
International Tourism Snapshot
Year ending June 2025

International visitors to Australia International visitor expenditure in Australia

Visitors

Annual 

change Avg stay

Annual 

change Expenditure Annual change

Total Australia 7,765,000 5.6% 38.8 0.9 Total Australia $37,530.9m 18.3%

NZ 1,258,000 1.8% 11.6 0.1 Holiday $13,296.5m 28.6%

Asia 3,742,000 8.6% 47.8 2.2 VFR $6,070.4m 18.3%

North America 826,000 0.1% 19.8 0.5 Business $1,694.5m -17.3%

Europe 794,000 5.5% 50.7 0.2 Employment $3,140.9m 25.5%

UK 633,000 9.0% 37.5 1.0 Education $12,724.8m 12.6%

Total holiday 3,833,000 9.1% 21.5 0.7

NZ 516,000 -2.9% 7.3 -0.6

Asia 1,847,000 16.3% 19.6 0.7

North America 468,000 -0.7% 12.6 -0.5

Europe 506,000 10.7% 41.7 1.2

UK 338,000 11.6% 31.8 3.3

Total VFR 3,356,000 6.8% 28.4 1.6

NZ 623,000 6.6% 10.2 -0.5

Asia 1,433,000 6.6% 39.9 3.0

North America 323,000 1.8% 18.6 0.4

Europe 337,000 12.0% 23.5 0.8

UK 393,000 7.9% 21.6 -0.2

Total business 749,000 -5.4% 10.1 -1.4

NZ 163,000 -0.6% 5.1 -1.4

Asia 319,000 -3.9% 10.9 -1.8

North America 103,000 -10.1% 11.0 1.0

Europe 71,000 -12.9% 14.9 1.1

UK 44,000 -10.2% 12.4 -4.3

Total education 534,000 8.2% 126.7 -8.9

NZ 9,000 1.9% 55.4 3.1

Asia 431,000 15.6% 131.2 -6.2

North America 20,000 -3.2% 3.2 -7.7

Europe 27,000 -18.5% -19.9 11.5

UK np np np np

Records continue to be broken in Australia

Australia-wide, international visitor expenditure reached a

record of $37.5 billion in the year ending June 2025. This is

an 18.3 per cent increase compared to the financial year

prior. Visitation also grew over the year, increasing 5.6

percent to 7.8 million visitors. At the national level, aviation

capacity (up 7.0 per cent) has grown at a similar rate to

visitation over the past 12 months.

International expenditure reached new records across all

travel purposes, except for business and employment.

There was $13.3 billion in holiday expenditure, which

represents growth of 28.6 per cent over the year, the

strongest over the year making holiday expenditure the

largest travel segment by spend. The next largest segment

is education, accounting for $12.7 billion in expenditure (up

12.6 per cent year on year). Education visitation refers to

those coming to Australia with the main purpose to study

and are only considered visitors if they return to their home

nation within 12 months. Visiting friends and relatives

(VFR) expenditure increased 18.3 per cent to $6.1 billion.

Business expenditure was down 17.3 per cent to $1.7

billion.

Australia welcomed a record number of visitors from India

(429,000, up 8.8 per cent year on year). Expenditure from

four of Australia’s five largest source markets surpassed

previous records. These were the United Kingdom (UK) at

$2.6 billion, up 19.6 per cent; New Zealand at $2.5 billion,

up 18.3 per cent; United States of America (USA) at $2.5

billion, up 20.4 per cent and India at $1.9 billion, up 28.8

per cent.

China is Australia’s biggest market by expenditure by a

large margin. Chinese visitors spent $9.8 billion, which is

up 10.6 per cent over the year as well as a 19.6 per cent

increase in visitation over the year.
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International Tourism Snapshot
Year ending June 2025

State expenditure comparison

Expenditure

Annual 

change

Share of 

expenditure

Spend per 

visitor

Total Australia $37,530.9m 18.3% 100.0% $4,834

Queensland $6,914.4m 10.6% 18.4% $3,168

New South Wales $13,928.2m 15.1% 37.1% $3,570
Victoria $9,782.4m 20.4% 26.1% $3,523

State visitation comparison

Visitors

Annual 

change Avg stay

Annual # 

change 

Total Australia 7,765,000 5.6% 38.8 0.9

Queensland 2,183,000 2.7% 23.9 -0.6

New South Wales 3,902,000 5.4% 26.1 -0.7

Victoria 2,776,000 11.5% 29.2 2.4

Other States 1,848,000 6.9% 35.4 0.7

Total holiday 3,833,000 9.1% 21.5 0.7

Queensland 1,297,000 7.1% 15.7 1.2

New South Wales 2,062,000 12.3% 12.8 -1.8

Victoria 1,308,000 7.6% 13.6 0.9

Other States 926,000 11.1% 19.2 3.5

Total VFR 3,356,000 6.8% 28.4 1.6

Queensland 709,000 -1.2% 19.1 -1.1

New South Wales 1,244,000 2.9% 24.4 0.8

Victoria 1,094,000 21.3% 28.4 7.3

Other States 682,000 0.0% 29.8 -2.7

Total business 749,000 -5.4% 10.1 -1.4

Queensland 175,000 -5.6% 7.1 -0.7

New South Wales 317,000 -12.1% 9.0 -1.2

Victoria 251,000 6.7% 6.6 -1.9

Other States 160,000 -1.9% 11.3 -0.8

Total education 534,000 8.2% 126.7 -8.9

Queensland 79,000 -2.4% 109.9 -17.6

New South Wales 218,000 7.8% 126.4 1.6

Victoria 153,000 3.4% 123.9 -16.4

Other States 94,000 33.6% 131.3 -16.9

18%

11%

15%

20%

Australia Queensland New South
Wales

Victoria

Annual change in Overnight 
Visitor Expenditure

Holiday leads the way on Queensland

International expenditure in Queensland reached a

record $6.9 billion in the financial year ending June

2025, up 10.6 per cent over the year. The growth in

expenditure was due to an increase in visitation and

these visitors spending more per night. Visitation was up

2.7 per cent to 2.2 million and the average spend per

night increased 10.5 per cent to $133. On the other

hand, the average length of stay (ALoS) was slightly

down, by 0.6 nights to 23.9 nights.

Visitor expenditure from both holiday and VFR visitors

reached new records. Holiday visitors spent $3.5 billion

(up 32.1 per cent over the year) and VFR visitors spent

$1.1 billion (up 17.3 per cent). Spend by employment

visitors also grew over the year, (up 9.9 per cent to

$537.5 million), but spend by business (down 15.4 per

cent to $341.4 million) and education visitors ($1.4

billion, down 20.0 per cent) both decreased.
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International Tourism Snapshot
Year ending June 2025

International visitors to Queensland International expenditure in Queensland

Visitors

Annual 

change Avg stay

Annual # 

change Expenditure Annual change

Total Queensland 2,183,000 2.7% 23.9 -0.6 Total Queensland $6,914.4m 10.6%

NZ 490,000 5.3% 10.5 0.0 Holiday $3,456.7m 32.1%

Asia 733,000 2.3% 33.7 -0.2 VFR $1,097.2m 17.3%

North America 278,000 -2.4% 13.5 1.2 Business $341.4m -15.4%

Europe 295,000 9.8% 24.1 -3.5 Employment $537.5m 9.9%

UK 216,000 3.0% 22.2 -0.7 Education $1,351.9m -20.0%

Holiday 1,297,000 7.1% 15.7 1.2

NZ 243,000 -1.4% 7.8 -0.1

Asia 444,000 -19.2% 20.0 4.8

North America 188,000 2.6% 8.5 0.2

Europe 220,000 5.9% 18.5 -3.7

UK 144,000 6.7% 16.4 -2.0

VFR 709,000 -1.2% 19.1 -1.1

NZ 237,000 12.0% 9.8 -0.6

Asia 177,000 -19.2% 32.2 -0.7

North America 68,000 -9.8% 17.0 2.7

Europe 72,000 28.7% 18.3 2.0

UK 96,000 7.4% 18.4 0.0

Business 175,000 -5.6% 7.1 -0.7

NZ 40,000 6.0% 4.0 -1.5

Asia 62,000 -3.6% 6.6 -1.8

North America 26,000 -17.8% 12.0 3.4

Europe 21,000 0.1% 10.8 0.0

UK np np np np

Education 79,000 -2.4% 109.9 -17.6

NZ np np np` np

Asia 60,000 7.1% 110.2 -19.7

North America np np np np

Europe 6,000 -12.5% 80.9 -24.8

UK np np np np

Among Queensland’s top five largest source markets, there were

expenditure records from New Zealand ($1.0 billion, up 24.6 per cent over

the year), the UK ($631.1 million, up 23.1 per cent) and the USA ($546.2

million, up 13.6 per cent). Expenditure also grew from both China (up 6.8

per cent to $899.7 million) and Japan ($516.4 million, up 1.9 per cent).

There was also a record 490,000 visitors from New Zealand (up 5.3 per

cent). Outside of Queensland’s largest source markets, India, France, the

Netherlands and Switzerland also reached expenditure records.

New Zealand market goes from strength to strength

Last quarter, New Zealand became Queensland’s largest source market. This

quarter, both expenditure and visitation from New Zealand reached records

levels. Queensland welcomed a total of 490,000 New Zealand visitors, who

spent $1.0 billion (up 24.6 per cent over the year). Of these, 243,000 were

holiday visitors (down 1.4 per cent), yet spent a record $619.4 million (up

32.5 per cent). Queensland also welcomed a record 237,000 VFR New

Zealanders.

Big spending by our UK friends (and relatives).

Even before the British and Irish Lions played to a sold-out Suncorp

Stadium, visitors from the UK were already spending record amounts in

Queensland. Overnight expenditure (OVE) generated from the UK market in

Queensland grew 23.1 per cent over the year to a record $631.1 million. UK

visitation also grew 3.0 per cent over the year to 216,000. This came on the

back of record spend by the VFR segment ($164.8 billion, up 36.9 per cent)

. VFR visitation grew 7.4 per cent over the year to a record 96,000. Holiday

expenditure also grew strongly over the year, increasing 25.7 per cent to

$401.2 million, and holiday visitation increased 6.7 per cent to 144,000.

With records already being broken we look forward to the economic effect

of the Lions tour in the September quarter, even if we are still upset about

the Wallabies’ loss.

Visitors from France spend more on their holiday

Visitors from France spent a record $158.3 million (up 37.8 per cent) in

Queensland in the financial year ending June 2025. This record in total

expenditure was due to holiday visitors spending more than ever before

($99.2 million, up 43.9 per cent). Total visitation grew 26.3 per cent to

46,000 and the average spend per night of visitors increased to $92, up

15.4 per cent. French visitors to Queensland are notable for their long

average length of stay in Queensland, which is more than a month on

average (37.3 nights). In part, this reflects that 42 per cent of French

holiday visitors to Queensland are on a working holiday.
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International Tourism Snapshot
Year ending June 2025

International visitors by region

Visitors

Annual 

change Avg stay

Holiday 

visitors

Annual 

change 

Total Queensland 2,183,000 2.7% 23.9 1,297,000 7.1%

Brisbane 1,280,000 2.8% 20.4 594,000 15.0%

Gold Coast 636,000 -1.7% 14.5 441,000 -4.1%

TNQ 568,000 14.2% 8.9 502,000 14.3%

Sunshine Coast 325,000 7.7% 10.9 238,000 10.9%

Whitsundays 171,000 -5.5% 6.6 163,000 -4.7%

SGBR 88,000 9.8% 22.2 60,000 8.9%

Fraser Coast 80,000 -16.1% 5.6 72,000 -16.8%

Townsville 95,000 -10.0% 12.4 74,000 -9.0%

Visitors

Annual 

change Avg stay

Holiday 

visitors

Annual 

change

Mackay 37,000 22.1% 18.4 24,000 20.7%

Outback Queensland 18,000 -7.9% 25.2 11,000 -1.4%

Queensland Country 44,000 -15.9% 51.7 13,000 -34.4%

Expenditure in Queensland regions

Expenditure

Annual 

change

Spend per 

visitor

Spend per 

night

Total Queensland $6,914.4m 10.6% $3,168 $133

Brisbane $3,076.4m -3.0% $2,404 $118

Gold Coast $1,489.6m 28.3% $2,341 $162

TNQ $1,208.6m 24.7% $2,128 $239

Sunshine Coast $413.4m 13.7% $1,271 $116

Whitsundays $254.0m 16.6% $1,483 $226

SGBR $128.4m 67.1% $1,459 $66

Fraser Coast $45.2m -8.8% $563 $101

Townsville $76.1m -17.5% $804 $65

Expenditure

Annual 

change

Spend per 

visitor

Spend per 

night

Mackay - Isaac np np np np

Outback Queensland np np np np

Queensland Country $149.4m 38.5% $3,413 $66

Brisbane

International visitor expenditure in Brisbane reached $3.1 billion, which is down 3.0 per cent over the year. The

decrease in expenditure can be attributed to a reduced visitor ALoS. The ALoS in Brisbane was 20.4 nights,

down 1.3 nights over the year. As a result, total visitor nights decreased, even as total visitation increased.

Total nights were down 3.4 per cent to 26.2 million and total visitation was up 2.8 per cent to 1.3 million. The

average spend per night was steady (up 0.4 per cent) at $118. Holiday visitation increased 15.0 per cent to

594,000 and education visitation increased 1.0 per cent to 56,000. Visitation for VFR was down 3.1 per cent to

426,000, business was down 5.2 per cent to 130,000, and employment down 15.2 per cent to 28,000. Among

Brisbane’s five largest markets, visitation grew from New Zealand (up 2.7 per cent to 247,000) and China

(115,000, up 21.8 per cent). Visitation was steady from the United Kingdom (UK) at 137,000 (up 0.6 percent).

There were decreases in the number of visitors from both the United States of America (USA), (down 1.8 per

cent to 112,000), and South Korea (down 3.1 per cent to 60,000).

Gold Coast

International visitor expenditure on the Gold Coast reached a record $1.5 billion, which is up 28.3 per cent over

the year. The growth in expenditure can be attributed to increased international visitor nights and average

spend per night. International visitor nights increased 14.3 per cent over the year to 9.2 million and spend per

night grew 12.2 per cent to $162. Visitor nights grew on the back of average length of stay increasing 2.0

nights to 14.5 nights. However, visitation was down 1.7 per cent to 636,000. Over the year, the decrease in

visitation was due to the holiday, VFR and education markets. Holiday visitation was down 4.1 per cent to

441,000, VFR visitation was down 4.9 per cent to 146,000 and education visitation was down 5.0 per cent to

14,000. Business visitation grew 15.2 per cent over the year to 27,000. Among the Gold Coast’s top five source

markets there was growth over the year from New Zealand (up 1.4 per cent to 217,000), the UK (up 16.2 per

cent to 61,000), China (up 12.6 per cent to 54,000) and India (up 44.3 per cent to 27,000). In contrast,

visitation decreased from the USA (down 9.8 per cent to 32,000).

Tropical North Queensland

International visitor expenditure in Tropical North Queensland (TNQ) reached a record $1.2 billion, which is up

by 24.7 per cent over the year. The growth in expenditure was due to an increase in spend per night, along

with an increase in visitation. The average spend per night increased 31.1 per cent to $239 and visitation

increased 14.2 per cent to 568,000. The ALoS decreased by 1.8 nights to 8.9 nights. The main reason

international visitors travel to TNQ is for a holiday, with holiday visitation growing 14.3 per cent to 502,000.

VFR visitation also increased over the year, growing 29.2 per cent to 46,000, but business visitation was down

18.6 per cent to 13,000. Visitation grew across TNQ’s major markets including Japan (up 8.3 per cent to

98,000), the USA (up 7.4 per cent to 90,000), the UK (up 3.9 per cent to 74,000) and New Zealand (up 4.6 per

cent to 30,000). Visitation from China more than doubled (up 100.5 per cent to 40,000), reflecting the delayed

recovery after COVID-19.
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International Tourism Snapshot
Year ending June 2025

International visitors by region

Visitors

Annual 

change Avg stay

Holiday 

visitors

Annual 

change 

Total Queensland 2,183,000 2.7% 23.9 1,297,000 7.1%

Brisbane 1,280,000 2.8% 20.4 594,000 15.0%

Gold Coast 636,000 -1.7% 14.5 441,000 -4.1%

TNQ 568,000 14.2% 8.9 502,000 14.3%

Sunshine Coast 325,000 7.7% 10.9 238,000 10.9%

Whitsundays 171,000 -5.5% 6.6 163,000 -4.7%

SGBR 88,000 9.8% 22.2 60,000 8.9%

Fraser Coast 80,000 -16.1% 5.6 72,000 -16.8%

Townsville 95,000 -10.0% 12.4 74,000 -9.0%

Visitors

Annual 

change Avg stay

Holiday 

visitors

Annual 

change

Mackay 37,000 22.1% 18.4 24,000 20.7%

Outback Queensland 18,000 -7.9% 25.2 11,000 -1.4%

Queensland Country 44,000 -15.9% 51.7 13,000 -34.4%

Expenditure in Queensland regions

Expenditure

Annual 

change

Spend per 

visitor

Spend per 

night

Total Queensland $6,914.4m 10.6% $3,168 $133

Brisbane $3,076.4m -3.0% $2,404 $118

Gold Coast $1,489.6m 28.3% $2,341 $162

TNQ $1,208.6m 24.7% $2,128 $239

Sunshine Coast $413.4m 13.7% $1,271 $116

Whitsundays $254.0m 16.6% $1,483 $226

SGBR $128.4m 67.1% $1,459 $66

Fraser Coast $45.2m -8.8% $563 $101

Townsville $76.1m -17.5% $804 $65

Expenditure

Annual 

change

Spend per 

visitor

Spend per 

night

Mackay - Isaac np n/p np np

Outback Queensland np n/p np np

Queensland Country $149.4m 38.5% $3,413 $66

Fraser Coast

In the Fraser Coast region, international visitor expenditure reached $45.2 million, which is down 8.8 per

cent over the year. The decrease in overnight expenditure (OVE) was due to visitation being down 16.1

per cent to 80,000. The decline in visitation offset an increase in ALOS (up 0.2 nights to 5.6 nights) and

average spend per night (up 5.5 per cent to $101). The majority of visitors were on holiday With holiday

visitation down 16.8 per cent to 72,000. Visitation from the UK was steady (up 0.4 per cent) at 24,000,

while visitation from continental Europe was down 20.8 per cent over the year to 39,000.

The Whitsundays

Total international expenditure in the Whitsundays grew 16.6 per cent over the year to a record $254.0

million. The growth over the year was due to the average spend per night increasing 21.1 per cent to

$226. The ALoS also increased slightly (up 0.1 nights to 6.6 nights). However, total visitation decreased

5.5 per cent to 171,000. Nearly all visitors to the Whitsundays were there for a holiday. There were

163,000 holiday visitors, which is down 4.7 per cent over the year. Among Whitsundays’ largest

markets, visitation grew from Germany (up 1.5 per cent to 23,000), but was down from the UK ( 5.7 per

cent to 47,000) and the USA (down 28.1 per cent to 17,000). Visitation from Asia was steady (up 0.9

per cent to 11,000).

Townsville

Total international expenditure in Townsville decreased 17.5 per cent over the year to $76.1 million. This

was due to a decrease in visitation and the average spend per night. The average spend per night

decreased 17.5 per cent to $65 and visitation decreased 10.0 per cent to 95,000. The ALoS in the region

increased 1.2 night to 12.4 nights. Visitation was down both among holidaymakers (down 9.0 per cent

to 74,000) and VFR visitors (down 5.4 per cent to 15,000). Visitation from the UK was down 15.7 per

cent to 19,000 and visitation from Germany was down 19.2 per cent to 13,000.

Southern Great Barrier Reef

Total international expenditure in the Southern Great Barrier Reef (SGBR) grew 67.1 per cent over the

year to $128.4 million. The growth in expenditure largely reflected the ALoS in the region increasing 7.9

nights to 22.2 nights. On top of this, visitation increased 9.8 per cent to 88,000. On the other hand,

spend per night decreased 1.8 per cent to $66. Holiday visitation increased 8.9 per cent to 60,000 and

VFR visitation increased 19.8 per cent to 19,000. Visitation increased from continental Europe (up 20.4

per cent to 35,000) and Asia (up 18.6 per cent to 12,000), however visitation from the UK decreased

3.0 per cent to 13,000.
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International Tourism Snapshot
Year ending June 2025

International visitors by region and source market

Visitors
Annual 

change
Visitors

Annual 

change
Visitors

Annual 

change
Visitors

Annual 

change
Visitors

Annual 

change
Visitors

Annual 

change

Total Queensland 171,000 20.3% 295,000 9.8% 164,000 3.6% 490,000 5.3% 278,000 -2.4% 216,000 3.0%

Brisbane 115,000 21.8% 189,000 9.5% 45,000 -2.9% 247,000 2.7% 150,000 -7.1% 137,000 0.6%

Gold Coast 54,000 12.6% 87,000 19.4% 25,000 -16.6% 217,000 1.4% 47,000 -15.5% 61,000 16.2%

Sunshine Coast n/p n/p 96,000 22.6% n/p n/p 86,000 10.1% 34,000 1.1% 74,000 18.4%

Fraser Coast n/p n/p 39,000 -20.8% n/p n/p n/p n/p n/p n/p 24,000 0.4%

SGBR n/p n/p 35,000 20.4% n/p n/p n/p n/p n/p n/p 13,000 -3.0%

Whitsundays n/p n/p 77,000 5.9% n/p n/p n/p n/p 24,000 -31.1% 47,000 -5.7%

TNQ 40,000 100.5% 124,000 3.6% 98,000 8.3% 30,000 4.6% 111,000 9.7% 74,000 3.9%

Townsville n/p n/p 46,000 -2.7% n/p n/p n/p n/p n/p n/p 19,000 -15.7%

Visitors
Annual 

change
Visitors

Annual 

change
Visitors

Annual 

change
Visitors

Annual 

change
Visitors

Annual 

change
Visitors

Annual 

change
Mackay - Isaac n/p n/p 16,000 31.2% n/p n/p n/p n/p n/p n/p n/p n/p

Outback Queensland n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p

Queensland Country n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p

United KingdomChina Europe (excl UK) Japan New Zealand North America

10

Note: Outback, Queensland Country and Mackay growth is usually reported on a three-year trend 

basis given the large, expected variability in the annual growth due to smaller sample sizes. Given 

no data was available for 2020-2022, we are comparing growth over the year.

Queensland Country

Queensland Country’s OVE was up 38.5 per cent over the year to a record $149.4 million. The

increase in OVE over the year was due to the ALoS and average spend per night increasing. The

ALoS increased by 8.6 nights to 51.7 nights and the spend per night increased 37.4 per cent to $66.

Total visitation decreased 15.9 per cent over the year to 44,000. Holiday visitation was down 34.4

per cent over the year to 13,000 and VFR visitation was down 21.7 per cent to 18,000. There were

10,000 visitors from Asia which is down 7.8 per cent and 11,000 visitors from Europe (including the

UK) which is down 27.6 per cent.

Mackay - Isaac

Mackay-Isaac welcomed 37,000 visitors which is up by 22.1 per cent over the year. These visitors

stayed 677,000 nights, up by 21.2 per cent. The average length of stay was down 0.1 nights to 18.4

nights. Of these visitors, 24,000 were on holidays, which is up 20.7 per cent over the year. There

were 23,000 visitors from Europe including the UK, up 42.9 per cent over the year.

Outback Queensland

Outback Queensland welcomed 18,000 visitors which is down 7.9 per cent over the year. Visitors

stayed 444,000 nights which is steady (down 0.4 per cent). The ALoS increased 1.9 nights to 25.2

nights. Of these visitors, 11,000 were on holidays which is down 1.4 per cent over the year.

10
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Sunshine Coast

International visitors to the Sunshine Coast spent a record $413.4 million, which up 13.7 per cent over

the financial year. The growth in expenditure reflects increased visitation and spend per night. Visitation

was up 7.7 per cent to 325,000 and the average spend per night increased 38.0 per cent to $116. This

more than offset the ALoS decreasing 3.4 nights to 10.9 nights. Holiday visitation increased 10.9 per cent

to 238,000 and VFR visitation grew 11.6 per cent to 84,000. The Sunshine Coast welcomed a record

74,000 visitors from the UK (up 18.4 per cent over the year). Visitation also grew from New Zealand (up

10.1 per cent to 86,000), Germany (up 11.5 per cent to 24,000), Scandinavia (up by 119.2 per cent to

18,000), Canada (up 13.0 per cent to 14,000) and France (up 15.2 per cent to 10,000). Visitation from

the USA was down 5.6 per cent to 20,000 and Asia was down 41.2 per cent to 21,000.
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International Tourism Snapshot
Year ending June 2025

Visitors Annual change Expenditure Annual change Visitors Annual change Expenditure Annual change 

New Zealand 490,000 5.3% $1,022.2m 24.6% 1,258,000 1.8% $2,487.4m 20.0%

Total Asia
4 733,000 16.1% $2,923.4m 0.1% 3,742,000 8.6% $22,846.5m 20.2%

China 171,000 20.3% $899.7m 6.8% 892,000 19.6% $9,802.4m 28.8%

Japan 164,000 3.6% $516.4m 1.9% 361,000 9.9% $1,496.5m 11.8%

Singapore 44,000 12.1% $128.6m -7.1% 363,000 6.9% $1,287.3m 14.4%

Malaysia 14,000 -44.2% $68.3m -18.8% 180,000 2.0% $684.0m -1.8%

Korea 68,000 -33.5% $301.9m -11.2% 341,000 6.1% $1,537.8m 10.6%

India 83,000 12.3% $264.5m 41.0% 429,000 8.8% $1,926.1m 35.7%

Hong Kong 26,000 19.7% $107.2m -9.1% 203,000 4.8% $986.4m 7.1%

Indonesia 22,000 -27.0% $112.9m 17.7% 204,000 5.5% $1,070.2m 25.2%

Taiwan 48,000 68.0% $236.6m 73.9% 154,000 10.3% $879.1m 12.4%

Thailand 17,000 -4.2% $63.7m -21.6% 88,000 -0.9% $428.8m -2.9%

Philippines
11 28,000 -2.1% $76.1m 23.6% 167,000 5.3% $604.1m 20.1%

Viet Nam
11 16,000 -13.0% $28.6m 7.7% 153,000 -7.3% $837.7m 0.1%

Other Asia
11 32,000 2.9% $118.8m 15.3% 206,000 2.8% $1,306.1m 20.4%

North America
5 278,000 -2.4% $762.8m 6.3% 826,000 0.1% $3,140.9m 19.8%

USA 211,000 -2.2% $546.2m 13.6% 669,000 -0.1% $2,461.8m 19.8%

Canada 67,000 -3.2% $216.7m -8.5% 156,000 1.1% $679.1m 19.6%

Total Europe
6 511,000 6.8% $1,542.1m 19.0% 1,427,000 7.0% $6,786.1m 20.5%

United Kingdom 216,000 3.0% $631.1m 23.1% 633,000 9.0% $2,618.6m 23.8%

Germany 64,000 -7.1% $162.6m -14.9% 162,000 6.5% $701.1m 6.8%

France 46,000 26.3% $158.3m 37.8% 125,000 5.9% $808.9m 28.6%

Scandinavia 34,000 30.1% $119.0m 6.5% 82,000 3.6% $337.0m 3.1%

Italy 23,000 18.8% $66.7m 32.0% 66,000 6.4% $422.5m 66.0%

Switzerland 15,000 2.5% $63.5m 3.6% 41,000 0.4% $260.8m 13.2%

Netherlands 20,000 -5.3% $69.7m 16.6% 49,000 0.0% $227.2m -8.1%

Other Europe 93,000 13.0% $271.2m 40.2% 268,000 6.9% $1,409.9m 37.2%

Other Markets 171,000 -4.5% $663.8m -4.4% 512,000 -0.2% $2,270.0m -10.1%

All markets 2,183,000 2.7% $6,914.4m 10.6% 7,765,000 5.6% $37,530.9m 18.3%

Queensland Australia

Notes:
1. Annual change refers to the percentage change between the year covered by this snapshot compared to the year prior

2. Avg stay = average length of stay expressed in nights
3. Total includes those visitors classified as ‘Other’. Therefore, the sum of Holiday, VFR, Business and Education visitors may not equal to 'Total'

4. Asia includes Japan, China, Korea, Singapore, Malaysia, Hong Kong, India, Indonesia, Taiwan, Thailand, Philippines, Viet Nam and Other Asia
5. North America includes United States of America and Canada
6. Europe includes Germany, France, Scandinavia, Netherlands, Italy, Switzerland and Other Europe

7. Visiting friends or relatives (VFR)
8. All expenditure figures include package expenditure
9. Southern Great Barrier Reef region is comprised of the Capricorn, Bundaberg and Gladstone regions

10. These  regions would usually be analysed using  athree year trend, but are bieng analysed using annual growth due to lack of data between 2020 and 2022

11. Until year ending December 2023 Philippines and Viet Nam were included in Other Asia. As a result comparisons to previous peiods for Other Asia, Philippines and Viet Nam are 

not publishable.

Other notes:

● Expenditure estimates should be used with caution
● "n/p" = not published for technical reasons

● For this publication data has been adjusted to conform to Tourism and Events Queensland’s regional definitions, which may differ slightly from ABS Tourism Regions

Strategic Research and Development
Tourism and Events Queensland
e. research@queensland.com
w. teq.queensland.com/research

Data Source:
International Visitor Survey (IVS), Tourism Research Australia. The information included in this report was extracted from the IVS 
conducted Tourism Research Australia (TRA). IVS information is collected by personal interviews with short-term international visitors 
to Australia in the departure lounges at eight Australian airports prior to departure.  The IVS is weighted to total figures supplied by 
the Australian Bureau of Statistics’ Overseas Arrivals and Departures and does not include persons aged under 15 years. 

Disclaimer:
By using this information you acknowledge that this information is provided by Tourism and Events Queensland (TEQ) to you without 
any responsibility on behalf of TEQ. You agree to release and indemnify TEQ for any loss or damage that you may suffer as a result 
of your reliance on this information. TEQ does not represent or warrant that this information is correct, complete or suitable for the 
purpose for which you wish to use it.  The information is provided to you on the basis that the you will use your own skill and 
judgement and make your own enquiries to independently evaluate, assess and verify the information’s correctness, completeness 
and usefulness to you before you rely on the information.
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