbourne City
Holland Park-Yeronga (Brisbane)
Sherwood-Indooroopilly (Brisbane)

Noosa 
hinterland

-8% Sydney Inner City
Caloundra
Brisbane Inner – North
Brisbane Inner
Sunshine Coast hinterland

Noosaville +8% Caloundra
Sherwood-Indooroopilly (Brisbane)
Kenmore-Brookfield-Moggill (Brisbane)
Sunshine Coast hinterland
Brisbane Inner – North

VILLAGE ANNUAL 
CHANGE

GROWTH MARKETS

Noosa 
Heads

+26% Sydney Inner City
Yarra
Geelong
Bayside (Melbourne)
Eastern Suburbs - North (Sydney)

Sunshine 
Beach

+7% Caloundra
Boroondara (Victoria)
Buderim
Maroochy
Nambour

Tewantin +34% Gympie-Cooloola
Caloundra
Sunshine Coast hinterland
Maroochy
Sydney Inner City

Visitor markets:

The strongest growth markets 
outside of the Sunshine Coast 
tourism region were:

•	 Sydney inner city +37.6%
•	 Melbourne City +59%
•	 Geelong +30%
•	 Brisbane Inner North +10.2%
•	 Brisbane Inner +9%



COMPARAT IVE  DOMEST IC  OVERNIGHT  

V IS ITOR SPEND IN  QLD REG IONS :  

YEAR  ENDING MARCH 2026

DOMESTIC OVERNIGHT VISITOR SPEND BY REGIONAL

TOURISM ORGANISATION (RTO):  YEAR ENDING MARCH 2026
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SOURCES

Tourism and Events Queensland’s Domestic Tourism Statistics snapshot, year ending March 2026; Tourism Research Australia.

Tourism Research Australia Domestic Tourism Statistics, year ending March 2026.

Tourism Research Australia International Visitor Survey, year ending March 2026.

Noosa Travel Insights Hub, Localis:

•	 Accommodation forecasts and occupancy data is aggregated from various online bookings platforms and other sources. 

•	 Localis occupancy data includes short-term accommodation and hotels, and results may differ from other sources that show 
hotel-only data.

•	 Spend estimates are based on and extrapolated from aggregate, depersonalised card usage data provided by Mastercard, 
and incorporate data from other independent research sources.

We hope you find these quarterly outlooks valuable. We are keen to hear whether the insights 
published are consistent with what you are seeing in your own business, and if there is other 
statistical information you would like to see regarding visitors to Noosa, we will do our best to 
include it in future editions.

Please email members@tourismnoosa.com.au with any feedback about this content, or any 
insights you’re seeing around changes in visitor activity gleaned from your own business that 
you feel we should be aware of.

While the Noosa region is a local tourism 
destination that falls under the Sunshine Coast 
region in Queensland’s tourism structure, Noosa’s 
domestic overnight visitor spend is larger than 
some State-funded regions. In the year ending 
March 2026, Noosa accounted for 3.4% of Qld’s 
domestic overnight visitor spend and 26.7% of 
the Sunshine Coast region’s.

Data in this section is from Tourism Research 
Australia’s Domestic Tourism Statistics and 
includes whole-of-trip spend, before and during 
the visit. This section includes accommodation 
and pre-booked spend.

^Sunshine Coast tourism region includes Noosa. Source: Tourism Research 
Australia Domestic Tourism Statistics year ending March 2026.

Brisbane $8,850m 

Gold Coast $5,612m

Sunshine Coast^ $3,488m

Tropical North Queensland $2,843m

Qld Country $1,351m

Southern Great Barrier Reef $1,438m

Townsville $1,168m

Whitsundays $888m

Mackay $825m

Fraser Coast $520m

Outback Queensland $337m

 

NOOSA 
$931M
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