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Background  
• Tourism Research Australia started to collect domestic data using the new DoTS (Domestic Tourism Statistics) 

methodology from 1 January 2025. For more information on the DoTS methodology please see TRA – Changes 

to Australian resident tourism statistics from 2025.   
• Below is the summary of key differences in methodology between the old NVS and the new DoTS. 

 
Key differences in methodology between NVS and DoTS 

National Visitor Survey (NVS) - Old Domestic Tourism Statistics (DoTS) - New 

100% Mobile phone interviews Multi method - face to face interviews + Online 

survey combined with mobility data 

60,000 annual interviews 32,000 annual interviews + 5 billion mobility data 

points each day 

Respondents aged 15 and above Respondents aged 14 and above 

Includes FIFO routine travel Excludes FIFO routine travel 

 

• Data points below were backcast to the year ending December 2019 at the state level 

• Total Overnight Visitors, Visitor Nights, and Overnight Visitor Expenditure 

• Interstate and intrastate visitors, visitor nights and visitor expenditure  

• As a result, our reporting is limited to certain aspects of Year Ending September 2025 at the state level.  

We cannot report data at granular levels at the state level, e.g. purpose of visit, and we cannot report regional 
performance for the year ending September 2025.   

• Tourism region data is only available for the March, June and September quarter 2025.  Hence, we 

have reported the data for the first nine month of calendar year 2025, i.e. 1 January – 30 September 
2025.  

 

Queensland performance in the YE September 2025 
• For the year ending September 2025, domestic TVE in Queensland reached $36.5 billion, up 3.8 per cent over 

the year. This growth came from day trip expenditure ($8.8 billion, up 27.3 per cent).  

• Queensland is the second largest market by TVE behind New South Wales ($45.4 billion) and slightly ahead of 

Victoria ($36.4 billion).   

• With close to a 3 million gap in population between NSW and Queensland, and 1.4 million gap in population 
between Victoria and Queensland, it is not surprising to see that Queensland sits at third in day trip spend 

($8.8 billion), behind NSW ($14.0 billion) and Victoria ($13.3 billion).   

• Overnight visitation to Queensland was steady (25.9 million, steady, up 0.3 per cent).  Queensland maintains 

the second position in OVE, at $27.6 billion (down 1.9 per cent).  Queensland’s market share of OVE decreased 
by 0.1 percentage points to 25.7 per cent, maintaining the No. 2 position among all states and territories. 

• There was a slight decline in the average length of stay (ALoS) for interstate travellers to all states and 

territories.  When it comes to destinations such as Queensland, Western Australia, Tasmania and the Northern 
Territory, which tend to have a higher spend by interstate visitors (over $1,800 per visitor), Aussies may have 

opted to travel overseas instead. ALoS for interstate trips to WA, TAS and NT were down 0.5-0.7 of a day.  

Queensland was down 0.3 of a day to 4.9 days.   

• While consumer sentiment has begun to improve since September 2024, consumers are still are still facing 
cost-of-living pressures.In the year ending September 2025, real wages increased by 0.8 per cent with saving 

rates increasing, indicating households are still trying to put away money for a "rainy day" (Source: Westpac 
Consumer Sentiment and RBA).  

• Based on TEQ’s holiday intentions survey, Aussies still love to travel, however, they may convert their interstate 

overnight trips into day trips and intrastate trips and save up for overseas holidays.   

• Outbound travel continued to grow in the year ending September 2025, up 9.5 per cent year on year, with Bali, 
Japan, New Zealand, Thailand and Vietnam in high demand. 

 

 

 

  

https://www.tra.gov.au/en/domestic/changes-to-the-australian-resident-tourism-statistics-collection-in-2025
https://www.tra.gov.au/en/domestic/changes-to-the-australian-resident-tourism-statistics-collection-in-2025
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National and Queensland Domestic Total Visitor Expenditure  
(TVE=Overnight and Day trip) results 
Queensland and Australia – Year ending September 2025 
Domestic Day trip and Total Visitor Expenditure 

  Day trip Overnight Total 

  
September 

2025 
Annual % 

Change 
September 

2025 
Annual % 

Change 
September 

2025 
Annual % 

Change 

Queensland $8,820.1m 27.3% $27,642.8m -1.9% $36,462.9m 3.8% 

New South Wales $13,967.0m 15.4% $31,424.3m 0.3% $45,391.3m 4.5% 

Victoria $13,275.5m 22.7% $23,159.5m -3.9% $36,434.9m 4.3% 

Western Australia $4,406.6m -12.2% $11,474.9m -4.6% $15,881.5m -6.9% 

South Australia $2,564.2m 17.9% $6,398.1m -7.1% $8,962.3m -1.1% 

Tasmania $719.6m -1.7% $3,140.5m -1.2% $3,860.1m -1.3% 

Northern Territory $240.8m 11.8% $1,625.1m 37.8% $1,865.9m 33.7% 

ACT $444.6m 49.2% $2,088.4m -14.3% $2,532.9m -7.4% 

Australia $44,438.2m 16.1% $107,479.4m -1.7% $151,917.7m 2.9% 

Results prior to 2025 are backcast and adjusted to account for differences in methodology between the National Visitor Survey 
(NVS) and the new Domestic Tourism Statistics which came into effect in January 2025. Caution should be used when 
interpreting comparisons made to the backcast data. 

 
Queensland and Australia – Year ending September 2025 
Domestic Day trip and Total Visitation 

  Day trip Overnight Total 

  
September 

2025 
Annual % 

Change 
September 

2025 
Annual % 

Change 
September 

2025 
Annual % 

Change 

Queensland 54,032,000 13.6% 25,924,000 0.3% 79,955,000 8.9% 

New South Wales 83,094,000 7.9% 39,232,000 0.1% 122,326,000 5.3% 

Victoria 83,258,000 11.3% 31,417,000 0.7% 114,675,000 8.2% 

Western Australia 28,664,000 9.2% 9,898,000 1.8% 38,562,000 7.2% 

South Australia 16,218,000 7.4% 7,830,000 -0.3% 24,048,000 4.8% 

Tasmania 4,890,000 -6.7% 3,008,000 1.4% 7,898,000 -3.7% 

Northern Territory 1,146,000 35.5% 1,002,000 28.0% 2,148,000 31.9% 

ACT 2,065,000 9.1% 2,239,000 -0.8% 4,304,000 3.7% 

Australia 273,366,000 9.9% 113,031,000 0.5% 386,397,000 7.0% 

Results prior to 2025 are backcast and adjusted to account for differences in methodology between the National Visitor Survey 
(NVS) and the new Domestic Tourism Statistics which came into effect in January 2025. Caution should be used when 
interpreting comparisons made to the backcast data. 
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Total National and Queensland Overnight results 
Queensland and Australia – Year ending September 2025 

Year-ended overnight visitor expenditure and overnight visitor trips 

  Visitors 
Annual % 

change 
3yr trend Total $m3 

Annual % 
change 

3yr trend 

Queensland 25,924,000 0.3% -0.6% $27,642.8m -1.9% 5.6% 

New South Wales 39,232,000 0.1% -0.2% $31,424.3m 0.3% 6.3% 

Victoria 31,417,000 0.7% 0.7% $23,159.5m -3.9% 6.4% 

Western Australia 9,898,000 1.8% 0.7% $11,474.9m -4.6% 3.2% 

South Australia 7,830,000 -0.3% 0.4% $6,398.1m -7.1% 5.3% 

Tasmania 3,008,000 1.4% 1.0% $3,140.5m -1.2% 5.4% 

Northern Territory 1,002,000 28.0% 6.5% $1,625.1m 37.8% 18.3% 

ACT 2,239,000 -0.8% -0.8% $2,088.4m -14.3% 10.1% 

Australia 113,031,000 0.5% 0.1% $107,479.4m -1.7% 6.1% 

 
 

Year-ended overnight visitor expenditure and overnight visitor trips 

  
Spend per 

Visitor 
Annual % 

change 
3yr trend 

Spend per 
Night 

Annual % 
change 

3yr trend 

Queensland $1,066 -2.2% 6.1% $301 0.1% 6.7% 

New South Wales $801 0.1% 6.2% $248 5.1% 9.5% 

Victoria $737 -4.6% 5.6% $250 0.0% 11.0% 

Western Australia $1,159 -6.3% 2.5% $226 -3.0% 8.1% 

South Australia $817 -6.8% 4.9% $272 -10.3% 3.3% 

Tasmania $1,044 -2.6% 4.3% $286 -7.2% 3.7% 

Northern Territory $1,622 7.6% 10.3% $297 3.4% 15.0% 

ACT $933 -13.6% 10.4% $304 1.8% 13.7% 

Australia $951 -2.2% 5.9% $258 1.0% 9.1% 
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Interstate and Intrastate Overnight Visitation – Year ending September 2025 
 

   
Interstate 

Visitors 
Annual % 

change 
3yr trend 

Interstate spend 
$m3 

Annual % 
change 

3yr trend 

Queensland 6,622,000 2.7% 7.6% $12,418.3m -3.7% 6.5% 

New South Wales 10,636,000 4.5% 10.4% $12,140.0m 2.4% 9.9% 

Victoria 6,386,000 1.9% 11.2% $10,000.1m -6.8% 10.8% 

Western Australia 1,202,000 11.6% 25.2% $3,352.8m -6.6% 14.6% 

South Australia 2,089,000 8.0% 12.0% $3,346.9m -8.1% 7.5% 

Tasmania 1,081,000 11.5% 11.0% $2,224.1m -6.4% 6.2% 

Northern Territory 605,000 32.3% 5.6% $1,217.3m 43.9% 18.0% 

ACT 2,207,000 2.5% 4.7% $1,997.4m -11.1% 11.7% 

Australia 29,252,000 5.4% 10.2% $47,222.9m -2.0% 9.7% 

  Intrastate Visitors 
Annual % 

change 
3yr trend 

Intrastate spend 
$m3 

Annual % 
change 

3yr trend 

Queensland 19,302,000 -0.5% -0.5% $15,224.5m -0.5% 4.8% 

New South Wales 28,596,000 -1.4% 1.5% $19,284.3m -1.0% 4.2% 

Victoria 25,031,000 0.4% 0.7% $13,159.4m -1.6% 3.2% 

Western Australia 8,696,000 0.5% -0.9% $8,122.1m -3.8% -1.0% 

South Australia 5,741,000 -3.0% -1.4% $3,051.2m -6.0% 3.0% 

Tasmania 1,927,000 -3.5% -1.0% $916.4m 14.2% 3.3% 

Northern Territory 397,000 21.9% 7.5% $407.8m 22.2% 19.1% 

ACT np np np np np np 

Australia 88,177,000 4.1% 1.5% $60,256.5m -1.5% 3.4% 

Source: DoTS 
 

 

September Quarter 2025 results 
 

• In the September quarter 2025, Queensland achieved $4.0 billion in holiday OVE, which is above both NSW 

($3.7 billion), and Victoria ($2.8 billion).   

• During this period, Queensland welcomed 3.0 million domestic overnight holiday visitors. The average spend 
per holiday visitor was $1,344, higher than the national average of $1,132 per visitor. 

• It is also noted that the September quarter is usually the peak season for Queensland, whereas NSW and 

Victoria peak in the March quarter. 

 

September quarter 2025 spend by purpose per visitor 

 
  Queensland Australia 

Holiday $1,344 $1,132 

VFR $751 $642 

Business $1,106 $1,171 

Other $757 $795 

Total $1,066 $941 
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Queensland and Australia OVE by purpose – September Quarter 2025 

 
 

 

 
 

 
 

 

 
 

 
 

 
 

 

 
Queensland and Australia Visitation– September Quarter 2025 

 

 Holiday Business VFR Total 

  
September 

2025 
Visitation 

share* 
September 

2025 
Visitation 

share* 
September 

2025 
 Visitation 

share* 
September 

2025 
 Visitation 

share* 

Queensland 2,979,000 25% 747,000 29% 2,490,000 24% 6,738,000 25% 

New South Wales 3,935,000 32% 869,000 33% 3,644,000 35% 9,156,000 34% 

Victoria 3,314,000 27% 536,000 21% 2,945,000 28% 7,192,000 27% 

Western Australia 1,135,000 9% 225,000 9% 853,000 8% 2,421,000 9% 

South Australia 842,000 7% 199,000 8% 574,000 5% 1,751,000 6% 

Tasmania 355,000 3% np np 201,000 2% 643,000 2% 

Northern Territory 172,000 1% 78,000 3% 69,000 1% 328,000 1% 

ACT 166,000 1% np np 247,000 2% 588,000 2% 

Australia 12,148,000 - 2,615,000 - 10,444,000 - 27,013,000 - 

*Each states share could add to more than 100% since visitors are able to stopover in more than one state. 
Source: DoTS 

Queensland and Australia Nights– September Quarter 2025 

 

 Holiday Business VFR Total 

  
September 

2025 

Visitor 
nights 
share 

September 
2025 

Visitor 
nights 
share 

September 
2025 

Visitor 
nights 
share 

September 
2025 

Visitor 
nights 
share 

Queensland 11,390,000 28% 2,121,000 26% 8,736,000 27% 24,305,000 27% 

New South Wales 11,736,000 29% 2,303,000 29% 10,248,000 31% 26,457,000 30% 

Victoria 8,690,000 21% 1,336,000 17% 7,638,000 23% 18,961,000 21% 

Western Australia 3,952,000 10% 951,000 12% 2,708,000 8% 8,562,000 10% 

South Australia 2,625,000 6% 566,000 7% 1,778,000 5% 5,428,000 6% 

Tasmania 1,253,000 3% np np 614,000 2% 2,127,000 2% 

Northern Territory 745,000 2% 310,000 4% np np 1,581,000 2% 

ACT 377,000 1% np np 717,000 2% 1,529,000 2% 

Australia 41,045,000 100% 8,047,000 100% 32,828,000 1 89,380,000 100% 

 

 Holiday Business VFR Total 

  
September 

2025 
Market 
Share 

September 
2025 

Market 
Share 

September 
2025 

Market 
Share 

September 
2025 

Market 
Share 

Queensland $4,003.8m 29% $826.7m 27% $1,870.0m 28% $7,184.7m 28% 

New South Wales $3,728.0m 27% $836.5m 27% $1,952.8m 29% $7,061.1m 28% 

Victoria $2,806.0m 20% $478.4m 16% $1,474.5m 22% $5,108.6m 20% 

Western Australia $1,458.0m 11% $408.5m 13% $666.3m 10% $2,789.4m 11% 

South Australia $760.9m 6% $217.4m 7% $379.2m 6% $1,440.0m 6% 

Tasmania $402.7m 3% np np $125.7m 2% $609.0m 2% 

Northern Territory $341.8m 2% $118.4m 4% np np $629.0m 2% 

ACT $187.8m 1% np np $147.6m 2% $507.1m 2% 

Australia $13,751.1m 100% $3,061.2m 100% $6,708.9m 100% $25,414.5m 100% 



Domestic Tourism Statistics Snapshot  
Year ending September 2025 

teq.queensland.com 

Page 6 
 

 

 
Regional Results – Nine month of the calendar year 2025 (1 January 2025 – 30 September 2025) 
 
• In the nine months to September, Brisbane accounted for 36.2 per cent of domestic TVE in Queensland, 

achieving $9.9 billion in the first nine months of 2025.  This includes just under a third of OVE in Queensland 

(31.8 per cent, $6.6 billion) and half of day trip spend in Queensland (49.8 percent, $3.3 billion). The high level 

of day trip expenditure corresponds to the population of 4.1 million in the Southeast Queensland region, which 

accounts for 70 percent of Queensland's total population. 

• The Gold Coast accounted for more than fifth (20.6 per cent) of domestic TVE in Queensland, achieving $5.6 

billion in domestic TVE in the first nine months of 2025.  This includes $4.6 billion in OVE and $1.0 billion in day 

trip spend. 

• The Gold Coast was the largest holiday overnight market by spend ($3.2 billion in OVE, spent by 2.0 million 

holiday visitors) in Queensland in the nine months to September 2025, while Brisbane was the largest holiday 

market by overnight visitation (with 2.3 million overnight holiday visitors who spent $2.7 billion). The Sunshine 

Coast also had over 1.5 million overnight holiday visitors (1.7 million) who spent over a billion dollars ($1.7 

billion) in the first nine months of 2025.  

• Brisbane had 1.1 million overnight business visitors to the region, and these visitors spent $1.5 billion in OVE, 

close to half (51 percent) of OVE generated by business travel in Queensland in the first nine months of 2025. 

• Among the Top 5 tourism regions in Australia, Brisbane was ranked No. 3 in total OVE and total overnight 

visitation, and Gold Coast was ranked No. 3 in holiday OVE. 

 

Regional TVE– nine months to September 2025 

 

  Overnight Day trip Total 

  
September 

2025 
Share 

September 
2025 

Share 
September 

2025 
Share 

Brisbane $6,584.5m 31.8% $3,324.6m 49.8% $9,909.1m 36.2% 

Sunshine Coast $2,435.8m 11.8% $606.5m 9.1% $3,042.3m 11.1% 

Queensland Country $923.3m 4.5% $603.0m 9.0% $1,526.2m 5.6% 

Gold Coast $4,597.6m 22.2% $1,037.4m 15.5% $5,635.0m 20.6% 

SGBR $1,132.4m 5.5% $322.8m 4.8% $1,455.2m 5.3% 

Tropical North Queensland $2,203.2m 10.6% $191.6m 2.9% $2,394.8m 8.7% 

Townsville $816.2m 3.9% $126.8m 1.9% $943.1m 3.4% 

Fraser Coast $441.6m 2.1% $106.4m 1.6% $547.9m 2.0% 

Outback Queensland $247.1m 1.2% $71.3m 1.1% $318.4m 1.2% 

Whitsundays $671.0m 3.2% $38.5m 0.6% $709.5m 2.6% 

Mackay $642.7m 3.1% $252.6m 3.8% $895.4m 3.3% 

Queensland $20,725.8m 100% $6,681.4m 100% $27,407.2m 100% 
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Regional performance – nine months to September 2025 

 

 Overnight Visitation OVE Nights 

  
September 

2025 
Share* 

September 
2025 

Share 
September 

2025 
Share 

Brisbane 7,113,000 37% $6,584.5m 32% 20,125,000 29% 

Gold Coast 3,695,000 19% $4,597.6m 22% 11,883,000 17% 

Sunshine Coast 3,113,000 16% $2,435.8m 12% 9,495,000 14% 

Tropical North 
Queensland 

1,330,000 7% $2,203.2m 11% 5,396,000 8% 

Queensland Country 2,247,000 12% $923.3m 4% 5,917,000 9% 

SGBR 1,457,000 8% $1,132.4m 5% 4,763,000 7% 

Whitsundays 517,000 3% $671.0m 3% 1,840,000 3% 

Townsville 776,000 4% $816.2m 4% 2,820,000 4% 

Mackay 773,000 4% $642.7m 3% 2,570,000 4% 

Fraser Coast 620,000 3% $441.6m 2% 1,946,000 3% 

Outback Queensland 457,000 2% $247.1m 1% 1,504,000 2% 

Queensland 19,163,000 - $20,725.8m 100% 68,656,000 100% 

*Each region’s share could add to more than 100% since visitors are able to stopover in more than one region 
Source: DoTS 

. 
Regional performance – nine months to September 2025 

 

 
Domestic Overnight Statistics 

  Trips Nights ALoS Spend 
Spend 

per  
night 

Spend 
per 

visitor 

Brisbane 7,113,000 20,125,000 2.8 $6,584.5m $327 $926 

Gold Coast 3,695,000 11,883,000 3.2 $4,597.6m $387 $1,244 

Sunshine Coast 3,113,000 9,495,000 3.0 $2,435.8m $257 $782 

Tropical North Queensland 1,330,000 5,396,000 4.1 $2,203.2m $408 $1,657 

Queensland Country 2,247,000 5,917,000 2.6 $923.3m $156 $411 

SGBR 1,457,000 4,763,000 3.3 $1,132.4m $238 $777 

Whitsundays 517,000 1,840,000 3.6 $671.0m $365 $1,299 

Townsville 776,000 2,820,000 3.6 $816.2m $289 $1,051 

Mackay 773,000 2,570,000 3.3 $642.7m $250 $832 

Fraser Coast 620,000 1,946,000 3.1 $441.6m $227 $712 

Outback Queensland 457,000 1,504,000 3.3 $247.1m $164 $540 

Queensland 19,163,000 68,656,000 3.6 $20,725.8m $302 $1,082 
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  Holiday  
September 

2025 

Share of 
State  

September 
2025* 

Business 
September 2025 

Share of state 
September 

2025   

Brisbane 2,254,000 28% 1,081,000 41% 

Sunshine Coast 1,652,000 20% 162,000 6% 

Queensland Country 865,000 11% 330,000 13% 

Gold Coast 2,047,000 25% 300,000 11% 

SGBR 595,000 7% 301,000 11% 

Tropical North 
Queensland  

681,000 8% 181,000 7% 

Townsville 271,000 3% 172,000 7% 

Fraser Coast 320,000 4% np np 

Outback 150,000 2% 158,000 6% 

Whitsundays 363,000 4% np np 

Mackay 215,000 3% 205,000 8% 

Total 8,186,000   2,625,000   

*Each region’s share could add to more than 100% since visitors are able to stopover in more than one region 
Source: DoTS 
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  VFR 
September 

2025 

VFR Share of 
Total 

September 
2025 

  

Brisbane 3,090,000 44% 

Sunshine Coast 1,166,000 17% 

Queensland Country 832,000 12% 

Gold Coast 1,175,000 17% 

SGBR 428,000 6% 

Tropical North 
Queensland  

397,000 6% 

Townsville 250,000 4% 

Fraser Coast 160,000 2% 

Outback np np 

Whitsundays np np 

Mackay 206,000 3% 

Total 7,050,000   

*Each region’s share could add to more than 100% since visitors are able to stopover in more than one region 

 
Nine-monthly Domestic Overnight Visitor Expenditure By Region, By Purpose 

 

  
  

Holiday  
September 

2025 

Holiday 
Share of 

State 
September 

2025 

Business 
September 

2025 

Business 
Share of 

State 
September 

2025 

VFR 
September 

2025 

VFR Share of 
State 

September2025 

Brisbane $2,703.7m 24% $1,472.4m 51% $1,894.0m 37% 

Sunshine Coast $1,651.2m 15% $73.6m 3% $604.5m 12% 

Queensland Country $385.9m 3% $158.4m 5% $280.3m 5% 

Gold Coast $3,226.1m 29% $346.6m 12% $860.6m 17% 

SGBR $549.0m 5% $198.2m 7% $291.5m 6% 

Tropical North Queensland  $1,370.0m 12% $258.1m 9% $473.7m 9% 

Townsville $344.6m 3% $136.0m 5% $276.2m 5% 

Fraser Coast $265.8m 2% np np $81.7m 2% 

Outback $80.7m 1% $86.4m 3% np np 

Whitsundays $559.9m 5% np np np np 

Mackay $164.5m 1% $94.4m 3% $243.7m 5% 

Total $11,314.3m 100% $2,905.8m 100% $5,137.7m 100% 

Source: DoTS 
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Top Tourism Regions Nine months to September 2025  
 

 Total Overnight Visitors  Total OVE 

1 Melbourne 10,001,000 Melbourne $9,331.2m 

2 Sydney 9,560,000 Sydney $9,145.8m 

3 Brisbane 7,113,000 Brisbane $6,584.5m 

4 North Coast NSW 4,662,000 Destination Perth $5,038.4m 

5 Destination Perth 4,534,000 Gold Coast $4,597.6m 

6 Hunter 3,764,000 North Coast NSW $3,092.5m 

7 Gold Coast 3,695,000 Hunter $2,720.6m 

8 South Coast 3,622,000 Adelaide $2,672.6m 

9 Sunshine Coast 3,113,000 Sunshine Coast $2,435.8m 

10 Adelaide 2,386,000 South Coast $2,217.4m 

11 Queensland Country 2,247,000 Tropical North Queensland $2,203.2m 

12 Peninsula 2,190,000 Australia's South West $1,661.0m 

13 Central NSW 2,067,000 Canberra $1,559.7m 

14 Australia's South West 2,042,000 Hobart and the South $1,153.5m 

15 Central Coast 1,800,000 Central NSW $1,106.1m 
Source: DoTS 

Source: DoTS 

 

 
Holiday Overnight Visitors  Holiday OVE 

1 Melbourne 3,528,000 Melbourne $4,512.6m 

2 Sydney 3,240,000 Sydney $4,063.9m 

3 North Coast NSW 2,337,000 Gold Coast $3,226.1m 

4 Brisbane 2,254,000 Brisbane $2,703.7m 

5 Gold Coast 2,047,000 Destination Perth $2,223.9m 

6 South Coast 2,041,000 North Coast NSW $1,846.7m 

7 Destination Perth 1,744,000 Sunshine Coast $1,651.2m 

8 Sunshine Coast 1,652,000 South Coast $1,541.4m 

9 Hunter 1,537,000 Hunter $1,410.2m 

10 Australia's South West 1,288,000 Tropical North Queensland $1,370.0m 

11 Peninsula 1,223,000 Australia's South West $1,182.8m 

12 Great Ocean Road 1,083,000 Adelaide $1,124.9m 

13 High Country 1,021,000 Hobart and the South $771.6m 

14 Queensland Country 865,000 Great Ocean Road $701.7m 

15 Central Coast 828,000 High Country $701.4m 


