International Tourism Snapshot Qiovnslond

Year ending March 2025

International records all round for Australia

International visitors to Australia International visitor expenditure in Australia
Annual PLULTETI Australia-wide, international visitor expenditure reached a
Total Australia®> 7,681,000 7.0% 38.6 1.4 over the year. Visitation also grew over the year, Total Australia $35,461.0m 14.9%
Nz 1,237,000 1.7% 11.8 0.0 increasing 7.0 percent to 7.7 million visitors. At the  Holiday $12,001.5m 20.0%
Asia’ . 3,714,000 12.7% 47.1 2.2 national level, aviation capacity (up 9.0 per cent to 26.7 VFR’ $5,649.7m 12.8%
North America 827,000 1.1% 20.0 0.9 million seats) has grown at a similar rate to visitation over Business $1,751.5m -12.8%
Europe6 782,000 4.9% 51.4 2.6 the past 12 months. Employment $3,165.3m 38.7%
UK 613,000 6.1% 36.3 1.6 Education $12,347.4m 10.4%
International expenditure reached new records across
Total holiday 3,766,000 9.0% 20.9 0.9 travel purposes, except for business. This included a
NZ 513,000 -0.8% 7.4 -0.6 record $12.0 billion in holiday expenditure, which
Asia 1,811,000 17.9% 19.5 2.1 represents growth of 20.0 per cent over the year. The
North America 465,000 -0.6% 13.0 0.4 strongest growth over the year was for employment
Europe 500,000 9.4% 40.6 0.4 expenditure, up 38.7 per cent to $3.2 billion. The largest
UK 326,000 7.1% 27.1 -0.5 segment is education, accounting for $12.3 billion in
) expenditure (up 10.4 per cent year on year). Education
Total VFR 3,300,000 4.8% 27.7 1.3 visitation is those coming to Australia with the main
NZ 605,000 2.8% 10.4 0.6 purpose to study while employment visitation are those
Asia 1,434,000 7.5% 38.0 2.2 who travel to Australia to work - both are considered
North America 320,000 1.5% 18.2 04 visitors if they return to their home nation within twelve
Europe 322,000 5.7% 23.1 0.0 months. Visiting friends and relatives (VFR) expenditure
UK 377,000 2.1% 2L.1 O increased 12.8 per cent to $5.6 billion. Business
expenditure was down 12.8 per cent to $1.8 billion.
Total business 773,000 -0.4% 9.8 -1.5
NZ 164,000 3.3% 5.5 -0.7 Australia welcomed a record number of visitors from India
Asia 328,000 0.9% 10.2 2.7 (427,000, up 9.7 per cent year on year), South Korea
North America 108,000 -6.8% 10.9 0.9 (349,000, up 15.7 per cent) and Indonesia (211,000, up
Europe 76,000 -2.0% 11.9 -1.4 11.2 per cent). Expenditure from four of Australia’s five
UK 47,000 0.4% 14.4 11 largest source markets surpassed previous records. These

) were the United Kingdom ($2.4 billion. up 10.3 per cent),
Total education 527,000 8.7% 1282  -8.0  ynited States of America ($2.3 billion, up 27.4 per cent),

Nz 10,000 14.0% 60.5 54 New Zealand ($2.2 billion, up 14.9 per cent) and India |
Asia 425,000 18.1% 131.8 -6.8 ($18 bi"ion, up 27.7 per Cent).

North America 20,000 -23.0% 72.6 0.3

Europe 26,000 27.4% 103.9 11.5 China is Australia’s biggest market by expenditure by a
UK np np np np large margin. Chinese visitors spent $9.2 billion, which is

up 24.3 per cent over the year. Chinese visitation
increased 26.3 per cent over the year.
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Record holiday spend in Queensland

. . . Annual change in Overnight
_ Annual SEEEE International expenditure in Queensland reached a Visitor Expenditure
2O S UISICNRIEIIES record $6.3 billion in the year ending March 2025, up

State expenditure comparison

Total Australia $35,461.0m  14.9% 100.0% $4,617 i,

Queensland $6,349.9m 1.8% 17.9% $2,937 1.8 per cent over the year. Visitation was up 2.9 per 0%

\lj_e\év South Wales $9133,332‘;-3m 15.0% 37.8% $3,470  cent to 2.2 million. The average length of stay (ALoS)

0, 0, . . .
—_— 233420 20.1% 26.3% 23420 . was slightly down by 0.3 nights to 24.2 nights, and
.. . . i ini 9 15%
State visitation comparison the average spend per night was $121, remaining 15%
Annual INTTEIE A steady over the year.
Visitors change Avg stay change .

Total Australia 7,681,000 7.0% 38.6 1.4 OVE from both holiday and employment travellers

Queegslaf;]d : §'§2§'888 2-9‘;/0 52-2 -(?-3 reached records. Holiday visitors spent $3.1 billion (up

New South Wales ,860, 5.4% 5 5 L

Victoria 2.690,000 12.3% 202 3.7 21.6 per cent over the year) and employmer!t visitors

Other States 1,816,000 6.6% 34.5 0.3 spent $546.1 million (up 20.2 per cent). While spend »

by visiting friends and relatives was steady over the °
. o .

Total holiday 3,766,000  9.0% 20.9 0.9 year (up 0.4 per cent to $978.3 million), spend by

Queensland 1,288,000 7.6% 15.2 1.0 H HIH Australia Queensland New South Victoria

New South Wales 1,994,000 7.4% 13.0 -0.8 both business (dOWﬂ 10.6 per cent, $3528 m|II|on) Wales

Victoria 1,277,000 10.6% 13.6 1.9 and education (down 28.1 per cent to $1.3 billion)

Other States 896,000 9.6% 17.7 1.9 decreased over the year

2 e | S @ T e o

Total VFR 3,300,000 4.8% 27.7 1.3

Queensland 699,000 -4.7% 20.5 -0.1

New South Wales 1,248,000 4.7% 24.1 0.0

Victoria 1,034,000 18.0% 26.3 6.4

Other States 678,000 2.3% 29.2 2.0
Total business 773,000 -0.4% 9.8 -1.5

Queensland 181,000 1.9% 6.9 -1.1

New South Wales 335,000 -2.5% 8.3 -2.5

Victoria 256,000 8.7% 6.8 -1.2

Other States 164,000 2.8% 10.9 0.1
Total education 527,000 8.7% 128.2 -8.0

Queensland 79,000 -3.8% 109.6 -18.8

New South Wales 217,000 9.2% 129.2 5.8

Victoria 152,000 6.5% 125.8 -17.4

Other States 88,000 22.9% 132.0 -13.9

GLADSTONE, GLADSTONE
teqg.queensland.com Subscribe to our research updates:
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Among Queensland’s top five largest source markets, there were expenditure

International visitors to Queensland records from New Zealand ($892.4 million, up 8.6 per cent over the year), the 1nternational expenditure in Queensland
Visitors (OENC TN T = AN ENC I ($537.7 million, up 11.0 per cent). New Zealand is now Queensland’s largest Expenditure  Annual change
Total Queensland 2,162,000 2.9% 24.2 -0.3 source market in terms of both expenditure and visitation. Japan is Total Queensland $6,349.9m 1.8%
Nz 478,000 4.3% 10.6 -0.4 Queensland’s fifth largest market. Japanese visitor expenditure grew over the  Holiday $3,101.8m 21.6%
Asia 734,000 6.1% 35.0 1.0 y.eér, up 2.7 per cent to $499.9 million. Howevef,.expendliture from Chinese = \pr $978.3m 0.4%
North America 284,000 1.0% 136 1.1 visitors was steady (down 0.3 per cent to $827.9 m|II|on?. China has_allso proven g cinecs $352.8m -10.6%
Europe 291.000 8.2 4.4 16 to be the slowest market to return to Queensland since Australia’s borders Emplovment $546.1m 20.2%
P L : 0° : : reopened. Expenditure from Chinese visitors is 48.7 per cent below what it was P y : : 0°
UK 211,000 0.8% 20.6 2.9 in 2019. Visitation from most markets is still below where pre-COVID-19 levels, mmcducation $1,256.1m -28.1%
except the Indian market. Outside of Queensland’s largest source markets, ISBANE, BRISBANE L'
Holiday 1,288,000 7.6% 15.2 1.0 France and Indonesia also reached records.
NZ 239,000 -0.9% 7.7 0.9 Indians flock to Queensland on holidays
Asia 442,000 19.7% 19.8 5.5 Despite no direct services from India to Queensland, the India market achieved
North America 191,000 3.5% 8.7 0.1 higher visitation during the year ending March 2025. India is the only market
Europe 220,000 7.6% 18.2 -2.6 where visitor numbers to Queensland are above 2019 levels. This growth was
UK 141,000 4.5% 13.6 5.2 led by the holiday segment which grew 74.3 per cent in the past year, on-par
with pre-COVID levels of holiday visitation. Indian visitors to Queensland also
VFR 699,000 -4.7% 20.5 0.1 spent a record amour_1t anc! |_t_|s the _Stat_e s great holld_ay des_tlnatl_ops which are
o 101 0.5 attracting them, not just visiting their friends and family. Indian visitors spent a
NZ_ 229,000 6.4% : : record $239.3 million in the year ending March 2025 as visitation grew 13.7 per
Asia 181,000 -17.5% 37.1 3.6 cent to over the year to 84,000. Education OVE also grew 52.4 per cent to a
North America 69,000 -9.6% 17.4 3.7 record $119.3 million.
Europe 68,000 14.1% 18.4 1.0 . —
UK 94’000 1.7% 17.7 1.1 New Zealand deenslandls blggest market ) ) 3 . il lm“l‘l‘l‘l
New Zealand visitors spent a record amount, catapulting our neighbours to e
. Queensland’s largest source market by both spend and visitation. Queensland QL
0, o bl p
BUEEs 181,000 ) 0/0 ) E1 welcomed a total 478,000 New Zealand visitors who spent a $892.4 million (up \ i §
NZ_ 39,000 12.3% 4.4 -1.3 8.6 per cent over the year). Most of these visitors were here on holidays with
Asia 64,000 4.5% 7.0 -1.6 239,000 holiday visitors (steady, down 0.9 per cent), which spent a record
North America 29,000 -3.8% 9.3 0.6 $530.6 million (up 15.6 per cent). Queensland also welcomed a record 229,000
Europe 22,000 -1.3% 9.2 -0.2 New Zealanders who came to visit their friends and relatives.
UK n n n n :
B : £ - Americans escape to Queensland L 3
. OVE generated from the US market in Queensland grew 11.0 per cent over the . A
- 0, = >
ERRES AN 79,000 BB 109"6 i year to a record $537.7 million. The record in total expenditure was due to ﬂ\\\\ q
NZ_ np 2 2 np record levels of spend by both the holiday and VFR markets. The strongest R
Asia 58,000 4.1% 110.0 -22.1 growth in spending has come from Americans visiting friends and relatives in I
North America 4,000 -4.6% 51.4 -57.2 Queensland. VFR OVE was up 35.5 per cent over the year to a record $80.1
Europe 6,000 -22.6% 85.6 -4.4 million. However, the main reason US residents come to Queensland is for a
UK np np np np holiday. Holiday OVE was up 10.7 per cent over the year to $334.7 million.
teg.queensland.com Subscribe to our research updates:
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International visitors by region

. TE] Holiday Annual
Visitors change m visitors change
Total Queensland 2,162,000 2.9% 24.2 1,288,000 7.6%
Brisbane 1,284,000 4.8% 21.1 594,000 18.2%
Gold Coast 634,000 -2.7% 13.8 444,000 -3.1%
TNQ 557,000 13.4% 9.1 494,000 14.1%
Sunshine Coast 318,000 2.2% 10.9 238,000 10.9%
Whitsundays 178,000 0.8% 6.6 171,000 2.9%
SGBR® 86,000 -2.2% 20.5 59,000 -4.5%
Fraser Coast 83,000 -12.9% 5.9 75,000 -13.0%
Townsville 99,000 -12.5% 10.8 79,000 -9.1%
Annual Holiday Annual
_ Visitors change y.\"] stay2 visitors change
Mackay 39,000 28.6% 20.3 27,000 25.8%
Outback Queensland 20,000 12.5% 25.5 10,000 -8.3%
Queensland Country 47,000 -14.9% 46.4 16,000 -19.4%
Expenditure in Queensland regions
Annual Spend per Spend per
Expenditure change10 visitor night
Total Queensland $6,349.9m 1.8% $2,937 $121
Brisbane $2,907.4m -8.6% $2,264 $108
Gold Coast $1,335.6m 16.7% $2,107 $152
TNQ $1,086.7m 13.7% $1,951 $215
Sunshine Coast $361.4m -3.8% $1,137 $104
Whitsundays $243.3m 18.0% $1,364 $207
SGBR® $107.5m 26.5% $1,243 $60
Fraser Coast $43.6m 3.7% $524 $88
Townsville $72.2m -18.3% $732 $68
.TE] Spend per Spend per
_ Expenditure  change'® visitor night
Mackay - Isaac np np np np
Outback Queensland np np np np

Queensland Country $120.4m 4.5%

MII\‘I MOOLKA, TRQPECAL NORTH. ' ™ 2 &

$2,585 $56

teg.queensland.com
Page 4

Brisbane

International visitor expenditure in Brisbane reached $2.9 billion, which is down 8.6 per cent over the year. The
decrease in OVE was because visitors reduced the average amount they spent per night. Average spend per night
was down 13.2 per cent over the year to $108. On the other hand, visitation increased over the year by 4.8 per cent
to 1.3 million and total visitor nights increased 5.3 per cent to 27.0 million. The increase in visitation over the year
was due to the holiday and business markets. Holiday visitation increased 18.2 per cent to 594,000 and business
visitation increased 5.0 per cent to 136,000. Visitation for visiting friends and relatives (VFR, down 3.6 per cent to
428,000), employment (down 3.4 per cent to 28,000) and education (down 7.3 per cent to 54,000) all decreased.
Brisbane welcomed a record number of visitors from the USA (118,000, up 6.3 per cent over the year), India
(54,000, up 23.9 per cent) and Indonesia (up 34.6 per cent to 19,000). Visitation among all Brisbane’s largest source
markets grew or remained steady. These included New Zealand (up 6.8 per cent to 248,000), the United Kingdom
(steady, up 0.1 per cent to 136,000), China (up 28.4 per cent to 112,000), and Korea (up 4.1 per cent to 61,000).
While the growth over the year from China was strong, total visitation is still 59.6 per cent lower than in 2019. Back
then China was Brisbane's largest source market.

Gold Coast

International visitor expenditure on the Gold Coast reached $1.3 billion, which is up 16.7 per cent over the year. The
growth in expenditure was due to increased international visitor nights and average spend per night. International
visitor nights increased 6.0 per cent over the year to 8.8 million and spend per night grew 10.1 per cent to $152.
Visitor nights grew on the back of average length of stay increasing 1.1 nights to 13.8 nights. However, visitation was
down 2.7 per cent to 634,000. Over the year, the decrease in visitation was due to the holiday and VFR markets.
Holiday visitation was down 3.1 per cent to 444,000 and VFR visitation was down 12.0 per cent to 139,000. Business
visitation grew 12.8 per cent over the year to 28,000 and education visitation grew 16.6 per cent over the year to
16,000. Among the Gold Coast's top five source markets there was growth over the year from New Zealand (up 1.6
per cent to 215,000), the United Kingdom (up 18.9 per cent to 60,0000) and China (up 22.0 per cent to 53,000). In
contrast, visitation decreased from the United States of America (down 15.9 per cent to 32,000) and Japan (down 2.8
per cent to 29,000).

Tropical North Queensland (TNQ)

International visitor expenditure in Tropical North Queensland reached $1.1 billion, which is up by 13.7 per cent over
the year. The growth in expenditure was due to visitation increasing 13.4 per cent over the year to 557,000. A
decrease in the average length of stay was offset by an increase in the average spend per night. The main reason
international visitors travel to TNQ is for a holiday. Holiday visitation grew 14.1 per cent to 494,000. VFR visitation
also increased over the year, growing 25.2 per cent to 46,000, but business visitation was down 37.7 per cent to
11,000. Among TNQ's major markets, visitation grew over the year from Japan (up 17.1 per cent to 98,000), the USA
(up 5.8 per cent to 88,000) and the United Kingdom (up 4.5 per cent to 74,000). Visitation from China has also
increased over the year to 38,000 visitors, but the growth rate was not publishable due to small sample sizes in the
year ending March 2024. Visitation from Germany was down 11.5 per cent over the year to 32,000.

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teg/enewsletters
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International visitors by region

LULTTE] Holiday Annual
Visitors change visitors change

Total Queensland 2,162,000 2.9% 1,288,000 7.6%
Brisbane 1,284,000 4.8% 21.1 594,000 18.2%
Gold Coast 634,000 -2.7% 13.8 444,000 -3.1%
TNQ 557,000 13.4% 9.1 494,000 14.1%
Sunshine Coast 318,000 2.2% 10.9 238,000 10.9%
Whitsundays 178,000 0.8% 6.6 171,000 2.9%
SGBR” 86,000 -2.2% 20.5 59,000 -4.5%
Fraser Coast 83,000 -12.9% 5.9 75,000 -13.0%
Townsville 99,000 -12.5% 10.8 79,000 -9.1%

Annual Holiday Annual

I I = P -l e
Mackay 39,000 28.6% 20.3 27,000 25.8%
Outback Queensland 20,000 12.5% 25.5 10,000 -8.3%
Queensland Country 47,000 -14.9% 46.4 16,000 -19.4%

Expenditure in Queensland regions

Annual Spend per Spend per
Expenditure | change visitor night

Total Queensland $6,349.9m 1.8% $2,937 $121
Brisbane $2,907.4m -8.6% $2,264 $108
Gold Coast $1,335.6m 16.7% $2,107 $152
TNQ $1,086.7m 13.7% $1,951 $215
Sunshine Coast $361.4m -3.8% $1,137 $104
Whitsundays $243.3m 18.0% $1,364 $207
SGBR ° $107.5m 26.5% $1,243 $60
Fraser Coast $43.6m 3.7% $524 $88
Townsville $72.2m -18.3% $732 $68

Annual Spend per Spend per
Expendlture change visitor mght

n/p
n/p np np
4.5% $2,585 $56

Mackay - Isaac
Outback Queensland np
Queensland Country $120.4m

CANUNGRA, GOLD COAST

teqg.queensland.com
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Fraser Coast

In the Fraser Coast region, international visitor expenditure reached $43.6 million, which is up 3.7 per cent
over the year. The increase in OVE was due to an increase in total visitor nights, which in turn was due to an
increased average length of stay (ALoS). The ALoS increased 1.5 nights to 5.9 nights and total nights
increased 15.5 per cent to 493,000. Both the average spend per night and total visitation decreased over the
year. The average spend per night was down 10.2 per cent $88 and visitation declined 12.9 per cent to
83,000. The majority of visitors were on holiday. Holiday visitation was down 13.0 per cent to 75,000.
Visitation from the UK increased 27.7 per cent over the year to 28,000, but visitation from the rest of Europe
decreased 21.9 per cent to 39,000 visitors.

Whitsundays

Total international OVE grew 18.0 per cent over the year to $243.3 million. The growth over the year was due
to the average spend per night increasing 23.8 per cent to $207. The ALoS was down over the year by 0.4
nights to 6.6 nights and total visitation was steady (up 0.8 per cent) at 178,000. Nearly all visitors to the
Whitsundays are there for a holiday. There were 171,000 holiday visitors, which is up 2.9 per cent over the
year. Among Whitsundays’ largest markets, visitation grew from both the United Kingdom (up 7.1 per cent to
51,000) and Germany (up 3.5 per cent to 23,000), but was down from the United States of America (a
decrease of 21.8 per cent to 18,000).

Townsville

Total international OVE decreased 18.3 per cent over the year to $72.2 million. Average spend per night
(down 2.8 per cent to $68), ALoS (down 0.5 nights to 10.8 nights) and total visitation (down 12.5 per cent to
99,000) all decreased over the year. The decrease in visitation over the year was led by the VFR market
(down 27.3 per cent to 13,000). Holiday visitation also decreased 9.1 per cent to 79,000. By source market,
visitation from the UK was steady (down 0.1 per cent) over the year at 22,000, but visitation from continental
Europe was up 10.4 per cent over the year to 50,000.

Southern Great Barrier Reef (SGBR)

Total international expenditure grew 26.5 per cent over the year to $107.5 million. The growth in expenditure
was due to a 50.5 per cent increase in nights to 1.8 million. This was in turn due to the average length of stay
in the region increasing 7.2 nights to 20.5 nights. Both the average spend per night (down 15.9 per cent to
$60) and visitation (down 2.2 per cent to 86,000) decreased over the year. Holiday visitation was down 4.5
per cent to 59,000 and VFR was down 1.9 per cent to 16,000. Visitation was also down across SGBR'’s three
largest source markets. These were the United Kingdom (down 13.6 per cent to 13,000), New Zealand (down
20.9 per cent to 11,000) and Germany (down 13.1 per cent to 10,000).

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teg/enewsletters
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Note: Outback, Queensland Country and Mackay growth is usually reported on a three-year
trend basis given the large, expected variability in the annual growth due to smaller sample
sizes. Given no data was available for 2020-2022, we are comparing growth over the year.

Queensland Country

Queensland Country’s international overnight visitor expenditure was up 4.5 per cent over the
year to $120.4 million. The increase in OVE over the year was due to the ALoS and average
spend per night increasing. The ALoS increased 6.5 nights to 46.4 nights and the spend per
night increased 5.4 per cent to $56. Total visitation decreased 14.9 per cent over the year to
47,000. Holiday visitation was down 19.4 per cent over the year to 16,000 and VFR visitation
was down 24.3 per cent to 19,000. There were 11,000 visitors from New Zealand which is
down 10.9 per cent over the year; 11,000 visitors from Asia which is down 4.0 per cent and
12,000 visitors from Europe (including the UK) which is down 20.1 per cent.

Mackay - Isaac

Mackay welcomed 39,000 visitors which is up by 28.6 per cent over the year. There visitors
stayed 801,000 nights. The average length of stay increased by 7.7 nights to 20.3 nights. Of
these visitors, 27,000 were on holidays which is up 25.8 per cent over the year. There were
24,000 visitors from Europe including the UK, up 33.5 per cent over the year.

Outback Queensland

Outback Queensland welcomed 20,000 visitors which is up 12.5 per cent over the year. Visitors
stayed 517,000 nights which is up 14.5 per cent over the year. The average length of stay
increased 0.4 nights to 25.5 nights. Of these visitors, 10,000 were on holidays which is down
8.3 per cent over the year.

International visitors by region and source market

Sunshine Coast

International visitors spent $361.4 million on the Sunshine Coast which is down 3.8 per
cent over the year. The decrease in expenditure was due to visitors nights being down
30.9 per cent to 3.5 million. In turn, visitor nights decreased because average length of
stay was down 5.2 night to 10.9 nights. This offset an increase in both the average
spend per night and visitation. The average spend per night increased 39.4 per cent to
$104 and visitation increased 2.2 per cent to 318,000. It was VFR visitors in particular
which shorted their ALOS (down 12.1 night over the year? to 13.4 nights). VFR visitation
decreased by 9.3 per cent to 76,000 and holiday visitation grew 10.9 per cent to
238,000. The Sunshine Coast welcomed a record 72,000 visitors from the United
Kingdom (up 16.9 per cent over the year). Visitation also grew from New Zealand (up
1.1 per cent to 82,000) and the United States (up 39.4 per cent to 23,000). Visitation
from both Germany (down 4.4 per cent to 22,000) and Canada (down 8.8 per cent to
12,000) decreased over the year.

North America United Kingdom

Visitors Annual Visitors Annual Visitors Annual Visitors GULREL Visitors GULREL
change change change change change

Total Queensland 166,000 27.1% 291,000 8.2% 168,000 11.5% 284,000 1.0% 211,000 0.8%
Brisbane 112,000 28.4% 191,000 9.2% 45,000 -2.5% 155,000 -2.1% 136,000 0.1%
Gold Coast 53,000 22.0% 83,000 1.4% 29,000 -2.8% 45,000 -23.6% 60,000 18.9%
Sunshine Coast n/p n/p 94,000 21.5% n/p n/p 34,000 18.2% 72,000 16.9%
Fraser Coast n/p n/p 39,000 -21.9% n/p n/p n/p n/p 28,000 27.7%
SGBR”’ n/p n/p 34,000 5.4% n/p n/p 13,000 -5.1% 13,000 -13.6%
Whitsundays n/p n/p 79,000 12.9% n/p n/p 27,000 -20.7% 51,000 7.1%
TNQ 38,000 141 8% 129,000 11.3% 98,000 17.1% 109,000 5.8% 74,000 4.5%
Townsville n/p 50,000 10.4% n/p n/p n/p n/p 22,000 -0.1%

_- — m - m - m - m p—
Visitors 10 10 10 10
change change change change change

Mackay - Isaac n/p n/p 18,000 43.9% n/p n/p n/p n/p n/p n/p
Outback Queensland 1 n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p
Queensland Country n/p n/p n/p n/p n/p n/p n/p n/p n/p n/p

teqg.queensland.com
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R G
Annual change Expenditure Annual change Annual change Expenditure Annual change

New Zealand 478,000 4.3% $892.4m 8.6% 1,237,000 1.7% $2,231.8m 7.6%
Total Asia’ 734,000 16.1% $2,710.4m 0.1% 3,714,000 12.7% $21,762.6m 19.3%
China 166,000 27.1% $827.9m -0.3% 860,000 26.3% $9,195.1m 27.7%
® Japan 168,000 11.5% $499.9m 2.7% 363,000 15.7% $1,455.5m 11.4%
[ Singapore 39,000 -5.8% $114.9m -17.5% 361,000 10.9% $1,132.9m 1.1%
o= Malaysia 17,000 -34.9% $61.5m -31.2% 185,000 9.5% $639.3m -5.1%
@, Korea 74,000 -22.5% $327.8m 11.8% 349,000 15.7% $1,573.2m 24.3%
mm India 84,000 13.7% $239.3m 27.4% 427,000 9.7% $1,806.0m 23.4%
-ﬂ Hong Kong 21,000 0.3% $75.9m -40.1% 193,000 2.3% $880.2m -1.9%
™= Indonesia 28,000 2.5% $124.1m 54.8% 211,000 11.2% $1,053.6m 25.0%
B Taivwan 48,000 108.2% $210.5m 82.2% 152,000 18.6% $920.7m 34.8%
== Thailand 16,000 -41.7% $60.5m -53.8% 89,000 -0.7% $441.8m 0.1%
M rhilippines'! 30,000 8.2% $59.8m -29.8% 162,000 3.7% $552.9m 9.1%
Viet Nam'" 15,000 -19.8% $21.8m -32.4% 159,000 -4.2% $830.1m 0.1%
Other Asia’ 28,000 -1.6% $86.6m -20.5% 205,000 2.6% $1,281.2m 27.4%
North America’ 284,000 1.0% $731.6m 1.9% 827,000 1.1% $2,933.7m 10.6%
B usa 220,000 5.1% $537.7m 11.0% 672,000 1.3% $2,308.0m 10.7%
I*] canada 64,000 -11.0% $193.8m -17.0% 155,000 0.4% $625.8m 10.3%
Total Europe® 502,000 5.0% $1,425.9m 12.1% 1,396,000 5.4% $6,365.3m 20.5%
_% United Kingdom 211,000 0.8% $571.8m 9.5% 613,000 6.1% $2,446.9m 20.6%
L. Germany 64,000 -3.8% $171.5m -2.1% 160,000 6.0% $662.0m 2.4%
b1 Fance 45,000 23.4% $142.2m 35.2% 124,000 8.7% $779.4m 35.5%
_% Scandinavia 34,000 26.9% $123.4m 13.3% 81,000 2.7% $343.0m 5.7%
i1 Italy 21,000 -4.1% $55.7m 22.6% 65,000 4.7% $382.2m 44.8%
EX switzerland 15,000 -3.5% $49.2m -20.2% 41,000 2.0% $229.9m -1.8%
_= Netherlands 19,000 -13.1% $60.4m -0.8% 49,000 -1.7% $206.9m -17.5%
Other Europe 93,000 16.7% $251.6m 30.8% 261,000 5.0% $1,315.1m 37.2%
Other Markets 164,000 -14.6% $589.7m -17.7% 507,000 -3.3% $2,167.6m -17.4%
All markets 2,162,000 2.9% $6,349.9m 1.8% 7,681,000 7.0% $35,461.0m 14.9%
T.O/t\ensr':nual change refers to the percentage change between the year covered by this snapshot compared to the year prior ?Erj:\i%caizsziécnht:gieDeenvse\LOn%ment
2. Avg stay = average length of stay expressed in nights e. research@queensland.com
3. Total includes those visitors classified as ‘Other’. Therefore, the sum of Holiday, VFR, Business and Education visitors may not equal to 'Total' Ww. teq.queensland.com/research

4. Asia includes Japan, China, Korea, Singapore, Malaysia, Hong Kong, India, Indonesia, Taiwan, Thailand, Philippines, Viet Nam and Other Asia
5. North America includes United States of America and Canada
6. Europe includes Germany, France, Scandinavia, Netherlands, Italy, Switzerland and Other Europe

Data Source:
International Visitor Survey (IVS), Tourism Research Australia. The information included in this report was extracted from the IVS
conducted Tourism Research Australia (TRA). 1VS information is collected by personal interviews with short-term international

7. Visiting friends or relatives (VFR) visitors to Australia in the departure lounges at eight Australian airports prior to departure. The IVS is weighted to total figures
8. All expenditure figures include package expenditure supplied by the Australian Bureau of Statistics’ Overseas Arrivals and Departures and does not include persons aged under 15
9. Southern Great Barrier Reef region is comprised of the Capricorn, Bundaberg and Gladstone regions years.

10. These regions would usually be analysed using athree year trend, but are bieng analysed using annual growth due to lack of data between 2020 and 2022 Disclaimer:
11. Until year ending December 2023 Philippines and Viet Nam were included in Other Asia. As a result comparisons to previous peiods for Other Asia, Philippines and Viet Napy using this information you acknowledge that this information is provided by Tourism and Events Queensland (TEQ) to you

are not publishable. without any responsibility on behalf of TEQ. You agree to release and indemnify TEQ for any loss or damage that you may suffer as
a result of your reliance on this information. TEQ does not represent or warrant that this information is correct, complete or suitable
Other notes: for the purpose for which you wish to use it. The information is provided to you on the basis that the you will use your own skill

and judgement and make your own enquiries to independently evaluate, assess and verify the information’s correctness,

o Expenditure estimates should be used with caution completeness and usefulness to you before you rely on the information.

e "n/p" = not published for technical reasons
e For this publication data has been adjusted to conform to Tourism and Events Queensland’s regional definitions, which may differ slightly from ABS Tourism Regions

Subscribe to our research updates:
teg.queensland.com/news-and-media/contacting-teq/enewsletters



