International Tourism Snapshot

Year ending December 2025

International visitors to Australia

Annual 2 Annual
Visitors change |Avgstay change

Total Australia® 8,272,000 8.4%  37.8 -0.8
NZ 1,303,000 3.4% 11.8 0.1
Asia’ 3,993,000 8.9% 46.0 -0.7
North America 858,000 4.2% 20.1 -0.1
Europe® 856,000 10.8% 48.4 4.5
UK 721,000 19.2% 39.0 2.9

Total holiday 4,042,000 7.8% 23.0 2.0
NZ 515,000 -4.1% 8.1 0.5
Asia 1,917,000 7.1% 20.7 1.2
North America 496,000 6.9% 12.3 -1.1
Europe 557,000 15.1% 42.6 0.8
UK 392,000 23.2% 35.9 10.1

Total VFR’ 3,487,000 6.9% 27.2 -0.1
NZ 619,000 1.5% 10.8 0.3
Asia 1,486,000 5.1% 37.1 -0.2
North America 336,000 4.2% 19.5 1.0
Europe 356,000 15.8% 22.1 -0.4
UK 435,000 15.9% 22.7 1.8

Total business 753,000 -3.9% 9.9 -0.6
NZ 176,000 7.5% 5.3 -0.3
Asia 320,000 -4.3% 11.3 0.5
North America 103,000 -6.7% 11.1 0.8
Europe 61,000 -25.1% 15.1 2.6
UK 45,000 -1.2% 10.6 -8.9

Total education 553,000 8.4% 129.4 -3.9
NZ 12,000 32.1% 58.5 3.8
Asia 447,000 11.2% 134.1 -1.6
North America 21,000 -13.5% 71.6 1.8
Europe 27,000 -12.0% 119.1 -1.3
UK n/p n/p n/p n/p
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Strong growth and multiple new highs

The international tourism market in Australia continues to
go from strength to strength with international visitor
expenditure having reached a record of $39.2 billion in
the year ending December 2025, marking a 19.1 per cent
increase over the year. Visitation also grew for this
period, increasing 8.4 per cent to 8.3 million visitors. At
the national level, aviation capacity has grown at a similar
rate to visitation over the past 12 months, up 8 per cent.

International expenditure to Australia reached new
records across all travel purposes, except for business
and employment. There was $13.5 billion in holiday
expenditure, which represents growth of 23.0 per cent
over the year. The largest segment is education,
accounting for $14.4 billion in expenditure, up 25.4 per
cent year on year. Which was also the strongest growth
in spendEducation visitation refers to those coming to
Australia with the main purpose to study and are only
considered visitors if they leave Australia within 12
months. Visiting friends and relatives (VFR) expenditure
increased 10.2 per cent to $5.8 billion and employment
expenditure increased 2.7 per cent to $3.1 billion.
Business expenditure was down 1.4 per cent to $1.8
billion.

Australia is performing well across its major markets.
Among Australia’s largest markets were a record number
of visitors from New Zealand (1.3 million, up 3.4 per
cent) and the United Kingdom (the UK, 721,000 visitors,
up 19.2 per cent). Record spend was achieved from four
of Australia’s top five spending markets: China ($11.2
billion, up 39.4 per cent), the UK ($2.9 billion, up 30.8
per cent) along with New Zealand ($2.4 billion, up 16.8
per cent) and the United States of America ($2.4 billion,
up 20.3 per cent).

International visitor expenditure in Australia

_ Expenditure  Annual change

Total Australia

$39,191.3m 19.1%
$13,506.0m 23.0%
$5,775.7m 10.2%
$1,795.8m -1.4%
$3,107.9m 2.7%

14,396.2m 25.4%

—— e

H HEADS, GOLD COAST
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State expenditure comparison

Annual
change
19.1%

Expenditure

Total Australia $39,191.3m

Queensland $7,484.6m 20.3% 19.1% $3,160
New South Wales ~ $15,039.5m 25.1% 38.4% $3,659
Victoria $9,676.3m 7.0% 24.7% $3,423

100.0%

Share of Spend per
expenditure visitor

$4,738

State visitation comparison
Annual

Annual #

change Avg stay change

Total Australia 8,272,000 8.4% 37.8 -0.8
Queensland 2,368,000 9.8% 23.5 -1.2
New South Wales 4,110,000 8.0% 25.8 -0.7
Victoria 2,827,000 4.4% 27.9 -1.8
Other States 2,022,000 13.0% 35.5 2.0

Total holiday 4,042,000 7.8% 23.0 2.0
Queensland 1,405,000 10.3% 16.6 1.6
New South Wales 2,178,000 11.5% 13.0 -1.1
Victoria 1,317,000 0.4% 14.7 1.0
Other States 1,016,000 13.8% 21.5 6.0

I— — _

Total VFR’ 3,487,000 6.9% 27.2 -0.1
Queensland 745,000 5.8% 17.6 -3.0
New South Wales 1,285,000 4.4% 24.0 -0.2
Victoria 1,076,000 6.0% 25.9 0.8
Other States 770,000 14.5% 29.9 1.5

Total business 753,000 -3.9% 9.9 -0.6
Queensland 169,000 -6.2% 7.0 0.4
New South Wales 320,000 -4.0% 8.8 -0.9
Victoria 248,000 -3.0% 7.7 0.5
Other States 151,000 -11.8% 10.3 -1.1

I— __

Total education 553,000 8.4% 129.4 -3.9
Queensland 84,000 6.5% 112.6 -9.8
New South Wales 227,000 13.1% 125.6 -1.1
Victoria 161,000 1.5% 126.5 -12.0
Other States 93,000 17.3% 142.2 4.1
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Standout holiday spend leads the surge in
Queensland

International tourism in Queensland outpaced the national
average over the past year, with international visitor
expenditure reaching a record $7.5 billion in the year ending
December 2025, up 20.3 per cent. This growth was driven by
both higher Vvisitation and increased spend per night.
International visitation rose 9.8 per cent to 2.4 million
visitors, while average spend per night increased 15.2 per
cent to $135.

Queensland has been attracting travellers of all types. Visitor
expenditure from holiday, VFR and employment visitors
reached record levels as holiday visitors spent $3.6 billion (up
29.7 per cent over the year), VFR visitors spent $1.1 billion
(up 14.8 per cent) and employment visitors spent
$595.2 million (up 12.1 per cent). Spend by education
visitors also increased 14.4 per cent to $1.7 billion. Across
travel purposes only business expenditure went down,
decreasing 11.7 per cent to $314.7 million.

Annual change in Overnight
Visitor Expenditure

25%

20%

19%

7%

New South Victoria
Wales

Australia Queensland
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International visitors to Queensland

Annual Annual #
Visitors change | Avg stay change
Total Queensland 2,368,000 9.8% 23.5 -1.2
Nz 508,000 4.5% 11.6 1.2
Asia 815,000 11.0% 30.0 -6.4
North America 300,000 8.2% 12.8 -0.2
Europe 310,000 9.8% 30.8 5.8
UK 249,000 18.9% 20.4 -0.4
Holiday 1,405,000 10.3% 16.6 1.6
NZ 248,000 -1.2% 9.1 1.2
Asia 487,000 11.6% 17.8 -1.0
North America 202,000 9.8% 7.7 -0.7
Europe 233,000 9.8% 27.7 7.8
UK 169,000 24.8% 17.3 3.5
VER 745,000 5.8% 17.6 -3.0
Nz 224,000 -1.9% 10.1 -0.1
Asia 211,000 13.1% 24.1 -13.9
North America 75,000 7.3% 17.6 2.0
Europe 70,000 1.7% 19.5 1.7
UK 95,000 1.3% 16.5 -1.4
Business 169,000 -6.2% 7.0 0.4
Nz 46,000 17.9% 4.9 0.0
Asia 58,000 -6.1% 7.3 0.5
North America 26,000 -7.0% 10.7 2.7
Europe n/p n/p n/p n/p
UK n/p n/p n/p n/p
Education 60,000 0.2% 112.6 -9.8
NZ n/p n/p n/p n/p
Asia 44,000 -9.9% 114.4 -11.1
North America n/p n/p n/p n/p
Europe n/p n/p n/p n/p
UK n/p n/p n/p n/p
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Among Queensland’s top five largest source markets, there were
expenditure records from New Zealand ($990.4 million, up 18.1 per
cent over the year), the UK ($658.2 million, up 28.9 per cent) and the
USA ($502.4 million, up 4.1 per cent). The strongest growth in
expenditure came from the largest market by spend, China (up 40.0
per cent to $1.3 billion). Spend from Japan was steady (down 0.7 per
cent) at $525.7 million. Queensland also welcomed a record 508,000
visitors from New Zealand (up 4.5 per cent). Outside of Queensland’s
largest source markets, Taiwan and France reached record levels.

UK visitors, kicking goals and hitting sixes in Queensland

As Barmy Army’s cheers of “so we tell them, who we are and where
we come from” echoed around the Gabba during The Ashes, the latest
IVS data confirmed what Queensland already felt on the ground — UK
visitors were back in force and spending at record levels. In a year
that has included the British and Irish Lions and The Ashes,
Queensland welcomed the most UK holiday visitors since 2019 with
169,000, up 24.8 per cent over the year. Following the lead of their
Test team, who headed to Noosa after the Brisbane test, these holiday
visitors extended their stay in Queensland spending a record $441.8
million (up 48.7 per cent). There were also 95,000 UK VFR visitors (up
1.3 per cent over the year) who spent $139.5 million (up 1.9 per cent)
with total spend having reached a record $658.2 million.

More New Zealand visitors than ever

While a few different nations are spending more than ever in
Queensland, New Zealand stands alone in reaching record visitation.
Queensland welcomed a record 508,000 Kiwis from across the
Tasman, who spent a record $990.4 million. By cousin we mean we
mean our figurative cousins who love to holiday in Queensland, they
spent $561.0 of holiday expenditure (up 13.9 per cent) over the year.
The VFR spend also grew by 7.9 per cent to $245.9 million. However,
it was the business sector which was the strongest performer over the
year, bucking the trend from other source markets. Business visitation
grew 17.9 per cent to 46,000 and they spent a record $71.2 million,
up 16.9 per cent.

Hong Kong roaring back

After a slow return following COVID-19, that the data proves that the
Hong Kong market is getting reacquainted with Queensland. There
were 48,000 Hong Kong visitors which is more than triple the amount
on the previous year (up 206.7 per cent) and they spent $161.6
million (up 175 per cent over the year). Around half of these visitors
came on a holiday (24,000) and just under half were here to visit
friends and relatives (VFR) 19,000.

International expenditure in Queensland

Expenditure  Annual change

Total Queensland $7,484.6m 20.3%
Holiday $3,604.0m 29.7%
VFR $1,088.1m 14.8%
Business $314.7m -11.7%
Employment $595.2m 12.1%
Education 14.4%

$1,742.7m

| HERVEY BAY, FRASER COAST
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International visitors by region

Annual
| vistors_chane | _avgstay?
Total Queensland 2,368,000 9.8% 23.5
Brisbane 1,328,000 4.2% 20.6
Gold Coast 682,000 7.5% 15.1
TNQ 622,000 14.5% 9.5
Sunshine Coast 301,000 -4.1% 12.2
Whitsundays 176,000 -6.4% 7.5
SGBR 70,000 -25.3% 26.6
Fraser Coast 74,000 -15.4% 6.0
Townsville 84,000 -22.2% 16.6
Annual
_ Visitors change Avg stay?
Mackay 25,000 -32.9% 18.0
Outback Queensland 14,000 -29.8% 24.8
Queensland Country 42,000 -17.7% 63.6
Expenditure in Queensland regions
Annual Spend per
Expenditure  change'?| visitor
Total Queensland $7,484.6m  20.3% $3,160
Brisbane $3,563.4m 14.8% $2,683
Gold Coast $1,479.7m 26.2% $2,169
TNQ $1,217.7m 24.2% $1,958
Sunshine Coast $475.5m 49.6% $1,577
Whitsundays $233.5m -7.4% $1,328
SGBR $142.7m 45.6% $2,040
Fraser Coast $46.8m 19.9% $631
Townsville $105.6m 30.0% $1,256
Annual Spend per
_ Expenditure  change® visitor
Mackay - Isaac $29.6m n/p $1,203
Outback Queensland $22.7m n/p $1,585

Queensland Country | $17.m
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55.7%

$4,014

Holiday
visitors
1,405,000
614,000
469,000
551,000
209,000
166,000
51,000
66,000
63,000

Holiday
visitors

15,000

n/p

11,000

Spend per

night
$135
$131
$144
$207
$130
$178
$77
$105
$76

Spend per

night
$67
$64
$63

Annual
change

10.3%
6.3%
3.8%
14.5%
-9.0%
-8.2%

-19.8%

-16.3%

-27.4%

Annual
change
-43.2%

n/p
-38.6%

Brisbane

International visitor expenditure in Brisbane reached a record $3.6 billion, up 14.8 per cent over the year. The growth in
expenditure was due to both visitation and the average spend per night increasing. The number of international visitors to
Brisbane was up 4.2 per cent to 1.3 million and the average spend per night grew 18.0 per cent to $131. Visitors decreased
their ALoS by 1.5 nights to 20.6 nights. Education (up 9.3 per cent to 60,000), holiday (up 6.3 per cent to 614,000),
employment (up 4.6 per cent to 32,000) and VFR (up 4.2 per cent to 437,000) visitation all grew. Business visitation was the
only travel purpose to decrease over the year (down 10.7 per cent to 124,000). Among Brisbane's five largest markets, Japan
stands out with a record 54,000 visitors (up 17.3 per cent over the year). Brisbane benefited from hosting both the British and
Irish Lions and The Ashes with UK visitation up 9.6 per cent to 155,000. Visitation also grew from China (up 16.4 per cent to
128,000). However, visitation was down slightly from both New Zealand (down 1.0 per cent to 247,000) and the USA (down
2.8 per cent to 109,000).

Gold Coast

On the Gold Coast, visitors spent a record $1.5 billion, which was up 26.2 per cent over the year. The growth in expenditure
can be attributed to an increase in the number of visitors and these visitors staying for longer on average. The ALoS on the
Gold Coast was up 2.4 nights to 15.1 nights and visitation increased 7.5 per cent to 682,000. As a result, total nights reached
a record 10.3 million (up 28.2 per cent over the year). These increases in visitation and ALoS more than offset the average
spend per night decreasing 1.6 per cent to $144). Both VFR (up 16.1 per cent to 165,000) and holiday (up 3.8 per cent to
469,000) visitation grew. This more than offset the decreases to both business (down 2.9 per cent to 24,000) and education
(down 3.5 per cent to 14,000) visitation. Among the Gold Coast’s top five source markets was particularly strong growth from
the UK (up 43.3 per cent to 75,000 visitors), with visitors spending some time at the beach after watching the Lions and
English cricket team. There was also strong growth from China (up 37.3 per cent to 72,000) and visitation from the USA (up
6.3 per cent to 35,000) also increased. However, visitation from the region’s largest source market New Zealand was down
(down 2.4 per cent to 217,000), South Korea was also down (down 12.9 per cent to 29,000).

Tropical North Queensland

International visitor expenditure in Tropical North Queensland (TNQ) reached a record $1.2 billion, which was up by 24.2 per
cent over the year. The growth in expenditure was due to an increase in the number of visitors to the region and these
visitors spending more per night on average. Total visitation increased 14.5 per cent over the year to 622,000 and the
average spend per night increased 8.7 per cent to $207. The AloS was steady at 9.5 nights. The main reason international
visitors travel to TNQ is for a holiday, with holiday visitation growing 14.5 per cent to 551,000. Business visitation also
increased by 43.6 per cent to 15,000. VFR visitation was steady (down 0.7 per cent) at 46,000. Among TNQ's largest markets,
visitation grew from the USA (up 30.6 per cent to 111,000), the UK (up 20.8 per cent to 84,000), China (up 86.4 per cent, to
53,000) and New Zealand (up 42.2 per cent to 38,000). Visitation from Japan decreased 16.6 per cent from to 89,000.

Fraser Coast

In the Fraser Coast region, international visitor expenditure increased 19.9 per cent over the year to $46.8 million. This
growth reflects that visitors both stayed longer and spent more per night on average. The average length of stay on the
Fraser Coast increased 0.7 nights to 6.0 nights and the average spend per night increased 25.8 per cent to $105. This more
than offset a 15.4 per cent decrease in visitation to 74,000. Most visitors were on holiday, despite holiday visitation being
down 16.3 per cent to 66,000. Visitation from the UK was down 11.7 per cent to 23,000 and visitation from continental

JAST | Europe was down 26.3 per cent to 32,000.
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International visitors by region

Annual Holiday Annual
Visitors change visitors change

Total Queensland 2,368,000 9.8% 23.5 1,405,000 10.3%
Brisbane 1,328,000 4.2% 20.6 614,000 6.3%
Gold Coast 682,000 7.5% 15.1 469,000 3.8%
TNQ 622,000 14.5% 9.5 551,000 14.5%
Sunshine Coast 301,000 -4.1% 12.2 209,000 -9.0%
Whitsundays 176,000 -6.4% 7.5 166,000 -8.2%
SGBR® 70,000 -25.3% 26.6 51,000 -19.8%
Fraser Coast 74,000 -15.4% 6.0 66,000 -16.3%
Townsville 84,000 -22.2% 16.6 63,000 -27.4%

Annual Holiday Annual
Visitors change!© visitors change

Mackay 25,000 -32.9% 18.0 15,000 -43.2%
Outback Queensland 14,000 -29.8% 24.8 n/p n/p
Queensland Country 42,000 -17.7% 63.6 11,000 -38.6%

Expenditure in Queensland regions

Annual Spend per Spend per
Expenditure | change visitor night

Total Queensland $7,484.6m 20.3% $3,160 $135
Brisbane $3,563.4m 14.8% $2,683 $131
Gold Coast $1,479.7m 26.2% $2,169 $144
TNQ $1,217.7m 24.2% $1,958 $207
Sunshine Coast $475.5m 49.6% $1,577 $130
Whitsundays $233.5m -7.4% $1,328 $178
SGBR ? $142.7m 45.6% $2,040 $77
Fraser Coast $46.8m 19.9% $631 $105
Townsville $105.6m 30.0% $1,256 $76

Annual Spend per Spend per
Expenditure | change'® visitor night

Mackay - Isaac $29.6m n/p $1,203 $67
Outback Queensland $22.7m n/p $1,585 $64
Queensland Country $167.4m 55.7% $4,014 $63
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The Whitsundays

Total international expenditure in the Whitsundays decreased 7.4 per cent over the year to $233.5 million
this was due to visitation being down and the average spend per night decreasing over the year. The
Whitsundays welcomed 176,000 visitors, down 6.4 per cent over the year. These visitors spent $178 per
night on average which is 5.7 per cent less than a year ago. On the other hand, the average length of stay
was up by 0.3 nights to 7.5 nights. Nearly all visitors to the Whitsundays were there for a holiday with
166,000 holiday visitors, which is down 8.2 per cent over the year. The Whitsundays largest visitation
markets are the UK (44,000 visitors, down 14.4 per cent), Germany (19,000 visitors, down 21.4 per cent)
and the USA (18,000 visitors down 24.8 per cent).

Townsville

Total international expenditure in Townsville increased 30.0 per cent over the year to $105.6 million, due
to both spend per night (up 6.3 per cent to $76) and the average length of stay (up 6.0 nights to 16.6
nights) increasing. However, total visitation was down 22.2 per cent due to holiday visitation being down
(27.4 per cent to 63,000). VFR visitation increased by 8.7 per cent to 16,000. Visitation from the UK was
down 31.7 per cent to 15,000 and visitation from continental Europe was down 37.4 per cent to 35,000.

Southern Great Barrier Reef

Total international expenditure in the Southern Great Barrier Reef (SGBR) region grew 45.6 per cent over
the year to a record $142.7 million. The growth in expenditure reflected visitors staying longer on average
and spending more per night. The ALoS in the region increased 8.6 nights to 26.6 nights and the average
spent per night increased 32.0 per cent to $77. This more than offset visitation decreasing 25.3 per cent
to 70,000. Visitation from Europe was down 27.8 per cent to 38,000.

Sunshine Coast

International visitors to the Sunshine Coast spent a record $475.5 million, which was up 49.6 per cent
over the calendar year. The growth in expenditure mostly reflects an increase in spend per night, which
was up 61.0 per cent to $130. The growth in expenditure more than offset visitation being down 4.1 per
cent to 301,000 and the ALoS being down 0.4 nights to 12.2 nights. The decrease in visitors was due to
holiday being down 9.0 per cent to 209,000. Meanwhile, VFR visitation increased 8.4 per cent to 84,000.

The Sunshine Coast welcomed a record 14,000, French visitors after visitation almost doubled over the

year (up 96.9 per cent). Among the Sunshine Coast's major markets, visitation also increased from
Germany (up 9.8 per cent to 24,000) and Canada (up 44.4 per cent to 14,000). Visitation decreased from
New Zealand (down 15.1 per cent to 72,000), the UK (down 2.8 per cent to 68,000), and the USA (down
1.4 per cent to 23,000).

Subscribe to our research updates:
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Note: Outback, Queensland Country and Mackay growth is usually reported ona  ©utback Queensland

three-year trend basis given the large, expected variability in the annual growth International visitors to Outback Queensland spent $22.7 million in the year ending December 2025, but

due to smaller sample sizes. Given no data was available for 2020-2022, we are the growth over the year was not reportable. Outback Queensland welcomed 14,000 visitors which was

comparing growth over the year. down 29.8 per cent over the year. Visitors stayed 355,000 nights which was down 27.6 per cent. The
ALoS increased 0.7 nights to 24.8 nights.

Queensland Country
International visitor expenditure in Queensland Country was up 55.7 per cent over the year to

$167.4 million. The increase in OVE over the year was due visitors staying longer and spending
more per night more on average. The ALoS increased by 20.5 nights to 63.6 nights and the spend /X7 N P 3 QUEENS PARK, OUEENSLAND COUNTRY
per night increased 28.2 per cent to $63. Total visitation decreased 17.7 per cent over the year to W\ ‘ Ly i g

42,000. Holiday visitation was down 38.6 per cent over the year to 11,000 and VFR visitation was
down 17.5 per cent to 17,000. There were 12,000 visitors from New Zealand (down 1.9 per cent),
12,000 visitors from Asia (steady, up 0.9 per cent). Most of the decrease appears to have been
due to European visitation, which was not reportable in the year ending December 2025.

N

Mackay - Isaac
International visitors to Mackay-Isaac spent $29.6 million in the year ending December 2025, but

the growth over the year was not reportable. Mackay-Isaac welcomed 25,000 visitors which was
down 32.9 per cent over the year. These visitors stayed 443,000 nights, which is down 41.2 per
cent. The average length of stay decreased 2.5 nights to 18.0 nights. Of these visitors, 15,000
were on holidays, which was down 43.2 per cent over the year. There were 13,000 visitors from
Europe including the UK, down 43.1 per cent over the year.

International visitors by region and source market

TR o T R | T

change change change change change change
Total Queensland 208,000 29.3% 310,000 9.8% 163,000 -7.6% 508,000 4.5% 300,000 8.2% 249,000 18.9%
Brisbane 128,000 16.4% 169,000 -10.0% 54,000 17.3% 247,000 -1.0% 155,000 3.1% 155,000 9.6%
Gold Coast 72,000 37.3% 79,000 -6.1% 29,000 5.2% 217,000 -2.4% 52,000 10.6% 75,000 43.3%
Sunshine Coast n/p n/p 94,000 5.9% n/p n/p 72,000 -15.1% 37,000 12.1% 68,000 -2.8%
Fraser9 Coast n/p n/p 32,000 -26.3% n/p n/p n/p n/p n/p n/p 23,000 -11.7%
SGBR n/p n/p 24,000 -37.4% n/p n/p n/p n/p n/p n/p n/p n/p
Whitsundays 12,000 n/p 72,000 -10.7% n/p n/p n/p n/p 25,000 -22.1% 44,000 -14.4%
TNQ 53,000 86.4% 127,000 -1.3% 89,000 -16 6% 38,000 42.2% 131,000 28.0% 84,000 20.8%
Townsville n/p n/p 35,000 -37.4% n/p n/p n/p n/p n/p 15,000 -31.7%

change change change change change change

Mackay - Isaac n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p
Outback Queenslané;i n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p
Queensland Country n/p n/p n/p n/p n/p n/p 2‘000 n/p n/p n/p n/p -n/p

teg.queensland.com Subscribe to our research updates:
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Year ending December 2025

e
Annual change Expenditure Annual change Annual change Expenditure Annual change

New Zealand 508,000 4.5% $990.4m 18.1% 1,303,000 3.4% $2,410.1m 16.8%
Total Asia’ 815,000 11.0% $3,380.7m 18.8% 3,993,000 8.9% $24,307.7m 19.3%
B china 208,000 29.3% $1,282.2m 40.0% 974,000 17.5% $11,246.3m 39.4%
® Japan 163,000 -7.6% $525.7m -0.7% 385,000 6.5% $1,616.7m 12.7%
- Singapore 48,000 23.4% $113.5m 3.6% 386,000 6.9% $1,122.3m 3.1%
o= Malaysia 16,000 -9.3% $74.2m 12.1% 194,000 5.4% $704.9m 2.9%
9, Korea 79,000 2.6% $308.4m -14.1% 363,000 5.9% $1,444.6m -8.1%
= India 70,000 -20.1% $207.3m -9.9% 429,000 1.9% $1,834.8m 10.5%
il Hong Kong 48,000 206.7% $161.6m 175.0% 228,000 14.8% $1,127.8m 29.1%
W= Indonesia 23,000 -17.5% $93.1m -14.8% 218,000 8.0% $976.2m -2.2%
Bl Taiwan 67,000 58.0% $302.4m 53.9% 175,000 17.2% $977.8m 8.3%
== Thailand 17,000 2.1% $83.8m 9.6% 91,000 1.7% $459.9m 0.7%
M rhilippines 26,000 -16.9% $82.1m 10.2% 179,000 9.2% $607.7m 1.0%
Viet Nam'! 20,000 52.5% $42.8m 176.1% 154,000 -4.1% $906.4m 8.8%
Other Asia! 31,000 5.5% $103.9m -1.1% 217,000 6.7% $1,282.4m 7.1%
North America’ 300,000 8.2% $723.5m 8.2% 858,000 4.2% $3,061.1m 20.2%
£ usa 228,000 5.2% $502.4m 4.1% 697,000 4.2% $2,396.4m 20.3%
I+l canada 72,000 19.0% $221.1m 19.0% 161,000 4.2% $664.6m 19.9%
Total Europe® 560,000 13.7% $1,725.0m 35.4% 1,577,000 14.5% $7,142.6m 25.3%
% United Kingdom 249,000 18.9% $658.2m 28.9% 721,000 19.2% $2,870.2m 30.8%
L. Germany 62,000 -3.1% $165.3m -4.9% 169,000 6.3% $685.2m 11.9%
Bl rFence 47,000 18.2% $193.2m 60.9% 139,000 13.7% $924.5m 35.9%
f= Scandinavia 38,000 20.3% $125.4m 23.6% 86,000 5.0% $375.3m 20.2%
Bl 1ay 23,000 9.1% $73.8m 23.6% 74,000 16.9% $401.4m 15.2%
Switzerland 20,000 58.6% $74.8m 114.5% 44,000 7.2% $261.5m 31.1%
_= Netherlands 23,000 9.3% $67.1m 32.5% 52,000 7.6% $214.9m 10.8%
Other Europe 97,000 5.0% $367.3m 64.5% 292,000 13.8% $1,409.5m 21.6%
Other Markets 186,000 10.8% $665.0m 12.3% 541,000 6.6% $2,269.8m 1.8%
All markets 2,368,000 9.8% $7,484.6m 20.3% 8,272,000 8.4% $39,191.3m 19.1%
T.Olt\?sr;ual change refers to the percentage change between the year covered by this snapshot compared to the year prior %j:z%f;zﬁi;ﬂ:gﬂeDeean;On%mem
2. Avg stay = average length of stay expressed in nights e. research@queensland.com

3. Total includes those visitors classified as ‘Other’. Therefore, the sum of Holiday, VFR, Business and Education visitors may not equal to 'Total' w. teg.queensland.com/research
4. Asia includes Japan, China, Korea, Singapore, Malaysia, Hong Kong, India, Indonesia, Taiwan, Thailand, Philippines, Viet Nam and Other Asia
5. North Amerlca includes United States of Amel_’lca and Canada . International Visitor Survey (IVS), Tourism Rese: Australia. The information included in this report was extracted from the IVS
6. Eyrqpe ‘n_dUdes Germa_”Y; France, Scandinavia, Netherlands, Italy, Switzerland and Other Europe conducted Tourism Research Australia (TRA). 1VS information is collected by personal interviews with short-term international
7. Visiting friends or relatives (VFR) visitors to Australia in the departure lounges at eight Australian airports prior to departure. The IVS is weighted to total figures
8. All expenditure figures include package expenditure supplied by the Australian Bureau of Statistics’ Overseas Arrivals and Departures and does not include persons aged under 15 years.
9. Southern Great Barrier Reef region is comprised of the Capricorn, Bundaberg and Gladstone regions
10. These regions would usually be analysed using athree year trend, but are bieng analysed using annual growth due to lack of data between 2020 and 2022 Disclaimer:

. : glons y 'ysed g atn Y d, - 9 Y 9 gro ¢ . - | Ve ) By using this information you acknowledge that this information is provided by Tourism and Events Queensland (TEQ) to you without
11. Until year ending December 2023 Philippines and Viet Nam were included in Other Asia. As a result comparisons to previous peiods for Other Asia, Philippines and Viet Namapy responsibility on behalf of TEQ. You agree to release and indemnify TEQ for any loss or damage that you may suffer as a result

Data Source:

are not pul blishable. of your reliance on this information. TEQ does not represent or warrant that this information is correct, complete or suitable for the
purpose for which you wish to use it. The information is provided to you on the basis that the you will use your own skill and
Other notes: Judgement and make your own enquiries to independently evaluate, assess and verify the information’s correctness, completeness

. . . . and usefulness to you before you rely on the information.
e Expenditure estimates should be used with caution . . 4

e "n/p" = not published for technical reasons
e For this publication data has been adjusted to conform to Tourism and Events Queensland’s regional definitions, which may differ slightly from ABS Tourism Regions

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teq/enewsletters



