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Background  
• Tourism Research Australia started to collect domestic tourism data using the new DoTS (Domestic Tourism 

Statistics) methodology from 1 January 2025. For more information on the DoTS methodology please see TRA 

– Changes to Australian resident tourism statistics from 2025.   
• Below is the summary of key differences in methodology between the old NVS and the new DoTS. 

 
Key differences in methodology between NVS and DoTS 

National Visitor Survey (NVS) - Old Domestic Tourism Statistics (DoTS) - New 

100% Mobile phone interviews Multi method - Face to face interviews + Online 

survey combined with mobility data 

60,000 annual interviews 32,000 annual interviews + 5 billion mobility data 

points each day 

Respondents aged 15 and above Respondents aged 14 and above 

Includes FIFO routine travel Excludes FIFO routine travel 

 

• Data points below were back cast to the year ending December 2019 at the state level 

• Total Overnight Visitors, Visitor Nights, and Overnight Visitor Expenditure (OVE) 

• Interstate and intrastate visitors, visitor nights and visitor expenditure  

• The Year Ending December 2025 is the first full year that we can report granular data at the state level, 

e.g. purpose of visit. However, since there was no back casting done below the state level, we are unable to 
report any performance data for growth over the year. 

• Similarly, regional tourism data is only available for the year ending December 2025. We are unable 

to report any data about growth over the year at the regional level.  

 
Queensland performance in the YE December 2025 
• For the year ending December 2025, domestic total visitor expenditure (TVE) in Queensland reached $36.9 

billion, up 4.5 per cent over the year, driven by growth in day trip expenditure ($9.2 billion, up 27.6 per cent). 

• Queensland is the third largest market by domestic TVE, in comparison to New South Wales ($45.4 billion) and 
Victoria ($37.0 billion). 

• Queensland ranked third in day trip spend ($9.2 billion), behind New South Wales ($14.4 billion) and Victoria 

($14.1 billion) which are both supported by larger populations than Queensland. 

• Queensland maintains the second position in OVE, reaching $27.7 billion (down 1.3 per cent over the year), 
behind NSW ($31.0 billion, down 1.3 per cent) and ahead of Victoria ($23.0 billion, down 5.1 per cent). 

• In the year ending December 2025, Queensland welcomed 25.9 million overnight visitors (stable, up 0.1 per 

cent over the year). These visitors spent $27.7 billion in OVE (down 1.3 per cent). 

• Queensland’s market share of OVE increased slightly by 0.1 percentage points to 25.9 per cent, remaining no. 2 

amongst states and territories. New South Wales increased to 29.0 per cent (up 0.2 percentage points), while 
Victoria decreased to 21.5 per cent (down 0.7 percentage points). 

• A slight decline in the average length of stay (ALoS) for interstate travellers was reported for all states and 

territories except NSW. Queensland, Tasmania and the NT, which tend to have a higher spend by interstate 
visitors, have had the biggest decreases to their ALoS. This may reflect Australians prioritising travel overseas 

and shortening domestic trips to these states. The ALoS for interstate trips to Tasmania and NT were down 0.5-

0.7 of a day.  Queensland’s ALoS was down 0.2 of a day to 4.9 days.   

• Consumer sentiment remained at cautiously pessimistic levels throughout 2025 as concerns regarding the 
economic outlook, family finances and cost-of-living pressures continued. In the year ending December 2025, 

labour market conditions remained stable while the real wage price index declined by 0.3 per cent. The Stage 3 
tax cuts came into effect from July 2024 with the additional income flowing to higher households saving rates, 

indicating households are still trying to put away money for a "rainy day" (Source: Westpac Consumer 
Sentiment and RBA).  

• Based on TEQ’s quarterly holiday intentions survey, Aussies still love to travel.  However, they may convert 

their interstate overnight trips into day trips and intrastate trips and instead save up for overseas holidays.   

• Outbound travel continued to grow in the year ending December 2025, up 8.0 per cent year on year, with Bali, 

Japan, New Zealand, Thailand and Vietnam in high demand. 
 

 

https://www.tra.gov.au/en/domestic/changes-to-the-australian-resident-tourism-statistics-collection-in-2025
https://www.tra.gov.au/en/domestic/changes-to-the-australian-resident-tourism-statistics-collection-in-2025
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National and Queensland Domestic Total Visitor Expenditure  

(TVE=Overnight and Day trip) results 
Queensland and Australia – Year ending December 2025 
Domestic Day trip and Total Visitor Expenditure 

  Daytrip Overnight Total 

  
December 

2025 
Annual % 

Change 
December 

2025 
Annual % 

Change 
December 

2025 
Annual % 

Change 

Queensland $9,168.4m 27.6% $27,683.0m -1.3% $36,851.4m 4.5% 

New South Wales $14,405.8m 15.8% $30,950.0m -1.3% $45,355.8m 3.5% 

Victoria $14,073.0m 30.1% $22,969.2m -5.1% $37,042.1m 5.8% 

Western Australia $4,604.7m -8.4% $11,198.5m -3.1% $15,803.2m -4.7% 

South Australia $2,787.9m 28.8% $6,493.0m -4.2% $9,280.8m 3.8% 

Tasmania $652.4m -10.2% $3,095.0m -2.6% $3,747.4m -4.0% 

Northern Territory $260.6m 23.9% $1,725.2m 43.5% $1,985.9m 40.6% 

ACT $459.8m 64.4% $2,108.5m -15.3% $2,568.3m -7.2% 

Australia $46,412.7m 19.5% $106,748.2m -1.9% $153,160.8m 3.7% 

Results prior to 2025 are back cast and adjusted to account for differences in methodology between the National Visitor Survey 
(NVS) and the new Domestic Tourism Statistics which came into effect in January 2025. Caution should be used when 
interpreting comparisons made to the back cast data. 

 
Queensland and Australia – Year ending December 2025 
Domestic Day trip and Total Visitation 

  Daytrip Overnight Total 

  
December 

2025 
Annual % 

Change 
December 

2025 
Annual % 

Change 
December 

2025 
Annual % 

Change 

Queensland 55,366,000 13.8% 25,935,000 0.1% 81,301,000 9.1% 

New South Wales 84,034,000 6.9% 39,209,000 -0.4% 123,243,000 4.5% 

Victoria 84,538,000 10.2% 31,383,000 0.3% 115,921,000 7.3% 

Western Australia 29,087,000 8.6% 9,952,000 2.3% 39,039,000 6.9% 

South Australia 16,385,000 6.1% 7,812,000 -1.1% 24,197,000 3.7% 

Tasmania 4,650,000 -13.2% 2,969,000 -0.6% 7,619,000 -8.7% 

Northern Territory 1,220,000 43.6% 995,000 17.9% 2,214,000 30.8% 

ACT 2,086,000 7.6% 2,252,000 0.3% 4,337,000 3.7% 

Australia 277,366,000 9.1% 112,990,000 0.2% 390,356,000 6.3% 

Results prior to 2025 are back cast and adjusted to account for differences in methodology between the National Visitor Survey 
(NVS) and the new Domestic Tourism Statistics which came into effect in January 2025. Caution should be used when 
interpreting comparisons made to the back cast data. 
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Total National and Queensland Overnight results 
Queensland and Australia – Year ending December 2025 

Year-ended overnight visitor expenditure and overnight visitor trips 

  Visitors 
Annual % 

change 
3yr trend Total $m3 

Annual % 
change 

3yr trend 

Queensland 25,935,000 0.1% -0.4% $27,683.0m -1.3% 1.5% 

New South Wales 39,209,000 -0.4% -0.3% $30,950.0m -1.3% 1.0% 

Victoria 31,383,000 0.3% 0.3% $22,969.2m -5.1% 1.6% 

Western Australia 9,952,000 2.3% 0.9% $11,198.5m -3.1% 0.2% 

South Australia 7,812,000 -1.1% 0.3% $6,493.0m -4.2% 2.6% 

Tasmania 2,969,000 -0.6% 0.3% $3,095.0m -2.6% 0.8% 

Northern Territory 995,000 17.9% 7.3% $1,725.2m 43.5% 16.2% 

ACT 2,252,000 0.3% -0.2% $2,108.5m -15.3% 3.9% 

Australia 112,990,000 0.2% 0.0% $106,748.2m -1.9% 1.7% 

 

Year-ended overnight visitor expenditure and overnight visitor trips 

  
Spend per 

Visitor 
Annual % 

change 
3yr trend 

Spend per 
Night 

Annual % 
change 

3yr trend 

Queensland $1,067 -1.5% 1.9% $301 -0.1% 4.1% 

New South Wales $789 -0.9% 1.3% $262 -1.0% 1.6% 

Victoria $732 -5.4% 1.4% $263 -3.1% 2.4% 

Western Australia $1,125 -5.3% -0.6% $316 -4.0% -0.1% 

South Australia $831 -3.2% 2.3% $254 -2.7% 3.4% 

Tasmania $1,042 -2.0% 0.5% $290 -3.8% 1.5% 

Northern Territory $1,734 21.7% 7.4% $408 28.9% 16.0% 

ACT $936 -15.5% 4.1% $335 -13.8% 5.6% 

Australia $945 -2.1% 1.7% $280 -1.5% 2.6% 

 

Interstate and Intrastate Overnight Visitation – Year ending December 2025 

   
Interstate 

Visitors 
Annual % 

change 
3yr trend 

Interstate spend 
$m3 

Annual % 
change 

3yr trend 

Queensland 6,524,000 -0.4% -0.3% $12,629.1m -0.7% -0.9% 

New South Wales 10,740,000 4.2% 5.5% $12,193.3m 5.0% 3.5% 

Victoria 6,383,000 0.3% 4.7% $9,863.1m -9.5% 1.8% 

Western Australia 1,222,000 10.6% 16.7% $3,302.2m -0.5% 2.7% 

South Australia 2,132,000 8.5% 6.7% $3,254.6m -15.1% 0.4% 

Tasmania 1,110,000 13.7% 5.6% $2,228.8m -4.5% 0.7% 

Northern Territory 617,000 26.5% 2.4% $1,336.6m 57.7% 17.9% 

ACT 2,243,000 4.8% 0.7% $2,054.9m -10.4% 6.1% 

Australia 29,416,000 4.7% 4.4% $47,388.6m -1.0% 2.2% 

  Intrastate Visitors 
Annual % 

change 
3yr trend 

Intrastate spend 
$m3 

Annual % 
change 

3yr trend 

Queensland 19,411,000 0.3% 0.3% $15,053.9m -1.9% 3.7% 

New South Wales 28,469,000 -2.1% -0.4% $18,756.6m -5.0% -0.5% 

Victoria 25,000,000 0.3% 0.0% $13,106.0m -1.5% 1.5% 

Western Australia 8,730,000 1.2% -0.1% $7,896.3m -4.2% -0.9% 

South Australia 5,680,000 -4.3% -1.1% $3,238.3m 9.9% 5.1% 

Tasmania 1,859,000 -7.5% -1.5% $866.1m 2.5% 1.2% 

Northern Territory 378,000 6.1% 4.6% $388.6m 9.5% 12.0% 

ACT np np np np np np 

Australia 89,535,000 5.8% 1.9% $59,359.6m -2.7% 1.2% 
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Source: DoTS 
 
Interstate and Intrastate Average Length of Stay – Year ending December 2025 

  
Intrastate 

ALOS 

Annual 
# 

Change 
3yr trend 

Interstate 
ALOS 

Annual # 
Change 

3yr trend 

Queensland 3.1 0.0 -1.3% 4.9 -0.2 -5.2% 

New South Wales 2.8 0.0 -1.6% 3.5 0.0 -2.9% 

Victoria 2.5 -0.1 -1.5% 3.8 -0.1 -3.4% 

Western Australia 3.2 0.0 -1.8% 6.3 -0.3 -6.7% 

South Australia 2.9 0.0 -0.8% 4.3 -0.3 -5.3% 

Tasmania 2.8 0.2 3.0% 4.9 -0.5 -7.4% 

Northern Territory 2.8 0.1 0.3% 5.2 -0.7 -4.6% 

ACT np np np 2.8 -0.1 -1.1% 

 
 

Results by purpose – year ending December 2025 
 

• In the year ending December 2025, Queensland achieved $15.3 billion in holiday OVE, just below New South 

Wales ($16.1 billion), and above Victoria ($12.5 billion).  

• During this period, Queensland welcomed 11.3 million domestic overnight holiday visitors. The average spend 

per holiday visitor was $1,349, higher than the national average of $1,132 per visitor. 

• Queensland also received $3.6 billion in business OVE, 25 per cent of Australia’s market share of business OVE, 
just behind New South Wales ($4.1 billion, 28 per cent) and way above Victoria ($2.7 billion, 19 per cent). 

 
 

Year ending December 2025 spend by purpose per visitor 

 
  Queensland Australia 

Holiday $1,349 $1,132 

VFR $728 $645 

Business $1,116 $1,182 

Other $828 $792 

Total $1,067 $945 

 

Queensland and Australia OVE by purpose – Year ending December 2025 
 

 

 
 

 
 

 
 

 

 
 

 
 

 

 
 

 

 Holiday Business VFR Total 

  
December 

2025 
Market 
Share 

December 
2025 

Market 
Share 

December 
2025 

Market 
Share 

December 
2025 

Market 
Share 

Queensland $15,259.8m 27% $3,563.2m 25% $6,982.3m 25% $27,683.0m 26% 

New South Wales $16,140.9m 28% $4,080.1m 28% $8,597.7m 31% $30,950.0m 29% 

Victoria $12,453.1m 22% $2,698.7m 19% $6,475.3m 23% $22,969.2m 22% 

Western Australia $5,786.4m 10% $1,778.3m 12% $2,658.1m 10% $11,198.5m 10% 

South Australia $3,329.2m 6% $1,041.1m 7% $1,756.7m 6% $6,493.0m 6% 

Tasmania $2,043.9m 4% $366.1m 3% $603.8m 2% $3,095.0m 3% 

Northern Territory $849.5m 1% $418.1m 3% $279.8m 1% $1,725.2m 2% 

ACT $769.6m 1% $512.8m 4% $623.4m 2% $2,108.5m 2% 

Australia $57,036.1m 100% $14,474.2m 100% $27,979.4m 100% $106,748.2m 100% 
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Queensland and Australia visitation– Year ending December 2025 
 

 Holiday Business VFR Total 

  
December 

2025 
Visitation 

share* 
December 

2025 
Visitation 

share* 
December 

2025 
 Visitation 

share* 
December 

2025 
 Visitation 

share* 

Queensland 11,311,000 22% 3,194,000 26% 9,588,000 22% 25,935,000 23% 

New South Wales 16,729,000 33% 4,161,000 29% 15,582,000 36% 39,209,000 35% 

Victoria 14,359,000 28% 2,840,000 20% 12,623,000 29% 31,383,000 28% 

Western Australia 4,714,000 9% 989,000 7% 3,387,000 8% 9,952,000 9% 

South Australia 3,707,000 7% 935,000 6% 2,606,000 6% 7,812,000 7% 

Tasmania 1,631,000 3% 343,000 2% 900,000 2% 2,969,000 3% 

Northern 
Territory 

430,000 1% 297,000 2% 182,000 0% 995,000 1% 

ACT 650,000 1% 466,000 3% 924,000 2% 2,252,000 2% 

Australia 50,382,000  - 12,245,000  - 43,409,000  - 112,990,000  - 

*Each states share could add to more than 100% since visitors are able to stopover in more than one state. 
Source: DoTS 

 
Regional Results – year ending December 2025 
 

• In the year ending December 2025, Brisbane accounted for 36 per cent of domestic TVE in Queensland, 

achieving $13.4 billion. This includes $8.9 billion in OVE (32 per cent of overnight spend in Queensland) and 

$4.5 billion in daytrip spend (49 per cent of daytrip spend in Queensland). The high level of daytrip expenditure 

corresponds to the population of 4.1 million in the South East Queensland region, which accounts for 70 

percent of Queensland's total population. 

• The Gold Coast accounted for around a fifth (20 per cent) of domestic TVE in Queensland, achieving $7.5 billion 

in the year ending December 2025. This includes $6.0 billion in OVE and $1.5 billion in daytrip spend. 

• The Gold Coast remained the leading Queensland domestic holiday overnight market by spend ($4.2 billion or 

28 per cent of holiday overnight spend in Queensland), while Brisbane remained the leading domestic holiday 

market by overnight visitation (3.2 million visitors or 28 per cent of holiday overnight visitation in Queensland). 

The Sunshine Coast also registered a large holiday overnight visitor base with 2.3 million visitors (21 per cent of 

holiday overnight visitation in Queensland) who spent $2.3 billion (15 per cent of holiday overnight spend in 

Queensland). 

• Brisbane, being the capital of Queensland, played a dominant role in the business travel market.  In the year 

ending December 2025, Brisbane accounted for 1.3 million business travellers (42 per cent of all business 

travellers in Queensland) who spent $1.8 billion in Queensland (51 per cent of all business travel spend). 

• Among the Top 5 domestic tourism regions in Australia, Brisbane was ranked no. 3 in total OVE and total 

overnight visitation, and no. 4 in holiday overnight visitation and holiday OVE.  Gold Coast was ranked no. 3 in 

holiday OVE, no. 5 in total OVE. 
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Regional TVE– Year ending December 2025 

 

  Daytrip Overnight Total 

  
December 

2025 
Share 

December 
2025 

Share 
December 

2025 
Share 

Brisbane $4,497.5m 49% $8,857.5m 32% $13,355.0m 36% 

Gold Coast $1,462.0m 16% $5,993.4m 22% $7,455.5m 20% 

Sunshine Coast $839.3m 9% $3,385.2m 12% $4,224.5m 11% 

Tropical North Queensland $287.8m 3% $2,870.5m 10% $3,158.3m 9% 

Queensland Country $819.8m 9% $1,261.8m 5% $2,081.6m 6% 

SGBR $454.2m 5% $1,471.4m 5% $1,925.6m 5% 

Townsville $173.1m 2% $1,120.0m 4% $1,293.1m 4% 

Whitsundays $58.0m 1% $912.6m 3% $970.6m 3% 

Mackay $329.4m 4% $849.7m 3% $1,179.2m 3% 

Fraser Coast $151.4m 2% $567.7m 2% $719.2m 2% 

Outback Queensland $95.8m 1% $332.1m 1% $427.9m 1% 

Queensland $9,168.4m 100% $27,683.0m 100% $36,851.4m 100% 

 

Regional performance – Year ending December 2025 

 

 Overnight Visitation OVE Nights 

  
December 

2025 
Share* 

December 
2025 

Share 
December 

2025 
Share 

Brisbane 9,639,000 37% $8,857.5m 32% 26,990,000 29% 

Gold Coast 5,082,000 20% $5,993.4m 22% 16,156,000 18% 

Sunshine Coast 4,274,000 16% $3,385.2m 12% 12,925,000 14% 

Tropical North 
Queensland 

1,755,000 7% $2,870.5m 10% 7,097,000 8% 

Queensland Country 2,984,000 12% $1,261.8m 5% 7,856,000 9% 

SGBR 1,949,000 8% $1,471.4m 5% 6,316,000 7% 

Townsville 1,019,000 4% $1,120.0m 4% 3,709,000 4% 

Whitsundays 697,000 3% $912.6m 3% 2,493,000 3% 

Mackay 1,029,000 4% $849.7m 3% 3,417,000 4% 

Fraser Coast 845,000 3% $567.7m 2% 2,610,000 3% 

Outback Queensland 592,000 2% $332.1m 1% 1,930,000 2% 

Queensland 25,935,000 - $27,683.0m 100% 91,960,000 100% 

*Each region’s share could add to more than 100% since visitors are able to stopover in more than one region 
Source: DoTS 
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Domestic Overnight Visitor Expenditure by region, By Purpose for the year ending December 2025 

 

  
  

Holiday  
December 

2025 

Holiday 
Share of 

State 
December 

2025 

Business 
December 

2025 

Business 
Share of 

State 
December 

2025 

VFR 
December 

2025 

VFR Share of 
State 

December2025 

Brisbane $3,742.2m 25% $1,813.0m 51% $2,591.9m 37% 

Gold Coast $4,218.5m 28% $420.4m 12% $1,154.0m 17% 

Sunshine Coast $2,305.4m 15% $89.8m 3% $834.1m 12% 

Tropical North Queensland $1,802.6m 12% $319.6m 9% $614.4m 9% 

Queensland Country $545.9m 4% $196.4m 6% $374.8m 5% 

SGBR $703.3m 5% $245.3m 7% $391.1m 6% 

Townsville $476.1m 3% $178.1m 5% $369.2m 5% 

Whitsundays $724.6m 5% np np $137.7m 2% 

Mackay $229.9m 2% $103.9m 3% $342.3m 5% 

Fraser Coast $351.8m 2% np np $105.6m 2% 

Outback Queensland $127.8m 1% $102.1m 3% $54.3m 1% 

Queensland $15,259.8m 100% $3,563.2m 100% $6,982.3m 100% 

Source: DoTS 
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Top domestic tourism regions year ending December 2025  
 

 Total Overnight Visitors  Total OVE 

1 Melbourne 13,538,000 Melbourne $12,499.3m 

2 Sydney 13,055,000 Sydney $12,490.4m 

3 Brisbane 9,639,000 Brisbane $8,857.5m 

4 North Coast NSW 6,448,000 Destination Perth $6,772.6m 

5 Destination Perth 6,127,000 Gold Coast $5,993.4m 

6 Hunter 5,187,000 North Coast NSW $4,217.5m 

7 Gold Coast 5,082,000 Hunter $3,796.2m 

8 South Coast NSW 5,019,000 Adelaide $3,656.7m 

9 Sunshine Coast 4,274,000 Sunshine Coast $3,385.2m 

10 Adelaide 3,234,000 South Coast NSW $3,019.6m 

11 Queensland Country 2,984,000 Tropical North Queensland $2,870.5m 

12 Peninsula VIC 2,921,000 Australia's South West $2,304.9m 

13 Central NSW 2,808,000 Canberra $2,108.5m 

14 Australia's South West 2,760,000 Hobart and the South $1,586.1m 

15 Central Coast NSW 2,509,000 Central NSW $1,505.6m 
Source: DoTS 

Source: DoTS 

 
 
 
 

 
Holiday Overnight Visitors  Holiday OVE 

1 Melbourne 4,920,000 Melbourne $6,041.1m 

2 Sydney 4,467,000 Sydney $5,572.0m 

3 North Coast NSW 3,245,000 Gold Coast $4,218.5m 

4 Brisbane 3,161,000 Brisbane $3,742.2m 

5 South Coast NSW 2,856,000 Destination Perth $3,032.4m 

6 Gold Coast 2,830,000 North Coast NSW $2,570.3m 

7 Destination Perth 2,380,000 Sunshine Coast $2,305.4m 

8 Sunshine Coast 2,341,000 South Coast NSW $2,099.1m 

9 Hunter 2,167,000 Hunter $1,982.9m 

10 Australia's South West 1,746,000 Tropical North Queensland $1,802.6m 

11 Peninsula VIC 1,596,000 Australia's South West $1,659.9m 

12 Great Ocean Road 1,459,000 Adelaide $1,560.7m 

13 High Country 1,333,000 Hobart and the South $1,041.1m 

14 Queensland Country 1,167,000 Great Ocean Road $923.6m 

15 Central Coast NSW 1,126,000 High Country $901.2m 
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Appendix 
Queensland and Australia nights– Year ending December 2025 

 

 Holiday Business VFR Total 

  
December 

2025 

Visitor 
nights 
share 

December 
2025 

Visitor 
nights 
share 

December 
2025 

Visitor 
nights 
share 

December 
2025 

Visitor 
nights 
share 

Queensland 41,953,000 24% 9,612,000 25% 33,141,000 24% 91,960,000 24% 

New South Wales 52,274,000 30% 11,466,000 29% 45,583,000 33% 118,242,000 31% 

Victoria 40,180,000 23% 7,756,000 20% 33,974,000 24% 87,240,000 23% 

Western Australia 16,359,000 9% 4,097,000 10% 11,202,000 8% 35,408,000 9% 

South Australia 11,964,000 7% 2,793,000 7% 8,767,000 6% 25,557,000 7% 

Tasmania 6,296,000 4% 920,000 2% 3,023,000 2% 10,678,000 3% 

Northern Territory 1,690,000 1% 1,104,000 3% 960,000 1% 4,229,000 1% 

ACT 1,596,000 1% 1,264,000 3% 2,848,000 2% 6,286,000 2% 

Australia 173,286,000  - 39,121,000  - 139,679,000  - 381,182,000  - 

 
Regional performance – Year ending December 2025 

 

 
Domestic Overnight Statistics 

  Trips Nights ALoS Spend 
Spend 

per  
night 

Spend 
per 

visitor 

Brisbane 9,639,000 26,990,000 2.8 $8,857.5m $328 $919 

Gold Coast 5,082,000 16,156,000 3.2 $5,993.4m $371 $1,179 

Sunshine Coast 4,274,000 12,925,000 3.0 $3,385.2m $262 $792 

Tropical North Queensland 1,755,000 7,097,000 4.0 $2,870.5m $404 $1,636 

Queensland Country 2,984,000 7,856,000 2.6 $1,261.8m $161 $423 

SGBR 1,949,000 6,316,000 3.2 $1,471.4m $233 $755 

Townsville 1,019,000 3,709,000 3.6 $1,120.0m $302 $1,099 

Whitsundays 697,000 2,493,000 3.6 $912.6m $366 $1,309 

Mackay 1,029,000 3,417,000 3.3 $849.7m $249 $826 

Fraser Coast 845,000 2,610,000 3.1 $567.7m $217 $672 

Outback Queensland 592,000 1,930,000 3.3 $332.1m $172 $561 

Queensland 25,935,000 91,960,000 3.5 $27,683.0m $301 $1,067 
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  Holiday  
December 

2025 

Share of 
State  

December 
2025* 

Business 
December 2025 

Share of state 
December 

2025   

Brisbane 3,161,000 28% 1,337,000 42% 

Gold Coast 2,830,000 25% 371,000 12% 

Sunshine Coast 2,341,000 21% 184,000 6% 

Tropical North 
Queensland 

910,000 8% 209,000 7% 

Queensland Country 1,167,000 10% 391,000 12% 

SGBR 813,000 7% 370,000 12% 

Townsville 352,000 3% 209,000 7% 

Whitsundays 477,000 4% np np 

Mackay 293,000 3% 239,000 7% 

Fraser Coast 442,000 4% np np 

Outback Queensland 204,000 2% 193,000 6% 

Queensland 11,311,000 - 3,194,000 - 

*Each region’s share could add to more than 100% since visitors are able to stopover in more than one region 
Source: DoTS 

 

 

  VFR 
December 

2025 

VFR Share of 
Total 

December 
2025 

  

Brisbane 4,183,000 44% 

Gold Coast 1,643,000 17% 

Sunshine Coast 1,576,000 16% 

Tropical North 
Queensland 

525,000 5% 

Queensland Country 1,112,000 12% 

SGBR 572,000 6% 

Townsville 342,000 4% 

Whitsundays 164,000 2% 

Mackay 296,000 3% 

Fraser Coast 229,000 2% 

Outback Queensland 145,000 2% 

Queensland 9,588,000 - 

*Each region’s share could add to more than 100% since visitors are able to stopover in more than one region 

 


